












“SINCE 1955 if BUSINESS 


> WEEK 


CADILLAC EACH YEAR 
HAS OUTSOLD 

ALL OTHER 

_ HIGH-PRICED CARS...” 


Business Week Magazine in its recent cover story, 
“Cadillac’s Growth Secret” 





you'll understand this consistent leader- 
ship when you drive the incomparable 


I960 LONE STAR CADILLAC 


Naturally, we are proud of this extraordinary record Cadillac has established. 









We fully understand that your attention to this Cadillac story and others like it 
can do no more than excite your interest to inspect this elegant automobile. The 







complete story:of silence, velvet smoothness and unexcelled performance comes 






only after an hour behind the wheel. Yes, we are saying you have to drive it to 
understand why more proud families invest in Cadillac ownership each year 
than any other fine car. 







Every owner has his private reasons for wanting the Standard of the World. 
We are convinced you will develop yours, too... but you have to drive it to 







believe it! 






Won’t you? Soon? 





brea 2 . 
LONE STAR nibac’ COMPANY 


2301-53 ROSS AVENUE « RI 2-7222 ° DALLAS, TEXAS 













NOW IS THE TIME 


to consider a lasting gift! 

























ef year approaches, many are casting up 
fi@Win g their gifts to philanthropy. The federal 
rmit an renbmnaeee in computing his income tax, 


ene 


income t 
to deduct I 





i)best be used; or if you plan a family founda- 
t t of another year’s deduction, you will do 
is modern method of giving. 
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pose of which you can designate for the 
the Linians Fund and be confident that yout 






Be! oe TE ee trent oe 
- 


™ Z Fred M. Lange, Executive Vice-President 
4 Dallas Community Chest Trust Fund 
4 426 South Akard, Dallas, Texas 


| Please telephone me [] write me [] send brochure (] about | 





your program. 


| Name 
MNRAS 33 3 sn 
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DALLAS COMMUNITY CHEST 
TRUST FUND 


by MSCAX CORPORATION 
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Another of TEXAS BANK’S 


CHECKING ACCOUNTS 





tri-level banking 
lets you drive to 
every department 
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tri-level drive in facilities 


DRIVE UP 

...to the Trust Depart- 
ment, Community Room, 
Executive Offices and the 
Downtown Club. 


The whole idea of tri- 
level banking is conven- 
ience. All your banking 


DRIVE DOWN 


...to the Safe Deposit 
Vault and the Credit 
Department. 


needs, whether for sav- 
ings, checking, personal 
loans, safe deposits or 
trusts — each can be han- 
dled quicker, easier at 
Texas Bank and Trust 
Co. Why not discover 





this for yourself. Come 


in and let us show you 
DRIVE THROUGH 


...the street level en- 
trance on Lamar to the 
“Island Tellers” for the 
most convenient auto- 
mobile-banking you’ll 
ever see. 


how it’s done. 





AND TRUST COMPANY 





Main and Lamar Dallas Member F.0.1.C. 
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Welcome to our new Shareholders | 


Hundreds of Americans from every walk 
of life—who became shareholders in South- 
west Airmotive through our first public issue 
of stock, October 28, 1959 — now have 
joined with Company employees in a tradi- 
tion of dedicated aviation service dating 
back to 1932. 

We see in the overwhelming response 
accorded this offering a broadening of inter- 


SOUTHWEST AIRMOTIVE CO. 


est and encouragement, destined to add 
bright, new chapters to an already-honored 
history of corporate accomplishment. 

We heartily welcome the many additions 
to our family circle and pledge them, and 
our customers everywhere, the all-out integ- 
rity and continued best efforts of one 
of aviation’s proudest and most versatile 
organizations! 


e DALLAS e 


A shareholder of long standing: 
Jet Production Mgr. 
O. V. Howard. 


Serving Business Flying: Terminal and refuelling; engine overhaul; aircraft overhaul and conversion; supplies; 
the Grumman Gulfstream. 

Jet engine and accessory overhaul for the U. S. Air Force and the U. S. Navy. 
Serving The Airlines: Jet and piston engine overhaul; supplies. 


Serving The Military: 
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THE CHICAGO MAN WHO’S BEEN THERE... 


When you want answers concerning LTL shipping, 
talk to a man who Anows his company’s operation 
... knows transit times, routings, freight handling. 


Bob Brey, East Texas Motor Freight sales rep- 
resentative in Chicago, is such a man. A former 
ETMF driver, he has worked with shippers... knows 
rates and office procedures. He’s been there. 


Want the right answers on LTL shipments? Ask 
an ETMF salesman. Ask a man who’s been there, 
ETMF ... people working together... for you. 


PRINCIPAL TERMINALS 
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DALLAS 
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EAST TEXAS MOTOR FREIGHT 
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Established 


1899 seay & tat 


All Lines of Insurance 


1900 or rere, 


Carver Cotton Gin Division 1807 
Boston Gear Works Division 1880 
Industrial Supply Division 1907 


1902 errr co 


Passenger, Freight and Home 
Elevators 


| Qf) Republic Insurance 
Company 

Writing Fire, Tornado, Allied Lines, 

Inland Marine, and Automobile 


Established 
18 Sanger Bros. 
, in Texas 

Opened Dallas Store in 1872 


icc, 


Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 


| 675 Dallas Transfer & 
Term. Whse. Co. 
Warehousing, Transportation, 
and Distribution 


1876 iron 


Insurance Managers 





1875 First National HE century old photograph of Dallas’ first toll bridge across the Insurance 
Bank in Dallas Trinity contrasts sharply with the front cover of this issue and First Texas Chemi- 
Banking other illustrations of Dallas’ modern expressway complex. Except for cal Mfg. Com pany 


a mile square area laid out by John Neely Bryan for its original town- 
Pharmaceutical Manufacturers 


1879 Texlit e. Inc site, Dallas had little or no planning before the turn of the century. 
4 . Among the pioneer planners of Dallas are Oscar H. Koch and Jas. D. oats 
Manufacturers of Porcelain Enamel | Fowler, who established their partnership here in 1914. Their first 1904 Burton & Wilkin 
and Plastic Products for the project was paving the Munger Place Addition. They were active in Over 100 Kinds of Insurance Sold 

Sign and Building Industries the development of Highland Park, Greenway Parks, Kessler Park and 


LW. Lindsley other well known subdivisions. In 1915, a map of the City of Dallas 1906 Hesse Envelope 


1889 was drawn by this pioneer engineering firm and sold at $2.50 per copy. Company 
& Company Mr. Koch became an expert in city planning and Mr. Fowler attained Manviecturers of Envelopes 
Real Estate and Insurance fame as a municipal engineer designing water, sewer and paving and File Folders 
rojects in many cities in the Southwest. During World War II the ° 
The Egan a engineered niin camps and air fields in the Southwest. Follow- 1905 Rubenstein & 
Company ing the war the firm produced Master Plans for more than twenty Sons, Inc. 
Printing, Lithographing, and Texas Cities and designed a large number of water and sewer systems. Gulf Princess, Ready To Fry 
Embossed Labels Mr. Koch died in 1955 and in 1958, Mr. Adam K. Grafe joined the Breaded Shrimp 


firm which is now known as Koch, Fowler & Grafe Inc. At the present Lady Rite Shelled Pecans 


189 Oriental Laundry time the firm is working on Comprehensive Urban Planning; Land 19] | Moser Co. 


and Cleaners Planning, Water Supply, Dams and Distribution Systems; Sewerage R it 
Finer Laundering, Cleaning, Systems and Treatment Plants and design of Highways and Bridges. ealtors ; 
and Fur Storage Industrial and Commercial 
Leases and Sales 


1$97 Anderson Business Confidence Built on Years of Service 191] Cian Beil 


Furniture Co. Shoe Company 
Dallas’ Oldest Furniture Store Old firms, like old friends, have proved their worth by dependable Meavlaiatng 
service through years of prosperity and adversity. The business Wholesalers 


1898 Etheridge pioneers listed on this page have played an important part in bulld- Koch & Fowler 
inti ing Dallas. They have met the challenge of economic change through 19] 

reaniing Company decades of pet bese operations. They are counted as "old friends" and Grafe, Inc. 

by thousands of satisfied customers in the Dallas Southwest. Consulting Engineers 











Prinitng, Lithographing, Engraving, 
Office Supplies 
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PROVED AT DETROITS PROVING GROUNDS... 


nace, > 





YOURE MILES AHEAD WITH 


ea NE WwW ~ 
a —/CA Ran GASOLINE 


PROVED AT DETROIT’S PROVING GROUNDS! You'll get full 
new car performance from Mobil’s 1960 New Car Gasoline, demon- 
strated for outstanding power and acceleration on the very grounds 
where the new cars themselves are proved. Mobil’s New Car Gasoline 
demonstrated how it will provide you with maximum performance in 
the 1960 model of your choice . . . or in the car you drive right now! 


NOW IMPROVED WITH PREPTANE! Mobil’s New Car Gasoline, 
now improved with the new additive combination Preptane, keeps 
engines and carburetors cleaner, smoother running . , , helps prevent 





“o@bil 
a 











stalling, guards against rust. Try a tankful of Mobil in your new 
or late model car! 


© Mobilgas Special—Developed to satisfy today’s modern cars, it’s 
a must for the highest powered, highest compression engines. Mobil- 
gas Special provides smoother knock-free power for any car. 


© Mobilgas Regular—Here’s the perfect power and economy answer 
for any car that performs efficiently on a regular fuel. Mobilgas can 
set a new high in miles per dollar for you. 
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Inside DALLAS 


With the opening of the new Stemmons 
Freeway through the heart of Dallas’ 
best-known industrial districts, and with 
the stepping up of the Industrial Dallas 
advertising campaign, DALLAS for 
November takes the theme of Industry. 

* 

This month’s lead article in an inter- 
view with L. T. Potter, president of the 
Dallas Chamber of Commerce, and Cecil 
Higginbotham, vice president of Indus- 
trial Dallas, Inc., on Dallas and industry 
—what Dallas has to offer, why we 
should seek new industry, and how the 
advertising campaign is going about it. 

* 

Many feel that the outstanding home 
values available in Dallas provide a major 
reason for its popularity with newcomers 
brought in by industry. In this issue 
DALLAS takes a look at the homebuild- 
ing industry and at the values it has to 
offer. 





a 


Two articles reveal the elaborate plans 
for dedication early in December of the 
new Stemmons Freeway. An outstanding 
celebration, complete with one of Dallas’ 
best parades, will mark the opening of 
this major artery. 

ea 

A Dallas builder turns from building to 
writing ads in this issue. Dave Cowdin’s 
unusual behind the scenes story-ad ap- 
pears on Page 50. 

+ 

This month’s cover features an exciting 
color photograph of the Stemmons Free- 
way taken by Squire Haskins. 


Laltwe. 
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for a Positive 


Impression... 





. you can’t afford to overlook the quality and prestige 
of an Annual Report produced by Henson. Yes... 
your company’s annual report will benefit from the 
careful craftsmanship that characterizes every Henson 
job. Whether it’s a ‘‘prestige’’ piece or ‘‘just the facts,” 
you'll find, as many of the Southwest’s leading concerns 
already have, that the finest annual reports are pro- 
duced by the William S. Henson Printing Company. 
Give a Henson sales representative a call today! 


WM. S. HENSON, INC. 
LETTERPRESS AND OFFSET LITHOGRAPHY 
4901 Woodall Street © Dallas, Texas 





















REE SEIN. ARAM RETIN TR ARR ETT MR CNRS 


CONTACT PHOTOCOPY PRINTER-PROCESSOR 


by 


Never before has any photocopier provided so many 


advance features in a single unit priced so low! Nothing 
compares with the smooth performance, high speed and 
brilliant copywork of the new TRANSCOPY STAR photo- 
copier. It copies everything-- misses nothing! And a 
single dial control assures professional perfection every 
time. If you’re looking for a really fast, accurate way to 


handle all your copying jobs, send the coupon, today! 


Remington Rand 
DIVISION OF SPERRY RAND CORPORATION 
2100 N. Akard Street, Dallas 1, Texas 


CII would like to see a demonstration of the TRANSCOPY 
STAR Photocopier. 
C Please send a free copy of folder P544. 


NAME & TITLE_ 
eat... 


ADDRESS____ 
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Are freight schedules important 
to anyone but the shipper? 


On the Rock Island, Yes 


to guote George Voss, Mo.-Kan. Division Superintendent 


“Everyone expects passenger trains to be run on sched- 
ule,” says Mr. Voss. “But what about freights? Don’t ship- 
pers have a right to expect conscientious efforts to run 
them on time? 

“We on the Rock Island think they do. I’ve got 2,440 men 
working with me on this divison—all dedicated to moving 
freight from point of departure to destination on time... 
and in good condition. 

“I don’t say we never run late. Undoubtedly there are 
shippers who have been disappointed when unforeseen 
trouble caused a delay. But it doesn’t happen often. The 
important thing is, I don’t know of a man on this division 
who is apathetic about freight movement. We want it to 
move on time, and we do our best to see that it does.” 

Fortunately, men like George Voss don’t have to do it 


alone. They have the most up-to-date facilities money can 
buy—streamlined classification yards, modern freight 
transfer houses, electronic order processing equipment, 
centralized traffic control—to expedite shipments. 

Think of it! If you’re shipping West through St. Louis 
there’s a fast freight daily to Kansas City. Number 71 
leaves St. Louis at 4:30 p.m. and hits K.C. at 3:30 next 
morning. This connects with California train 91, leaving 
for Los Angeles at 7 a.m. the same morning and arriving 
only four days after your shipment left St. Louis. 

“We do everything in our power to stick to this sched- 
ule,” says Mr. Voss, “because we on the Rock Island be- 
lieve the shipper has as much right to on-time service as 
the passenger. So next shipment, route it Rock Island. 
We'll do everything we can to serve you well.” 


If you have any comments, pro or con, regarding our rates or services, we invite you to discuss them with your Rock Island traffic representative. 
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ROCK ISLAND LINES 


The road of planned progress... 
geared to the nation’s future 


CHICAGO 5, ILL. 





“Why don't you give the First in Dallas 


an opportunity to say YES” 


FIRST NATIONAL BANK IN DALLAS 


Member Federal Deposit Insurance Corporation 
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DALE MILLER’S 


WASHINGTON 


The Tangled Web 


It is a sordid story, this story of the 
apostasy of the gods of the entertainment 
world, that has unfolded nakedly before 
the eyes of their idolaters in recent 
weeks. It is a story yet far from told, for 
beyond the quiz shows of television that 
underwent their exposure of infamy are 
the rackets of the disc jockeys and the 
juke boxes, and other amoral persons and 
practices that inhabit the esoteric dark- 
ness of their particular nether world. 
Their time will come, as will the time of 
others, when they will become enmeshed 
in the common guilt, until some whole 
picture of the dimensions of the callous 
and systematic exploitation of the Ameri- 
can people may eventually emerge. As 
one recanting rogue dolefully observed — 
recalling from his tainted erudition an old 
and pertinent couplet— “Oh, what a 
tangled web we weave when first we prac- 
tice to deceive.” 


It is indeed a tangled web that must be 
unraveled, no matter how intricate the 
task, if public confidence in entertainment 
media is to be preserved in some in- 
stances and restored in others, if respect 
for our nation’s laws and judicial proc- 
esses is to be maintained, if the integrity 
of our educational system is to be pro- 
tected, and, most of all, if the moral obli- 
gation of an adult generation to its im- 
pressionable youth is to be faithfully 
discharged. The problem is complex, to be 
sure, but its seriousness compells some 
effective solution. 

The hearings conducted by that 
quaintly titled Congressional investigative 
body, the Subcommittee on Oversight, were 
undeniably useful in exposing the egre- 
gious malpractices within the television 
industry, just as the investigations now 
being conducted by government agencies 
and the industry itself will doubtless pro- 
duce something of value — though one 
may wonder in passing why they are be- 
coming so exercised now when there is 
authenticated evidence of complaints of 
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such misconduct having been brought to 
their attention periodically during recent 
years—yet all such hearings and investi- 
gations will eventually prove sterile unless 
three objectives are attained: Congress 
must enact effective legislation and 
strengthen the enforcement powers of the 
Federal Communications Commission 
and the Federal Trade Commission; the 
Commissions must exert their imple- 
mented authority promptly and impar- 
tially; and all components of the indus- 
try must establish and strictly adhere to 
a code of conduct that subordinates their 
mercenary interests and sublimates their 
obligations to the American people. 


It may be argued that television is still 
an infant industry, as contrasted with 
other entertainment forms that are em- 
bedded in American life, and that it must 
undergo its moral regeneration just as 
baseball was compelled after the Black 
Sox scandal of 1919, and the motion pic- 
ture industry after the production of 
lascivious and offensive films, to establish 
czardoms to enforce ethical standards and 
to protect the public interest. Yet televi- 
sion bears a moral responsibility unique 
in the entertainment world. When any- 
one wants to see a ball game or a movie 
he must go to the park or the theater, 
and in committing himself to their milieus 
he can maintain his objectivity as an 
observer during those interludes of time. 
But he brings television into his own 
home, into the intimacy of his den or bed- 
room, where it has access to his inner- 
most thoughts and mores, and thus the 
opportunity to penetrate deeply into his 
social and moral consciousness. 

It is this gift of intimacy, this accept- 
ance of companionship, which has been 
conferred uniquely upon television that 
renders unforgivable the actions of those 
who cynically betray it. The spectacle of 
mature and intelligent men conspiring to 
perpetrate a succession of frauds upon 
the millions who welcomed them into 


their homes portrays a more deplorable 
tragedy than the television screen ever 
depicted. It was a repugnant performance; 
and it is now the obligation of the respon- 
sible leaders of that great industry to 
insure against any repetition of it. And 
they had better do so, because the aver- 
age viewer, for all his humble obscurity, 
has at his fingertips the instrument of his 
triumph. When he is suspicious or of- 
fended beyond his tolerance, the defini- 
tive action will occur to him: for fast, 
fast, FAST relief, he can always turn off 
the set. 

Before any phoenix can rise resplend- 
ently from these ashes, it must be warmed 
by the remaining embers of acknowledg- 
ment of truth. For in the last analysis it is 
the quintessence of truth itself that has 
been victimized, and thus some founda- 
tions have been eroded, because the insti- 
tutions of a free society are built upon it. 
It has been estimated by reliable authori- 
ties that a hundred or more of those who 
were called to testify before the Grand 
Jury in New York repeatedly perjured 
themselves. Such contempt for our judi- 
cial processes seems almost incredible, 





Apostasy of the gods: Television 
industry and government share a 


grave responsibility to the public. 





and surely it must be challenged with 
prompt indictments and prosecutions. Nor 
should sympathy be wasted upon those 
chronic liars and defrauders who sought 
absolution through confession to a Con- 
gressional committee only when it became 
unmistakably clear that their commission 
of perjury had been detected. 

All of these hearings and investigations 
have left their residue of disgust and re- 
morse and shame. But what is most haunt- 
ing of all is the memory of the disillu- 
sioned child, who learned not from the 
delinquents of his own age but from his 
respected elders the devious ways of 
cheating and falsehood. He watched, in 
perplexity and awe, the vitiation of honor 
in an adult world. How to reclaim him 
to the verities in which he had been taught 
to believe is the task that now confronts 
the shapers of his destiny. And it must 
be accomplished, for that child exists in 
every community in the land; he is the 
nation’s, and Christianity’s, posterity — 
and the only hope that either owns. 
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MOsT DEPENDABLE 
HELICOPTER 

Al HALF PRICE! 





Here’s an opportunity your local government can’t afford to 
pass up! A Bell — the world’s safest, most dependable, most 
economical FAA-approved helicopter — at half its regular 
price .. to put in action for civil defense, traffic control, for 
crime detection, for fire prevention, disaster work and 
dozens of other jobs where no machine but the helicopter 
can perform so decisively. 


How is such an offer made possible? The answer is this. A 
disaster agency of the Federal Government wants a Bell in 
your community now. So urgent is this need that the Office 
of Civil and Defense Mobilization will pay half the purchase 
price of your Bell, which on your part may come to less than 
the cost of a new fire engine! The condition of purchase 
states that OCDM would have use of the Bell to help you 
and other citizens survive an enemy air attack. Your Bell 
would be used to establish evacuation routes, to direct traf- 
fic to pre-designated safety areas..and to train civil de- 
fense personnel in damage assessment, search and rescue, 
and other vital jobs. But along with this, the Bell is your 





Write today 


| 

| 

for your copies 
To act now, while the offer is still in effect, drop a card or of these 

| 

1 

| 

| 


city’s to use in a hundred other important ways! 


letter today to Commercial Sales Manager, Dept. 250K, 
Bell Helicopter Corporation, Fort Worth, Texas. We’ll rush 
you all the facts about OCDM’s matching fund plan, plus 
information on Bell models. 


important BELL 

pamphlets: 
“Heliports — Key 

to Urban Transport” 





a Helicopter Safety 
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Clean.. Coo/.. Compact 


The Modern Commercial Kitchen is 


ALL-ELECTRIC 


For more than one good reason the plans considerably. From the bake section at 
for Southland Life Insurance Company’s the back to the hot food storage 
employees cafeteria called for an all- compartment in the foreground, elec- 
electric kitchen. In addition to being safe, tricity does the job with speed, economy 
clean and compact, an all-electric kitchen and efficiency. 

is degrees cooler because it’s more effi- 

cient and requires less total heat for The installation of an all-electric kitchen 
cooking. That means happier, cooler is easy and most economical when the 
cooks, a smaller staff to serve more and_ wiring is included in the building plan- 
better food in less time. It means less ning stage. A DP&L representative is 
air conditioning tonnage, too, which always available for information and 
combined with the space saving of com- practical suggestions. Call RI 7-4011, 
pact electric equipment lowers costs Commercial Service Division. 





Southland Life Insurance Company Employees Cafeteria Architect: Welton Beckett & Associates 
Equipment Furnished and installed by: Huey & Philp Company Electrical Contractor: Fischbach & Moore of Texas, Inc. 





me DALLAS POWER & LIGHT COMPANY 
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You are looking into the heart of a nuclear 
power reactor. The heat, which forms steam 
that drives a turbogenerator, is treated by 
controlled nuclear fission of the uranium 
fuel (in the form of oxide particles sealed 
in stainless steel), seen here being lowered 
into place in the reactor core. 


putting the atom in its proper place! 


first to light a U. S. City (Argonne National Laboratory 
reactor in Arco, Idaho), the first uniquely designed 
propulsion core fabrication-developed and produced by 
a privately-owned firm in its own facilities (used in the 
first twin reactor submarine, the Triton). 


Harnessing the atom for useful power production is a 
prime effort of the alert, nuclear-conscious utilities and 
other industries which are pioneering programs to tap 
this unlimited power source. Today they are faced with 
vital problems of research and development in all phases 
of reactor design... particularly in the nuclear fuel 
itself. The ultimate economy of commercial and indus- 
trial nuclear power depends upon long term contamina- 
tion-free performance of costly nuclear fuel loads and 
reloads. 

Texas Instruments — through subsidiary M&C Nuclear, 
Inc. —is helping the nuclear power users of tomorrow 
by making available today its extensive nuclear research, 
development and manufacturing experience. M&C 
Nuclear, Inc. has been manufacturing nuclear fuel com- 
ponents, elements and cores since 1952. This “old timer” 
was the first and is today the largest privately-owned 
facility licensed to manufacture nuclear fuel elements. 
M&C Nuclear fuel has been used in over 70 successful 
research, training, testing, utility, and propulsion reac- 
tor installations. These include the first privately-owned 
heterogeneous reactor (Battelle Memorial Institute) , the 











Texas Instruments through M&C Nuclear today stands 
ready to develop more “firsts” for tomorrow’s nuclear 
reactors supported by machine-perfect manufacturing 
and Quality Assurance procedures that meet the exact- 
ing standards of both the U. S. Navy and the Atomic 
Energy Commission. You can utilize these same abilities 
for the development of specialized individual fuel ele- 
ments or assistance in the planning and execution of 
complete reactor programs. This scientific nuclear- 
knowledge is regularly translated into practical, eco- 
nomic applications for both commercial and military 
customers — served through Texas Instruments offices 
in the principal cities of the free world. 


If you are interested in nuclear power production, write 
today for your free copy of the full-color brochure 
“Fuels of the Future.” 


TEXAS J 45, INSTRUMENTS 


INCORPORATED 


HEADQUARTERS: 100 EXCHANGE PARK NORTH, DALLAS, TEXAS. PLANTS: ATTLEBORO, MASS. « DALLAS, 
TEXAS « HOUSTON, TEXAS « VERSAILLES, KY. ¢ ADELAIDE, AUSTRALIA ¢ ALMELO, HOLLAND e¢ AVERSA, ITALY 


BEDFORD, ENGLAND « BONNEVILLE, FRANCE , 


BUENOS AIRES, ARGENTINA ¢ MEXICO CITY, MEXICO 


OFFICES IN 65 PRINCIPAL CITIES OF THE WORLD 
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When speed is essential to your national and international banking transactions, Republic National Bank’s world-wide 
correspondent network saves you time and worry, assures you of fast, dependable service. This, plus experience, facil- 
ities and an interest in your financial requirements make Republic the “businessman’s bank.” How may we serve you? 


REPUBLIC NATIONAL BANK 


OF DALLAS 


CAPITAL AND SURPLUS $8$102,000,000 *® LARGEST IN THE SOUTH 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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SELLING 


DALLAS: a fob for everyone 


An interview with L. T. Potter, president of the Dallas Chamber of Com- 
merce, and Cecil Higginbotham, vice president of Industrial Dallas, Inc. 





L. T. POTTER 


President, Dallas Chamber of Commerce 


Q: Why are new and diversified industries so important to 
Dallas at this time? 

Mr. Potter: Dallas is now in the front rank of American 
cities, no matter what measure is used. For the last 15 years 
it has been one of America’s fastest growing cities. Dallas has 
already proven itself as the city which can best sell and service 
the Southwest, and it is rapidly growing in stature as the head- 
quarters city for the national market. It is important now that 
Dallas maintain this rapid pace. Competitive cities are working 
hard. They want to catch up with us, to overtake Dallas. If 
they can get the new jobs and payrolls which should otherwise 
come to Dallas, it means money to them, and they are spending 
money to accomplish this. We must attract these new industries 
in every way possible or we will lose our place. Dallas business- 
men will lose out on opportunities for sound and diversified 
growth and prosperity, and our children and grand-children 
will lose the tremendous opportunities which they should have. 


Q: Is there a growing awareness of the need to attract new 
industries to Dallas? 
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CECIL HIGGINBOTHAM 
Vice President, Industrial Dallas, Inc. 


Mr. Higginbotham: The current Industrial Dallas adver- 
tising campaign is an indication of that awareness. This cam- 
paign sponsored by the Dallas Chamber of Commerce, Dallas 
Citizens Council and all Dallas leading industry groups is 
aimed solely at attracting these new and diversified industries 
to Dallas. The advertising campaign, which started in October, 
is particularly timely as well as necessary It is reaching execu- 
tives as more and more of them are planning their unprece- 
dented expansions of the early 1960’s. By working now Dallas 
is making sure that its name will be on the right plans for those 
new business facilities that must be provided to meet the ex- 
panding markets within the next decade. 


Q: What is Industrial Dallas and what is it doing to help 
accomplish this objective? 

Mr. H.: Industrial Dallas is a non-profit corporation char- 
tered under the laws of the state of Texas. It has set a goal of 
$200,000 per year for three years to provide a pin-point, 
rifle-shot advertising campaign in media which reach the top 
executives of American business. With C. A. Tatum as presi- 
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dent, it has a Board of Directors composed of seven men: 
Cecil Higginbotham, Robert McCulloch, R. L. Thornton, Sr., 
Marvin Davison, R. L. Tayloe, J. Ralph Wood and Mr. Tatum. 


Q: Where does financial support for Industrial Dallas come 
from? 

Mr. H.: The $600,000 for the three year budget of the 
corporation is being financed through special subscriptions 
from Dallas businessmen. None of the funds comes from the 
Chamber budget. Initial requests for the investments went out 
last year and were well received. Many Dallas businessmen 
expressed their approval and “put Dallas on their payroll.” 
They pledged monthly amounts for the next three years which 
will be used to finance this campaign. A fund-raising drive will 
begin shortly, to complete the task of raising the entire sum. 


Q: What is Industrial Dallas’ relationship with the Dallas 
Chamber of Commerce and area Chambers and industrial 
development agencies? 

Mr. P.: The Dallas Chamber, of course, works very closely 
with Industrial Dallas. It also enlists the support of other 
Chambers of Commerce throughout the Dallas Urban District 
when needed and calls on other industrial development agencies 
quite often. The Dallas area is one of the most active in the 
nation in industrial promotion. Four major banks, six rail- 
roads, three utilities, a number of industrial districts and many 
of the area realtors and smaller Chambers of Commerce are 
now active along with the Dallas Chamber in this field of 
industrial promotion. 


Q: Is there a duplication of effort here with other organiza- 
tions doing similar work for Dallas? 

Mr. P.: Certainly some industrial prospects are approached 
by more than one source. The Dallas Chamber, however, 
attempts to serve as a central clearing house through which the 
various other agencies can obtain support and data for their 
individual efforts. The Chamber is the only industrial promo- 
tion agency which can provide this nerve center for the entire 
area efforts because it is the only one which is in no way 
competitive with the others. In working with these other indus- 
trial promotion agencies, both individually and collectively, it 
is the aim of the Dallas Chamber to keep each working toward 
similar goals and to attempt to cut down any duplication of 
effort as much as possible. 


Q: How wide an area can benefit from the Industrial Dallas 
promotion? 

Mr. H.: Major benefits will be felt by the Dallas Metro- 
politan Area and the Dallas Urban District. This district, em- 
bracing nine counties, contains a concentration of people, 
buying power, industrial payrolls, merchandise distribution 
volume and financial influence unequalled anywhere in the 
Southern half of the United States east of Los Angeles. In a 
sense, the entire Dallas Southwest will benefit from the pro- 
motion. This market area consists of 21 states and Mexico, 
including a five state primary area consisting of Texas, New 
Mexico, Oklahoma, Arkansas and Louisiana. 


Q: Is Dallas seeking any and all types of industries? 

Mr. H.: Continued diversification of industry will be the 
major goal of this advertising campaign. It seeks to continue 
Dallas not as a “one industry town” but as a city with a col- 
lection of many varied industries. Time and again, we have 
seen how this diversification has helped Dallas when other 
cities in this area were suffering. Through the years, Dallas 
has continually tried to “move up” its already existing indus- 
tries; that is, to convert a branch office into a warehouse, a 
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warehouse into a factory. That this has been accomplished so 
often is a sign of the cooperation given the Dallas Chamber 
by the branch managers, regional managers, etc., of the existing 
industries. Studies are continually being made by the Dallas 
Chamber of the type industries which could and should be in 
Dallas. These results of these studies will be utilized in the 
preparation of the advertising program. 


Q: What does industry generally seek in new locations? 


Mr. P.: Of course, this depends primarily on the type of in- 
dustry being considered. In general, however, a new industry 
must look first to its market area, then to the city in which it 
thinks it can do business best within that area. Of course, 
factors such as power and fuel, labor market, general business 
conditions and business climate, an expanding economy, living 
standards, transportation facilities, etc., will also greatly in- 
fluence an industry’s choice. 


Q: What in general does Dallas have to offer new industry? 

Mr. P.: Dallas has strong advantages as a location for any 
manufacturer or distributor of consumer products. The city is 
closer to more consumer population than any other major city 
in the Southwest. Because Dallas is at the center of density of 
population in the regional market, distribution costs from here 
are lower than from any other Southwestern city. Dallas also 
offers a dependable business climate — business-minded local 
and state governments that nurture true American enterprise; 
abundant power, fuel and water at reasonable rates; produc- 
tion efficiency — responsible workers and intelligent and inde- 
pendent-minded men and women who take pride in their jobs; 
and orderly metropolitan growth under a master plan 
since 1908. 


Q: Dallas’ dependable business climate is being emphasized 
strongly. How important is this to existing industry? 

Mr. P.: We feel that dependable business climate is the 
major reason why industries now in Dallas find they can do 
business more successfully here than in other areas. In Dallas 
a unique combination of economic, political, and social atti- 
tudes make it easier to operate with greater economy and 
profit. Dallas’ dependable business climate has many ingredi- 
ents, including business-minded local government, fair taxing 
policies, an aggressive civic-minded citizenship, healthy labor 
conditions, a sustained tempo of dynamic growth and a diversi- 
fied economic base. 


Q: How much of a factor are living conditions in Dallas in 
the city’s bid for new industry? 

Mr. P.: The excellent living conditions in Dallas attract good 
workers from other parts of the country. Industries have found 
that professional and technical personnel are eager to be head- 
quartered in Dallas and consider it to be a most desirable place 
in which to live. Dallas has been found to be “a magic name” 
in the search for management and technical personnel. Ob- 
viously Dallas ‘has been a “compleat” city, and people of 
position or culture eagerly jump at job opportunities here. A 
lower living cost, particularly in housing, compared to the East 
and West Coast areas and an ideal climate when compared to 
other states have proved favorable inducements in local in- 
dustry recruiting programs. 

Q: How important is Dallas’ nation-centered location as 
an advantage? 

Mr. P.: Industry in Dallas can serve a greater consumer 
market faster and at lower distribution costs from Dallas than 
from any other city in the Southwest. No other Southwestern 
city has a greater concentration of people within the same 
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radius. Superior transportation and communication facilities 
assure maximum access to these consumers. Air service em- 
phasizes Dallas’ geographic location — approximately mid-way 
from East and West Coasts. It stimulates de-centralization 
among large national concerns by permitting rapid and efficient 
transportation of persons and property between home offices 
and their regional headquarters. As a headquarters location, 
it gives manufacturers the advantage of overnight delivery to 
retail customers in both New York and Los Angeles. It is within 
just a few hours flying time of any city in the United States. 


Q: Specifically, how does Dallas’ splendid record in em- 
ployer-employee relations benefit new industries and workers 
moving to Dallas? 

Mr. H.: Dallas has enjoyed one of the nation’s best records 
in minimum man-days idle due to work stoppages, despite 
rapid growth as a major industrial center. The independent 
initiative of Dallas workers is an outstanding characteristic. 
Whether they come from a large city, smaller towns or rural 
areas, they are interested in producing. They have an innate 
belief in every man’s right to work and his duty to give an 
honest day’s work for an honest day’s pay. Mature leadership 
by both management and labor explains the excellent history 
of labor relations existing in Dallas. In comparative man-days 
idle per employed worker, Dallas has ranked far below the 
United States average in every year of the last decade and 
below the state average in 10 of the last 11 years. All this adds 
up to a significant operating advantage which Dallas offers 
to business and industry. 


Q: What is the water situation now and how is it related 
to new industry? 

Mr. P.: Dallas today has an adequate supply of water 
capable of supplying needs of its present and projected popula- 
tion through 1980. Existing lakes and those now in planning or 
construction stages will supply enough water to take care of 
Dallas water needs even in 2000 AD when the population is 
expected to reach 2% million. The city of Dallas operates 
under the policy that it must provide a water supply adequate 
for the entire county as well as for the city proper. Conse- 
quently, it has extended its distribution facilities and is supply- 
ing water to most incorporated areas in Dallas County. All 
planning for future water requirements is now based on County 
needs. Long range water planning is the responsibility of a 
citizen’s committee appointed by the Mayor and City Council. 


Q: For prospects seeking industrial locations or large office 
space, what especially does Dallas have to offer? 

Mr. H.: Dallas is in one of the most favorable positions of 
any major American city with respect to adequate land for 
new and expanding industry. Dallas railroad men, real estate 
men and planners have pioneered in the development of park- 
like industrial districts. Vast tracts of land with all of the 
facilities and services needed by modern industry are now 
available within a few minutes from the heart of the city. There 
are 20 of these planned industrial districts in Dallas County 
alone. One of the Dallas major growth incentives during the 
past 15 years has been the availability of modern existing build- 
ings ready for industry to move into with the minimum of 
alterations and delay. For the firm seeking office space for 
administrative, management, sales, clerical, accounting and 
similar functions Dallas can offer more new ultra modern, 
class A office space than any other U. S. city except New York. 
During the past 10 years more than 30 major office buildings 
have been completed in the down-town and suburban areas of 
Dallas with a combined total of over 7 million square feet. 



























































Q: What bearing do healthy community attitudes have? 

Mr. H.: A continuity of dynamic leadership throughout the 
history of Dallas has been the principle distinguishing char- 
acteristic which has set this city apart from many major cities, 
and it is the most significant single factor responsible for Dallas’ 
growth. Dallas and its leaders have shown a capacity for meet- 
ing all challenges and may be expected to do so in the future. 
Business goes where it is wanted, and it can feel sure of being 
welcomed in a prosperous, expanding city such as Dallas. 


Q: Why should existing distribution and similar organiza- 
tions enlarge the scope of their activities in Dallas? 

Mr. P.: Because they can serve the Southwest market faster, 
more efficiently, more economically and more profitably from 
Dallas than from any other city. Reasons why include: A 
strategic location in the heart of the market; planned facilities 
including more merchandise mart operations than any other 
city except Chicago; service responsive to the distributor's 
needs; banking, transportation, communications and ware- 
housing; and natural gravitation of wholesale buyers to Dallas, 
attracted by the presence of so many wholesalers and so many 
lines of market-right merchandise. 


Q: Is this a job in which the help of every Dallasite is needed? 

Mr. H.: Absolutely. Each of us can contribute our share by 
selling Dallas through our personal contacts. Industrial Dallas 
advertising, plus the industrial promotion efforts of the Cham- 
ber of Commerce and other agencies do a tremendous job for 
Dallas. But look how much more could be done through the 
many contacts made by Dallas businessmen in their business 
and social outlets. If these Dallasites, in doing business and 
meeting people outside the area, reflect a negative attitude 
toward Dallas as an industrial location they can do more to 
unsell a potential prospect than any amount of direct mail or 
advertising publicity by Industrial Dallas or other agencies can 
counteract. On the other hand a knowledgeable and favorable 
attitude toward Dallas as an industrial location can do much 
to convince the outside businessmen to take a look at us when 
considering new plant facilities. It is in this area which I believe 
we all can do a better job. Like any good salesman if you 
detect a degree of interest you ought to set the stage by closing 
the sale — in this case by referring a lead to the Dallas Cham- 
ber of Commerce. 


Q: What are some specific things an individual can do to 
help? 

Mr. H.: Immediately he can give his financial support to the 
Industrial Dallas program by “putting Dallas on his payroll.” 
The final fund raising drive is just about to begin. The amounts 
we seek are relatively small when we consider the benefits 
Dallas stands to gain from the coming campaign. For a small 
investment Dallas businessmen can make a huge profit. Also 
to be remembered is the importance of keeping a positive 
attitude toward Dallas business climate in all your outside 
contacts particularly with superiors within your own company 
or organization. Remember the growth of Dallas is up to you. 





FIRST TWO-COLOR Industrial Dallas advertise- 
ments run in Business Week, U. S. News and 
World Report, and the Wall Street Journal, all 
editions, stressed the importance of Dallas’ 
dependable business climate. 
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Skyline of Dallas at 10 A.M., Sept. 10, 1959... 
25 major units less than 10 years old. 


What Dallas’ Dependable Business Climate 


Can Mean to You... 


It means the opportunity to operate more economi- 
cally and profitably — in short, to make more money. 
Check with industries already here and see how they 
appreciate these basic advantages of Dallas’ Depend- 
able Business Climate: 

Local government that is business-minded — partner- 
ship, not partisanship. 

Fair taxing and other policies that encourage enter- 
prise. 

Aggressive, civic-conscious citizenship still close to its 
frontier heritage of independence and determination. 
Willing workers and strong state laws giving employers 
an equal break in labor relations. 






To Sell and Service 
— The Dallas Southwest 
— The National Market 








... Offers Dependable Business Climate 
and Tangible Competitive Advantages 
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Diversified economic base — quickly responsive to 
opportunities and resilient in times of recessions. 
Sustained dynamic development in an ever-expanding 
market. 

Orderly metropolitan growth under master plans since 
1908 ... Example: Dallas’ water resources are blue- 
printed to 2000 A.D. for an additional 14% million 
people. 

An exciting, livable city with educational, cultural and 
recreational facilities you want. 

Your own planning — to relocate, expand, decentral- 
ize or regroup some or all of your operations — needs 
the full story on Dallas’ Dependable Business Climate. 


Write, or Telephone Riverside 7-8451 Today! 


Industrial Dallas, Inc. 
| Dept. U-2 1101 Commerce St., Dallas, Texas 








| Please send me Facts on Dallas’ Dependable Business 
| Climate. 

| 

j Name. 

| Firm 

| 


| Addre: 








| City. Zone. State. 
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Why does the opening of an eight mile stretch of highway 
through Dallas warrant a giant celebration — international 
in scope? 

In part, it is due to the importance of the road itself and 
in part to the fact that this particular highway is a U. S. “first.” 

Dallas was the first city in the nation to begin a completely 
new highway under the Federal-Aid Highway Act of 1956. 
Named Stemmons Freeway within the city limits, it is, however, 
part of Interstate Highway 35E, a main mid-continent mili- 
tary highway stretching from Mexico to Canada. With 16 
traffic lanes, the Dallas segment is as wide as any highway 
any place in the United States now existing, or contemplated. 

The city got its early start on this highway program through 
a gift. Three citizens gave Dallas the right-of-way for the 
road, land valued at more than $2,000,000. This provided a 
real head start. 

The plight of counties and cities on right-of-way is a fa- 
miliar story. Land is an extremely valuable asset in an 
expanding economy and taxpayers, already overburdened, 
have grown increasingly reluctant — even unwilling — to carry 
the load of rising right-of-way purchase prices. 

This outright gift of right-of-way by John M. Stemmons of 
the Trinity Industrial District; David Bruton of Inwood In- 
dustrial District and W. C. Windsor, Jr. of Brook Hollow 
Industrial District was a rare example of citizen cooperation. 

Indeed it is the sort of citizen action for which Dallas has 
become famous, the kind of spirit which has made a metropolis 
of a settlement with almost no natural geographical advantages. 

In fact, one might question the wisdom of Dallas’ founder, 
John Neely Bryan, who chose to build his cabin on the banks 
of the Trinity River, which had a history of periodic floods. 
There are Indian legends about the big waters of 1822 and 
1844. Other floods followed. In 1908, the river was 52.6 feet 
deep and two miles wide. 

Throughout its history Dallas’ big advantage has been its 
people. And, the new Freeway gets its name from one such 
outstanding pioneer, Leslie A. Stemmons, who was a prime 
mover in the fight to harnass the Trinity. The Freeway stretches 
across land which was reclaimed by his efforts and those of 
other early citizens such as John J. Simmons. 
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STEMMONS FREEWAY is a part of 
Interstate Highway 35E, main mid- 
continent military highway stretch- 
ing from Mexico to Canada (see 
map left). 


STEMMONS FREEWAY: A First, 


For many years this area, now occupied by thriving industrial 
districts, was useless swamp land, regularly flooded by the two 
forks of the Trinity River which flowed through it. In order to 
create useful industrial properties and protect Dallas from 
floods, the channels of both forks of this river had to be moved, 
levee systems constructed and other flood control measures 
taken. 

In those days, this had to be undertaken by local capital, 
and in the early 1920’s the estimated cost for such a project 
was a Staggering sum. 

Finally, in 1926 the City and County of Dallas Levee Im- 
provement District was formed. Plans for moving the river, 
(the present Commerce, Main, Elm underpass is directly over 
the old channel) constructing the levees and other flood control 
works and protecting some 10,500 acres of land from overflow 
were commenced. Mr. Stemmons, serving as the moving spirit, 
was one of the original supervisors of the Levee District. 

It was a tremendous challenge and a gigantic task, this 
reclamation of thousands of acres of land in the heart of the 
city and the proper development of such properties. Many 
of the city’s most influential citizens were dead against it. They 
protested loudly that it was a foolish and wasteful venture. 
Not a job for the timid nor the weak, it required above all, 
faith — faith that nothing could finally stop one of the most 
important civic endeavors ever to be undertaken inTexas. 

The levees and the flood control works stand as a monu- 
ment to Mr. Stemmons and the other early day civic minded, 
hard-headed, fighting, practical men of vision. Without them 
there might have been no reclaimed property under the skyline 
for the Stemmons Freeway to traverse. 


Without them, all Dallas’ viaducts would have to be built 
from hill to hill, as on Houston street, rather than from levee 
to levee, a much shorter and less costly distance. 

Without those first levees and succeeding control measures, 
the floods of 1957 would have flooded every basement in 
downtown Dallas. Actually, the whole of Dallas county would 
have been covered with an inch of water. The estimated savings 
in property damage in this one flood was $80,000,000. 

Getting those levees built was a tremendous job, but the 
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fight didn’t end there. The levees closed in 1932, in the depth 
of the depression. There was no demand for the reclaimed 
industrial property which was supposed to pay off the bonds. 
Construction was at a standstill. Charges and counter charges 
flew thick and fast. The Levee District became a political 
football. 

Property owners were unable to pay taxes, bonds went into 
default, no funds were available for operating the flood control 
works. 

But one man never lost faith in the final success —L. A. 
Stemmons. Many of the hard pressed property owners urged 
the indiscriminate selling or leasing of the land in the reclaimed 
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areas as a ‘means of income. This would have led to Industrial 
Blvd., McKinney, Lamar, Irving, Oak Lawn and Turtle Creek 
being lined with taverns, wrecking yards, dance halls, beer 
joints. Stemmons refused and made his refusal stick. The 
property remained unblemished and intact. 

Stemmons died in 1939, his body worn out, his fortune 
dissipated in his fight for the final success of this great public 
improvement. 

It was 1946 before his dream began to come true. That year 
the first building went up in the Trinity Industrial District, 
which Stemmons himself had laid out. Dallas had a ready-made 
industrial area waiting when industry began to move South- 
westward after World War II. More than 1,000 firms now oc- 
cupy this area and the reclamation program he fought for has 
made possible other burgeoning industrial districts — Inwood, 
Brook Hollow, West Trinity, Wythe and Cedar Crest — as 
well as the construction of 35E as a 16-lane highway through 
Dallas. 

The Dallas segment of 35E cost $35,000,000. It is part of 
a 13 year program to build $27,000,000,000 worth of new 
heavy duty highways. Of this amount nine-tenths, or $25,000,- 
000,000 will be paid for by the Federal government, under the 
Federal Highway Aid Act of 1956. 

Reports from the Federal Bureau of Public Roads indicate 
that since the interstate system was started, Texas has com- 
pleted 621 miles of it. This is more than double that of the next 
state, North Carolina, with 307 miles completed. 

Texas also had the largest amount, 330 project miles, under 
construction on September 30 last. 

The interstate system is a 41,000 mile network of express 
highways built to high engineering standards, designed to 
connect all the principal centers of population and industrial 
activity in the U. S. 
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THE FREEWAY will be 
lighted during the 
holiday season at the 
Inwood Intersection. A 
giant 65-foot Texas 
pine will be surrounded 
by spectacular Rocke- 
feller Center decora- 
tions. 

































Three-Day Celebration to Open 
16-Lane Stemmons Freeway 















Governor Price Daniel will join with Mayor R. L. Thornton, City Councilmen and 
Chamber of Commerce officials as hosts for the three-day celebration which will 
mark the official opening of Interstate 35E (Stemmons Freeway) through Dallas. 

The magnitude of the interstate highway system, of which the Dallas segment is 
a vital link was considered important enough to warrant an appropriately big 
celebration. 

Starting Friday evening, December 4, the dedication banquet will be held in 
the Grand Courtyard of the Dallas Trade Mart, located on the new Freeway. Some 
1500 officials of Federal, State and County Governments, top military personnel, and 
local citizens who are closely related to the Federal highway program and whose 
efforts have been responsible for its progress, will attend. 

Immediately following the banquet, guests will make their way to the site of a 
65-foot Texas pine Christmas tree, located near the Inwood intersection of the 
Freeway. Local church choirs will sing background Christmas Carols, while the official 
Christmas Tree Light-Up takes place. 

The Freeway itself has been tagged a ‘first,” since it was the first completely new 
highway to begin construction under the Federal Aid Highway Act of 1956. Ap- 
propriately, another “first” will be included in the light up ceremonies. The massive 
lighted pine will be surrounded by spectacular decorative units direct from Rockefeller 
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Center. The Center has long been internationally known for 
its Christmas creations, and has guarded them jealously. This 
is the first time they have ever been released for use elsewhere, 
and Dallasites will be able to enjoy those that have been 
used in the center for several years past. The tree and decora- 
tions will remain lighted throughout the holiday season. They 
will be visible for long distances — and will be seen and enjoyed 
by the patients at Parkland Hospital. 

Saturday, December 5 will mark the official opening of the 
Freeway. Prior to opening it to traffic, a parade “Calvalcade of 
Transportation” will march a route starting just below the 
Inwood intersection and continuing down the freeway to be- 
yond Oak Lawn. Starting at 10 a.m., this parade, led by an 
Indian astride his pony, will show the development and progress 
of transportation through the years, up to and including the 
new 1960 model automobiles. 

The tremendous strides made in transportation will be de- 
picted by comparative units — a 1923 bus and today’s modern 
streamliner; automobiles dating from 1923 with one model 
from each year to the present; the old and the new in railway 
cars, fire fighting equipment, and motor freight units now used 
extensively to ship effectively over improved highway systems. 

Mobile homes, great users of the highway, will be displayed. 
Boats, an increasingly popular form of transportation for 
pleasure, which still require being hauled over the road to 
their place of use, will join the parade. 

Young drivers of midget racers will demonstrate the im- 
portance of early training; and, in direct comparison to the 
midget cars; the largest and most modern types of roadbuilding 
equipment will be in the line of march, and on display in the 
nearby exhibit area. 

Carrying the idea of development in transportation even 
to the contemplated trips to the moon, rockets and missiles 
will be shown by nearby military installations and local in- 
dustrial firms engaged in the manufacture of these completed 
missiles and their component parts. 





THE DALLAS sections of Inter- 
state Highway 35E will follow 
this route (right) through the 
city. 
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No parade is complete without its retinue of musical groups, 
and the “Cavalcade of Transportation” will have a full com- 
plement. The National Air Guard will provide the host band 
to play at the dedication banquet and in the parade. They 
will be joined by approximately 30 local area high school and 
college bands and drill groups. 

A Queen of the Freeway will reign over the festivities and 
ride aboard one of the colorful floats. Pointing up the inter- 
national significance of this new roadway, float themes will 
include Canada, Mexico and the United States, the three coun- 
tries to be joined by this new and major mid-continent route. 
The Queen will be selected from local beauties by a committee 
prior to the celebration. 

An exhibit area, “Pathways to Freeways,” will be open 
to the public all day on Saturday and Sunday, December 5 
and 6. Located at the intersection of Industrial and the Stem- 
mons Freeway, just across from the Dallas Trade Mart, this 
exhibit area will include many educational features. 

Here, the old cars can be seen at closer range — the Fire 
Department will put on scheduled fire fighting demonstrations; 
and local boy scout troops will stage a real campout, in line 
with the Pathways portion of the theme. 

The Dallas Mounted Quadrille with its square dancing on 
horseback; the American Historic Trail Society staging color- 
ful authentic Indian dances, and other entertainment groups 
will provide continuous entertainment in the Exhibit Area 
Activity Circle. 

All in all, the celebration offers something for everyone. 
Chamber members are urged to bring their families to see 
the parade — to see the educational exhibits — and to share 
in the local pride of the new Stemmons Freeway, which is 
not only of great value to local citizens in cutting their travel 
time, but points the spotlight on Dallas as having been re- 
sponsible for a “first” which is of major significance in an 
important national program. 
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Ed Gossett will sum up the dramatized program at the 1959 
Dallas Chamber of Commerce Annual Dinner with a brief 
talk on “The Dallas Spirit.” 

A native of Sabine Parish, Louisiana, he has lived in Texas 
for more than 50 years. He was reared on farms in Clay and 
Garza Counties, Texas. 

After graduation from the University of Texas, where he 
served as president of the student body, Mr. Gossett began 
practicing law in Vernon. In 1938, he was elected to Congress 
from the 13th Congressional District. He served in this ca- 
pacity for 12% years, resigning in 1951 to become general 
attorney for the Southwestern Bell Telephone Company. 

In Congress, Mr. Gossett was known as a conservative 
Democrat. He is perhaps best known for his long advocacy of 
electoral reform and as joint author of what is generally known 
ED GOSSETT as the Lodge-Gossett Amendment to change the electoral 
college method of electing the president. 





Chamber Honors Nine Past Presidents 





B. F. McLAIN D. A. HULCY 
1943-46 1947-49 





JEROME K. CROSSMAN W. W. OVERTON, JR. J. ERIK JONSSON 
1954-55 1956 1957-58 
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Nine men who have done great things for Dallas will be the honor guests at the 
Dallas Chamber of Commerce 1959 Annual Dinner. The affair will be held in the 
Sheraton-Dallas Hotel Grand Ballroom, Wednesday, December 9. 

Marking the Fiftieth Anniversary of the Dallas Chamber, the dinner will honor 
all past Chamber presidents. The nine living past presidents will be the honor guests. 
They are T. E. Jackson, who was president of the Chamber from 1918 through 
1920; R. L. Thornton, Sr., 1933-35; Paul Carrington, 1941-42; B. F. McLain, 1943- 





46; D. A. Hulcy, 1947-49; Ben H. Wooten, 1952-53; Jerome K. Crossman, 1954-55; 
BEN dip al W. W. Overton, Jr., 1956, and J. Erik Jonsson, 1957-58. 

The dramatized program for the dinner will present the achievements of Dallas 
and of these men while they served as Chamber presidents. Featuring 40 years of 
Dallas history and progress, it promises to be an exciting evening. 

Former United States Congressman Ed Gossett, a true Dallasite by choice, will 


sum up the program in a brief closing talk. In announcing that Mr. Gossett had been 


asked to speak, Chamber President L. T. Potter pointed out that he will be able to 





give us a new slant on “The Dallas Spirit.” 

“Mr. Gossett had a high position in his former community,” Mr. Potter said. “He 
had been paid high honor by its citizens as they elected him to Congress. Still, he knew 
Dallas and its opportunities. He loved the city, and he chose to make it his home.” 

Tickets for the dinner are available at the Chamber office for $5 each. Mr. Potter 


has asked that members make their reservations as soon as possible. 


1959 DALLAS e NOVEMBER, 1959 ” 

















IBM and NCR 
Occupy New 
Buildings 


New Dallas headquarters for National 
Cash Register Company located at 3800 
Live Oak shown below. G. H. Tucker is 
Dallas Branch Manager for NCR. 





Dedication of new homes in Dallas by 
two nationally known growth companies 
within the span of a single month pro- 
vides case history material on Dallas’ 
growth and the expansion and evolution 
of electronic calculators and modern of- 
fice machinery as major national indus- 
tries. 

On October 21, the new multiple story 
building occupied by International Busi- 
ness Machines at 2911 Cedar Springs 
Road, was dedicated with appropriate 
ceremonies by Dallas officials, civic lead- 
ers and top IBM executives. The new Na- 
tional Cash Register Building at 3800 
Live Oak was formally dedicated on 
November 20. 

The beginnings of both IBM and NCR 
in Dallas were very modest and go back 
more than half a century. The National 
Cash Register Company, founded in 
Dayton, Ohio, seventy-five years ago, be- 
gan doing business in Dallas in 1889 
through a part time representative who 
also carried on business as a railroad 
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ticket broker. A Chicago representative 
of International Business Machines first 
began calling on Dallas firms in 1914 and 
IBM later served Dallas from their St. 
Louis office. 

The first IBM customer in Dallas, be- 
ginning in 1914, was Trezevant & Coch- 
ran, Insurance Managers. The Texas & 
Pacific Railroad, the MKT Railway and 
Bailey & Collins Insurance Company were 
added to the list in 1918. The Texas Em- 
ployers Insurance Association, Southwest- 
ern Life Insurance Company, Southland 
Life Insurance Company and Magnolia 
Petroleum joined the group of original 
eight customers in 1920 and 1921. 

In 1923, the first IBM office was estab- 
lished in Dallas. During the IBM build- 
ing dedication, A. L. Williams of New 
York, executive vice-president of IBM, 
pointed out that the volume of business 
in the Dallas Branch this year would ex- 
ceed the entire business volume of the 
firm during its first year in Dallas (1923). 





The new International Business Machines 
Building, shown above, is located at 
2911 Cedar Springs. 


H. C. Wendler, Dallas IBM Branch Mana- 
ger, is shown below with Mayor R. L. 
Thornton and A. L. Williams, IBM Execu- 
tive Vice-President, on right. A. M. Goad, 
Dallas IBM executive on left. 





During the thirty-six year period IBM 
sales have climbed from a volume of $11 
million to more than a billion and a quar- 
ter dollars a year in the United States. 

During the intervening years, the cast 
iron National Cash Register of the “Gas- 
Light Era” has evolved into a machine 
that does everything except predict future 
sales curves. The annual volume of Na- 
tional Cash Register has increased from 
$167 million in 1949 to $400 million in 
1958. Last year NCR ploughed back $15 
million into research. 

Within the modern structures now oc- 
cupied by International Business Ma- 
chines and National Cash Register in 
Dallas today are machines, including elec- 
tronic calculators and modern electric 
typewriters, bookkeeping and accounting 
machines that would have been fantastic 
to predict in their first days in Dallas. An 
interesting sidelight on IBM manufactur- 
ing operations is that Texas Instruments 
is a prime source for transistors used by 
IBM. 
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PARENTS’ MAGAZINES 
NATIONAL 
_ MERIT AWARD 













FOX & JACOBS CONSTRUCTION CO. 


Jor having built and sold, in the period 
Stal: July 4, 1957 to June 30, 1958, the house adjudged 

sos ' BEST HOME FOR FAMILIES WITH CHILDREN 
. In Price Range 516,000 to $25,000 










IT'S ONLY AN AWARD... 


... but to these little guys (who helped Fox & Jacobs win it) 

it means they have all the room... and the safe neighborhood they need to 
play and grow—from the time they’re tots on up through teen-age. To their 
parents, it means having children out from under foot, yet always within 
control. These are factors which caused Parent’s Magazine to award 

Fox & Jacobs the top national “Best Home for Families with Children” 
award ... the one awatd most coveted by the nation’s home builders. 

This highest national award and a dozen more are undeniable testimony 
that Fox & Jacobs builds the finest quality homes. 


fox 4 
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BUILDER OF FOR LIVING. $23,500 to $35,000. Model Homes: Marsh 
and Forest Lanes. 


jacobs > 





BUILDER OF ERT CLK ATC $16,100 to $20,300. East of Webbs Chapel, 


South of Forest Lane. Model homes on Royal Lane, west of 
Webbs Chapel, 
31 
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From Low Cost Housing to Prestige by Herbert A. DeShong 
Homes, Dallas Provides Most House Home inaons Aanicaien eed 


for Dollar in Major Metropolitan Areas. 


Many nationally recognized authorities 
on housing are on the public record with 
their beliefs that the Dallas area provides 
the best house-for-the-dollar values of any 
of the major metropolitan cities of the 
nation. 

This is the superlative approach to the 
general appraisal of home values in Dal- 
las County and the remainder of Metro- 
politan Dallas. 

The conservative approach is the simple 
fact that the home-buying family gets a 
very high ratio of good planning, good 
community location, and well-constructed 
house for its dollar in Dallas, and the 
dozen or more nearby cities which are 
the principal new homes sales areas of 
Dallas County. 

TYPICAL custom-built home, shown There are numerous indicators to this. 
above, set in native trees in Glen Oaks One is a periodic report covering all the 
development in Southwest section of field offices of the Federal Housing Ad- 
Dallas. ministration on a comparison of a group 
of basic costs in the construction of a 
new house. For the past several years, this 
report invariably has shown the Dallas 
District near the bottom of the costs com- 
parison, with quality requirements iden- 

tical for all other of the FHA districts. 
There are several notable characteris- 
tics about new homes in Dallas County. 
One is that almost without exception, all 








FAMILY ROOM in Northgate Home, 
shown above, has space for informal 
dining and sliding-glass door to terrace. 
Large kitchen shows up in background. 





L-SHAPED HOUSE in Northgate, shown above, is 
located in Northwest section of Dallas. Both North- 
gate views on this page were featured in the 
November issue of ‘‘House & Home." 
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IHHOUSING VALUES 





new subdivisions are within city limits. 
This means that virtually every new homes 
community is served with sanitary sewer- 
age, storm sewerage, and municipally- 
provided water. It also means that the 
new communities are served by well 
established public school districts, and 
that streets, sidewalks, traffic flow, zon- 
ing, parks, and other community facilities 
are provided according to planning poli- 
cies aimed at excellent standards for the 
individual families as well as the entire 
community. 

In the City of Dallas and the 28 other 
municipalities of Dallas County new con- 
struction during 1959 will provide an 
estimated total of about 11,500 new 
dwelling units by the end of the year. This 
is about 10% above the long-range yearly 
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average for the post-World War II years, 
which has held in the neighborhood of 
10,000 each year. 

A majority of the greater volume of 
new homes are built in Dallas itself, Gar- 
land, Mesquite, Richardson, Farmers 
Branch, Irving, and Grand Prairie. More 
than a half-dozen other smaller, but pret- 
ty cities of Dallas County, also provide 
a relatively large number of new homes 
and apartments each year. 


Most of the cities named here actually 
adjoin the City of Dallas and are con- 
nected to the heart of the city by excel- 
lent trafficways. 


“Our inventory of good houses which 
have been built earlier is an important 
item both to the consumer and to the 
home building and real estate industries,” 



























RESIDENTS of Flair Homes in Park Forest 
enjoy the $50,000 swimming pool pre- 
sented the community by Fox & Jacobs. 
The photograph above shows the swim- 
ming pool, wading pool and exterior of 
community clubhouse. 


A TYNES & BURCH “WONDERAMA"” 
model home in French Provincial design, 
shown on left, features white Holiday 
Hill stone and pastel coral roofing. 


says Bill Gaynier, President of the Home 
Builders Association of Dallas County. 
“The ‘used’ houses which are available on 
the market enable the sellers of new 
homes to accept them on trade for new 
houses, and also enable the builders to re- 
offer them to families whose particular 
needs are for the ‘used’ houses.” 

The Home Builders Association, Gay- 
nier points out, devotes much of its efforts 
to enabling builders to control their costs 
of land and construction without sacrific- 
ing quality. 

“Our goal is to make it possible for 
every family to own a home, and to 
achieve this our industry feels it must 
fight continuously to control costs in order 
to keep sales prices within the reach of 
all families,” he explains. 

(Continued on Next Page) 
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CUSTOM 


Dilins i Most Distinctive Neighborhood 
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Are willing and able to make your fondest dreams 


come true. Waiting for your inspection is an 
impressive group of luxury homes, individually 


designed for the most discriminating families. 


If you are that individualist looking for something | 
really unusual, Glen Oaks is your answer. 
Here, among more conventional designs: you can 


enjoy exciting split-level living on 


“rustic hillsides. 


You may purchase your own homesite in Glen Oaks. 
Enjoy the privilege of choosing your own 
builder and having plans drawn to fit that dream 


of your ideal home. 


And Its 
Distinguished 
Group of 
Custom 
Builders 


Enter Glen Oaks from Polk 
Street, South of Ledbetter 
(Loop 12), or Misty Glen or 
Brook Valley Lane. 


“Glen Oaks 


HOME § AN D 


HOME'S 1 
4960 CLEAR CREEK RD. 


TES 


FR 1-2331 





Typical minimum sales prices for new 
homes in well-planned neighborhoods 
constructed to national standards for the 
Dallas climate zone: 


$8,250 — 3 bedrooms, 1 bath living- 
dining room combination, kitchen, 1-car 
garage, central heat. 

$9,500 to $11,500 — 3 bedrooms, 114 
(sometimes 2) baths, living-dining room 
combination, kitchen (frequently with 
major kitchen appliances), 1 or 2-car 
garage, central heat. 

$11,500 to $13,500 — 3 bedrooms, 2 
bath, living-dining room combination, 
family room or den, kitchen (frequently 
all major appliances), central heat. 

Some builders of homes priced at $13,- 
500 are now supplying three bedrooms 
with year around air conditioning at that 
sales price. 

Dallas County has several hundred re- 
sourceful, aggressively competitive build- 
ing firms specializing in the medium and 
high values for new homes. A majority 
of the new houses built on speculation 
from the $18,000 to $20,000 values up- 
ward are provided with year around air 
conditioning. And it is the rule rather 
than the exception nowadays that houses 
built speculatively in the middle price 
brackets be prepared from the start to be 
air conditioned by the simple addition of 
the refrigeration equipment, if the owner 
so wishes. 

Gaynier estimates on the basis of re- 
cent authoritative surveys that at least 71 
per cent of all families in Dallas County 
are homeowners. This is considerably 
above the national average. 

“The professional home builders of 
Dallas County generally take great pride 
in their additional roles as community 
builders,” Gaynier says, “and in this way 
they obtain great satisfaction from their 
work. This requires careful co-ordination 
between the home building industry and 
the local governments, the school authori- 
ties and other agencies of governmental 
and civic interest.” 











NO RENT UNTIL DEC. 1 
AIR CONDITIONED 
OFFICE SPACE 


Singles, $35.00-$65.00. Three- 
room suite with bar, refrigerator, 
and drapes, $175.00. Available 
furnished or unfurnished. Steno- 
graphic and telephone service. 
Reception area. 
Apply at 100 Glass Street 
or call RI 1-3486 


Harold Weil, Realtor 
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Susie She’s a happier, more relaxed customer. She 
ape may not know that Music-By-Muzak is the reason, 
Bess but she prefers shopping “where it’s pleasant.” 


ithori- 
nental MUZAK “is the extra touch of successful manage- 
id ment—a special kind of background music that 
creates a friendlier, more relaxed atmosphere — 
1 relieves shopping tension, encourages impulse 
buying ...and best of alli, invites customers back! 


you could say Dallas is.. Muzak -ville 


*MUZAK — 





e- 
or, 
ble 
10- 
Reg. U.S. Pat. Qff. 

TOM KEESE FOR INFORMATION CALL PHILIP KEESE 


147 Park House MUZAK* SERVICE Riverside 2-9257 


i Nearly everywhere you go you enjoy MUZAK'!'It’s the background of hundreds of business firms in Dallas. 
35 
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DALLAS ACCENTS BETTER 


THE ABOVE aerial view of Richardson Heights where 5,000 


new homes have been built in the past five years, shows one 
of Dallas’ major new neighborhoods. 


ie 


THIS COLONIAL Design, 
right, is one of seven Tynes & 
Burch WONDERAMA model 


THE MERCHANDISE House, mes. 

shown below, provides a 

backdrop for Ed. Knobel, PICTURED BELOW on right is 
left, and A. D. Curl of North- a typical home in fashion- 
rich Builders. able Northwood Hills. 


Winter acanasisn deg ine wuenTC I ELLE nerrereies 
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TERIVING 


“Dallas Living” is one of Dallas’ prime 
industrial advantages. Dallas workers and 
executives put in their workday hours in 
pleasant surroundings and go home to 
happy neighborhoods, unmarred by the 
drabness and monotony of mass residen- 
tial sections of older cities. Ample land 
for expansion and rolling hills extending 
from the central city in all directions have 
given Dallas basic growth advantages. 

Land planning, zoning and intelligent 
development have given Dallas fine new 
neighborhoods that are likely to appre- 
ciate in value rather than deteriorate. 
Dallas’ primary post-war industrial expan- 
sion has generally followed a close-in pat- 
tern in major industrial districts that were 
formerly Trinity River Bottom waste- 


BEAUTIFUL Cottonwood Creek, shown 
below provides ideal creekside living in 
Richardson Heights Estates. 
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Pt 
wits 





DALLAS « NOVEMBER, 1959 


THE OLYMPIC size poo!, shown above, at Sparkman Club Estates provides year- 
round recreation for home owners in this neighborhood. 


PS 


RESIDENTS OF FOREST Park turned out e 


& Jacobs swimming pool, shown above. 


land. Dallas’ neighborhood expansion has 
followed its system of planned express- 
ways now beginning to take shape in a 
metropolitan pattern. 

Dallas’ comprehensive zoning ordinance 
protects residential property from com- 
mercial encroachments and sets up clearly 
defined uses for property within prescribed 
limits. The cooperation and planning of 
Dallas’ major residential developers and 
builders and the highly competitive resi- 
dential building situation in Dallas has 
resulted in the extension of planning and 
zoning to nearby communities and better 
neighborhoods for the entire area. 


i er — 


nmasse to enjoy the opening of the Fox 


Old time gridiron pattern streets are 
no part of Dallas’ modern residential de- 
velopment. Modern shopping centers, 
parks, schools, churches, expressways and 
access roads have given distinctive char- 
acter and beauty to even low cost housing. 
Services and facilities have usually grown 
faster than new housing developments. 
Utilities, sewers, fire protection, paving 
— all the essentials of community living 
have been built in Dallas’ new neighbor- 
hoods. The result has been that home 


SHOWN BELOW is a partial view of the 
40 Store Richardson Heights Shopping 
Village. 





























BUYING A NEW HOME IS THE MOST IMPORTANT INVESTMENT YOU’LL 
MAKE IN YOUR ENTIRE LIFETIME! Logically then, isn’t it of utmost importance 
that the location you choose provide surroundings in keeping with the luxury home 
you have plans for? 

We offer for your convenience this “check-list” for Northwood Hills ...an honest 
comparison with other sub-divisions ... proof beyond a doubt that Northwood Hills 
offers more than most “so-called” luxury developments. 














| NORTH NORTH NORTH 
FEATURES | NORTHWOOD | DALLAS DALLAS DALLAS 
. HILLS ADDITICN | ADDITION ADDITION 
A Be “C” 
~ FULL 4-ACRE Sone RE sees ae 
a ed ee RES ie 1 RRS dome 
___PAVED ALLEYS | ae. | Sea a | ee | Reis. saat 
_CURVING STREETS |_ tt [| ==No- eae CE, ie eS... 
AT LEAST. 
2500 SO. - NO NO NO 
__ RESTRICTION | oS eae Mea ees - 
ACCESSIBLE 
= OSES = | “8 fa age - NO 
"NEW SCHOOLS | | 
UNDER CONSTR. | eet ee ee NO 
NEAR 
EXCLUSIVE | v ad v | NO 
E COUNTRY es 7 
ON 
13 MINUTES | 
(ONE STOP) v v v NO 
DRIVING TIME 
TO TOWN! | 





We now have 25 of Dallas’ finest custom builders working in the area with several 
homes in the $40,000 to $70,000 price range under construction or ready for imme- 
diate occupancy. Why not drive out this weekend... see and compare for yourself 
the many advantages available in the Fashionable Northwood Hills area. 


W. T. TROTH 
LA 8-0561 


GEO. F. MIXON 


EM 1-6635 Developers of 


NORTHWOOD HILLS 


DIRECTIONS: Drive out Hillcrest Road past Alpha to Elmridge. Turn right. 




















MODERN LIVING as you like it is yours in 
RICHARDSON HEIGHTS and RICHARDSON HEIGHTS ESTATES 


PASTORAL BEAUTY and spaciousness with every advantage of the city close 


at hand...excellent schools, churches of every faith and a complete 
shopping center only a few minutes away. 

FOR RECREATION, Texas’ loveliest lakes lie within a brief radius, while all 
the business and cultural facilities of a great city are only a short distance 
from your door. 


CHOICE LOTS AVAILABLE FROM $2,900 TO $5,500. 


RICHARDSON HEIGHTS, INC. 


#3 Richardson Heights Village AD 5-5227 
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HENRY KASPAR, co-developer of Hollan- 
| dale Homes with Wilson H. Brown, shown 
| above, in front of Dutch Village Model. 





buyers in Dallas’ new neighborhoods have 

“complete package” living facilities when 
| they move in. 
| There is an abundance of good housing 
| in Dallas, both for sale and for rent. 
Enough new dwelling units have been 

built in Dallas County since 1950 to house 
| a city the size of Birmingham, Alabama. 
| Distinctive homes are available in Dallas 
| in all price ranges. These range from 
| modest 2 and 3 bedroom cottages for 
| young families to magnificent prestige 
| homes. Most of the new apartment de- 
| velopments in Dallas are air-conditioned 
| and have their own swimming pools and 
| other luxury “extras.” 
| Dallas has been fortunate in the vision 
| and foresight of its major developers who 
| have built its major subdivisions and shop- 
| ping centers. It has also been fortunate 
| in the close cooperation between its city 
planners and home builders in setting and 
adhering to zoning standards. But the 
major factor in Dallas neighborhood and 
home leadership comes back to the old 
American concept of free competition. 
By and large, Dallas builders and develop- 
ers have delivered more than they have 
promised. Buyers of Dallas homes have 
been selective in neighborhood and home 
features and the builders and developers 
who have delivered the best values, have 
prospered. 

Case histories of individual Dallas 
builders and developers prove this point. 
The award-winning firm of Fox & Jacobs 
first introduced their Accent Homes in 
October, 1958. They sold 500 homes in 
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less than three weeks. Their Accent Home 
won the American Home Magazine 
Award for ‘The Best Home for the Money 
in Texas’ last year. 

Other Fox & Jacobs awards include: 
“The Best Home for Families with Chil- 
dren,” given by Parent’s Magazine; the 
first award of merit for “Hidden Values” 
given by American Builders Magazine; 
The Congress of Better Living Certificate 
for including “features recommended by 
delegates to the Annual Congress at 
Washington, D. C.”; the award of dis- 
tinction for ‘‘Excellence of Model 
Homes,”’ given by American Home 
Builder Magazine; and the award of merit 
in “Neighborhood Development,” given 
by the Practical Builder Magazine. 

Accent Homes are fully air-conditioned 
and carpeted. They have built-in kitchens, 
with oven, range and hood, dishwashers 
and disposals. Accent Homes also have 
three or four bedrooms, family rooms, two 
full baths and double garages. 

No Accent Home in their Coral Hills 
development will be further than six 
blocks from the Everett Lee DeGolyer 
Elementary School, and many will be 
closer. The new community will be less 
than ten minutes from Thomas Jefferson 


High School and Carey Junior High 
School. Three shopping centers and many 
churches are also nearby, and it takes less 
than 30 minutes to drive to downtown 
Dallas from Coral Hills. 

Fox & Jacobs uses curvilinear streets 
in its communities. This means safer 
streets and homes that show handsome 
angles. In their Flair Communities, Fox 
& Jacobs design a different exterior for 
each home buyer. This practice gives 
their communities a distinctive look. They 
combine solid built-in assets and “hidden 
values” with sound community planning. 
In Park Forest, the newest Flair Neighbor- 
hood, Fox & Jacobs gave land for a com- 
munity center and donated a $50,000 
swimming pool to the community. 

Sparkman Club Estates, now being de- 
veloped by Bill Gaynier, was one of the 
first developments in the nation to offer 
the facilities of a private club to home 
owners. The club building is 102 feet long 
and 40 feet wide and has facilities for 
all types of formal and informal meetings. 
It also includes kitchen facilities. To the 
rear of the club is an Olympic size swim- 
ming pool, a smaller pool for children 
and bathhouses. 

The club is managed and operated by 
its members, all residents of Sparkman 











antee your investment in..... 


10619 Marquis Lane 





Country club living... 


in Sparkman Club Estates...a gracious residential area with its 
own 2'2-acre private Community Club and swimming pool.... 
for those who enjoy the finest in leisurely elegance. 


Convenient to schools, churches, and shopping centers, and still 
within easy distance of downtown Dallas. Excellent community 
facilities, highest residential standards, and custom building guar- 


SPARKMAN CLUB ESTATES 


& FL. 77-5741 


























NORTHRICH 
DEVELOPMENT 
COMPANY 


SUB-DIVIDERS 
of 
RESIDENTIAL 
and 
COMMERCIAL 
PROPERTIES 


in RICHARDSON 
Homes from 
$15,950 - - - $19,000 


in PLANO 
Homes from 
$11,000 - - - $19,000 


(225 acres now being 
developed) 


NORTHRICH 
DEVELOPMENT 
COMPANY 


P. O. BOX 335 


RICHARDSON, TEXAS 
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Twelve years of home-building . . 
give Fred Peek the know-how for which there is no substitute... 
give buyers of Hilltop Homes the assurance that money cannot buy. 
See his two new model Hilltop Homes, opening around December 1, 
for an enchanted glimpse of the home you want to own. 





Better Value From an Experienced Builder 
HILLTOP HOMES IN RICHARDSON HEIGHTS 


. over twenty years in the field... 


© 3 Bedrooms 

© Two Baths 

© Den-Kitchen 

© Pier and Beam Foundations 
© Select Oak Flooring 


1301 and 1303 NORTHLAKE DRIVE 
V. A. and FHA Loans 
FRED PEEK, 
BUILDER 


AD 5-7933 EM 1-6658 


Buy with Confidence in Your Builder 














UNIVERSITY OF DALLAS 


NORTHGATE i 


JR. HIGH SCHOOL 
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Club Estates. This development, now 
about 50 per cent sold, is located in the 
very heart of an area that boasts nine 
shopping centers, churches of every faith, 
a high school, a junior high school, an 
elementary school and a parochial school. 
Sparkman Club Estates was first begun 
in 1956 by Mr. Gaynier and the late Bob 
Gump. Its growth has been rapid and well 
organized. Home values in this area run 
from $25,000 to $40,000. 

Richardson Heights Inc., a development 
company formed less than five years ago 
by George M. Underwood Jr. and J. Lind- 
say Embrey, two young Southern Meth- 
odist University graduates, has become a 
model suburban development with nearly 
5,000 homes. Located north of Dallas and 
abutting the city limits of Richardson, 
Richardson Heights and Richardson 
Heights Estates combine the advantages 
of rural and urban living. Richardson has 
grown from a country village of 1,200 in 
1950 to a present population in excess of 
14,000. 

Richardson has municipal facilities 
equal to any suburb in the Southwest and 





THE AREA WITH THE 
“BUILT-IN” FUTURE, TODAY! 


Bigger... Better... The Best 
in 3 & 4 Bedroom, 1,1% & 2 
Bath, 2-Car Garage, VA or FHA 
brick homes from $12,550 to 
$15,450. Early American or 
Contemporary Exteriors. 


Sets the trend in the Dallas 
area for Design, Quality, 
Features and Livability. 


Every Northgate Home has 
Tiled Entry Hall, Family Room- 
Den, Carpeting, Ceramic Tiled 
Glamour Bath, Large Patio, 
Wonderful Kitchen and 

many custom details usually 
associated with homes costing 
$20,000. 


Seven Furnished Model 
Homes and Sales Office 
open daily ‘til dark. Phone 
BL 3-9284 or BL 4-9780. West 
on Freeway 183 to Storey 
Road Exit, Right 10 Blocks. 





THE BIGGEST HOME VALUE IN THE ENTIRE DALLAS AREA! 
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its tax structure is designed to attract 
home owners. The more than 40 stores 
in Richardson Heights Shopping Village 
offer a complete line of goods and services. 
Lot prices in Richardson Heights and 
Richardson Heights Estates range in value 
from $2,900 to $5,500, and are designed 
to fit the needs of every family. 

Fred Peek, president of the Dallas Real 
Estate Board, is another pioneer Richard- 
son developer. He has been engaged in 
real estate activities for more than 20 
years. Five years ago, he was one of the 
first developers to see the possibilities of 
the Richardson Area. When he completes 
his present Hilltop Homes building pro- 
gram for 1959, he will have built more 
than 500 homes in Richardson Heights. 

“Fascination” is another fine group of 
homes being introduced by Northwich 
Builders in the Richardson Area. This 
$5,724,000 subdivision will ultimately in- 
clude 353 units. Following an October 30 
premiere, a merchandise house and two 
other completely furnished model homes 
are on display. Of modern decor, this 
model home has a white brick exterior and 
is decorated in antique white carpet and 
walls. Oriental touches are featured. 

The provincial home has a soft sandal- 
wood brick exterior and features Italian 
decor effects. The third model home is of 
early American decor. Pastel green carpet 
and walls predominate. 

Other outstanding values of ‘“Fascina- 
tion” homes include up to 1,624 square 
feet of air-conditioned living area; two 
full bathrooms, with a built-in vanity in 
each bath, electric or gas ovens and 
ranges; three and four bedrooms, dish- 
washer and disposal. Fireplace is avail- 
able if desired. The homes sell from 
$15,950 up. 

Moving over further west and south on 
Central Expressway is the fashionable 
Northwood Hills subdivision, now being 
developed by George Mixon and W. T. 
Troth. Over 100 homes in the $40,000 to 
$85,000 price range are either occupied 
or in the finishing stages of construction. 
Present plans call for the construction 
of 1,200 homes in the area, as well as a 
shopping center. This will push up the 
total property valuation in the area to 
an estimated $75,000,000 when the entire 
project has been completed. 

On the northwest side of Dallas is the 
growing Northgate Addition, the area with 
a “built-in future.” Northgate Addition 


office 
character 


Efficiently made to suit the 
individual business. Estimates without obligation. 


OTTO COERVER COMPANY, INC. 


333 Exposition Dallas, Texas Phone TAylor 1-9968 




















was created by the National Real Estate 
Development Corporation. It is located | 


less than nine miles northwest of down- | 
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“Luxury on a Budget” 


Aonderama 


HOMES 
bring a new way of living 





to budget-minded families 


in the Dallas County area. 


9 COMPLETELY DIFFERENT AND 
PRACTICAL FLOOR PLANS AVAILABLE — 


AND 27 ALL NEW AND EXCITING EXTERIORS: 


DIRECTIONS: 


Take Buckner Bivd. (Loop 
12) to U. S. Hwy. 67. 
near Big Town Shopping 
Center. Turn East on U. S. 
Hwy. 67 to Gus Thomas- 
son Rd. — Site of Won- 
derama-Land. 


7 Fully furnished and land- 
scaped Model Homes now 
open Daily from 9:00 a.m. 

+ come out and see the 
beautiful ‘Luxury on a 
Budget'’ Wonderama-land 
Homes. 





BR 9-1921 
BR 8-7195 
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MORTGAGE LOANS 


ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street Phone RI 1-555! 
AUBREY M. COSTA, President 


35 YEARS EXPERIENCE FINANCING REAL ESTATE 














Growing with Dallas 
and 
Building for a Better 
Tomorrow 





CONDON-CUNNINGHAM, INC. 


s pecialists in H eavy En gineerin g Construction 


2324 Shorecrest Drive, Dallas, Texas 


Fleetwood 7-6537 
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town Dallas and less than ten miles from 
Dallas’ entertainment, business and _ in- 
dustrial facilities. The new Stemmons 
Expressway puts Northgate just minutes 
away from the center of Dallas and gives 
it easy access to Brookhollow and Trinity 
Industrial Districts. 

Restricted to brick one-family resi- 
dences which average 70 front feet and 
110 foot depth, Northgate has concrete 
paved streets, curbs, gutters, sidewalks, 
as well as city sewer and water lines and 
police and fire protection. It has direct 
telephone service to most Dallas ex- 
changes. Northgate Homes range from 
$12,500 to $16,900. The November issue 
of House & Home Magazine singled out 
Northgate as one of the best designed, 


| planned and constructed home develop- 
| ments in the entire nation. 


Land planning includes the most suc- 
cessful design for accident-free streets, 


| and the utilization of cul-de-sac and 


courtways feeding into secondary thor- 
oughfares. The minor streets are curvi- 
linear and planned to discourage through 
traffic. A new modern elementary school 


| is located in the center of the addition 
| and the developers have ample land ex- 
| tending northward to insure the future 
| values of the addition. 


Glen Oaks, situated on high ground 
six and one-half miles Southwest of down- 
town Dallas, is another fast developing 


| fine neighborhood. Its gently curving and 
| rolling streets are designed to eliminate 
| fast-moving through-traffic. Clayton Wyan 





began developing this 420 acre tract in 
1952 and the first family moved into Glen 
Oaks on Thanksgiving Day, 1953. Most 
homes in Glen Oaks have a fine view of 
the Dallas skyline, and with about 500 
homes already completed, Glen Oaks is 
just about half sold out. 


Homes in this subdivision range from 
$23,000 to $45,000 and lots from $3,500 
to $7,000. Home buyers in Glen Oaks 
have a variety of options from buying lots 
and building their own homes to buying 
homes designed and built by custom 
builders. Large paved alleys and sidewalks 
that abut the curbs are features of this 
home development. The Mark Twain Ele- 
mentary School is in the center of Glen 
Oaks and within walking distance of all 
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homes. The development has easy access 
to Wynnewood and A. Harris Shopping 
Centers, and easy access to high school 
and churches. A 63-acre shopping center 
will also be part of the ultimate develop- 
ment. Presently, Glen Oaks has fast access 
to Dallas via Zangs Boulevard and the 
R. L. Thornton Freeway, and when 35 E 
is completed in the near future, it will 
provide a direct freeway into Dallas. 

Huge oak, pecan and elm trees are a 
feature of Glen Oaks, and land planning 
and restrictions have made this an area 
of surpassing beauty for fine homes. A 
slightly more modest development is also 
planned in the near future in Glen Oaks 
North. 

WONDERAMA is another new Dallas 
development now under way by Tynes & 
Burch at the Southwest Corner of High- 
way 67 and Gus Thomasson Road. WON- 
DERAMA will bring to the Dallas Area 
275 medium-priced homes designed to in- 
corporate many luxury features usually 
found in homes of a much higher price 
range. Such attractive additions as beau- 
tiful vaulted ceilings, decoratively exposed 
beams and cozy woodburning fireplaces 
are now available in WONDERAMA 
Homes. 

Jack Tynes and Riley Burch, partners 
in WONDERAMA, have built more than 
1,000 new homes in this area prior to 
launching this development. WONDER- 
AMA price ranges will extend from $10,- 
900 to $14,950 with adjustments for 
optional features. Tynes & Burch paid 
$500,000 for WONDERAMA property 
which is highly elevated and excellently 
situated. Home buyers can choose from 
27 WONDERAMA elevations, which vir- 
tually put these homes in the custom 
built class. 

Hollandale Homes in Dutch Village is 
another unusual suburban development in 
Valwood Park in Farmers Branch. Opened 
several months ago, this development 
features three completely furnished model 
homes, The Amsterdam, The Zuider Zee 
and the Rotterdam. Hollandale homes are 
priced from $12,300 to $13,650 and have 
been in the planning stage for more than 
two years. They incorporate many fea- 
tures found in homes averaging $25,000, 
or more, in cost. 








OFFICE CARPETS 


cleaned strikingly beautiful. Faded or worn 
carpets TINTED thrilling new exotic colors. 


Guest EV 1-5176 
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ADDISON AIRPORT IN WORTH DALLAS 
EVERY FACILITY FOR THE-DALLAS PRIVATE, BUSINESS AND 
| EXECUTIVE AIRCRAFT OPERATOR — 
CONVENIENT . .. ECONOMICAL . . . COMPLETE 


Radar Approach Control * 4,500-Foot 
Hard Surface Runway — 3,000-Foot 
Cross-wind Runway 
Published Instrument Procedures — 
400/1 Minimums e 80-91-100-115 
Octane Humble Gasoline 
Addison TVOR 111.4 MC 
Unicom 122.8 M.C. ¢ Air-Conditioned 
Terminal and Restaurant 
24-Hour Service and Lighted Runways 
Radio-Equipped Gas Trucks 
Parts and Service 
Car Rental — Taxi — Limousine 
Free Transportation to Nearby Motel 
Storage Hangars ¢* T-Hangars for 
Medium Size Twins * Small T-Hangars 
Rotating Beacon e Weather Teletype 


24 Minutes to Downtown Dallas 


ISON 
IRPORT 





eS me | INWOOD ROAD AT BELT LINE ROAD 
ae _ AD 9-2315 or AD 9-1490 
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Membership 


Committee Scores 


Second Best Month 


The Membership Committee in October 
sponsored a total of 215 memberships, 
the biggest monthly total for the year with 
the exception of the “One Day Drive,” 
April. This brought the total memberships 
sponsored for the year to 1,871 towards 
the goal of 1,959. “With only 88 mem- 
berships required to accomplish our an- 
nual goal we now know we will be able 
to achieve this by the Annual Chamber 
Dinner scheduled for December 9, and 
therefore, we are now working for a total 
of 2,200 memberships for 1959,” stated 
Chairman Davison. 

Highlight of the month was Committee- 
man Charles Barrett, Jr. sponsoring his 
100th membership on October 28, and 
thus becoming eligible for the award of 
Life Member given by the Board of Direc- 
tors of the Dallas Chamber. He is the 
36th individual to accomplish this in the 
history of the Dallas Chamber of Com- 
merce, which automatically makes him a 
candidate for the Life Member Club. 

At the end of October in the race for 
the three President Trophies there was no 
change. Section No. 2, Vice Chairman Bill 
Shaw, remained in the lead; Section No. 
3, Vice Chairman Oliver Erickson, con- 
tinued in place position; and Section No. 
7, Vice Chairman Jack Wantland, ran 
third. 

The Executive Council for the commit- 
tee decided to combine the annual Cham- 
ber awards luncheon and the Annual 
Chamber Dinner honoring the wives of 
the committeemen and the 1959 Life 
Members into one affair, which will be 
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a dinner meeting in the first week of the 
new year. 


Firms Increase Membership 

The Board of Directors of the Dallas 
Chamber of Commerce takes great pleas- 
ure in saying thanks from the Chamber’s 
entire membership to the following vet- 
eran members of the Dallas Chamber who 
have this month increased their invest- 
ments in Greater Dallas by substantially 
increasing their annual Chamber of Com- 
merce dues: 

Allstate Insurance Co., 212 N. St. Paul, 
F, P. Mims, J. G. Hurster, Ralph Smith, 
Jack Wisener, Albert A. Ingels, Lincoln, 
Hinch, (Howard Brown, sponsor). 

American Wine & Importing Co., 2937 
S. Haskell, Tony LaBarba, (Senator 
George Parkhouse, sponsor). 

Bankers Life & Loan Co., 1310 Mer- 


cantile Bank Bldg., M. H. Hall, (C. J. 
Barrett, sponsor). 

Nolan Browne Co., 3815 Singleton 
Blvd., Nolan Browne, Nolan Browne, Jr., 
(Dawson Sterling, sponsor). 

City Transportation Co. of Dallas, 610 
S. Akard, L. C. Burch, Jr., (Senator 
George Parkhouse, sponsor). 

Centennial Liquor Store, 5619 E. 
Lovers Lane, Albert Susman, (Senator 
George Parkhouse, sponsor). 

Collins Radio Co., 1200 N. Alma Rd., 
Richardson, Texas, James G. Flynn, Jr., 
John D. Mitchell, Max W. Burrell, L. E. 
Bessemer, J. M. Haerle, (John D. Mitch- 
ell, sponsor). 

Dal-Tex Optical Company, P. O. Box 
10026, Dr. Ellis Carp, Irving Greenberg, 
Lester I. Pearle, (Senator George Park- 
house, sponsor). 

Delta Airlines, Mercantile Securities 
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Special guests, honored October Top Hand awardees, left to right- (opposite 


page) are: Paul P. Middleton, Middleton, Inc:; Chamber Vice President, W. C. (Bill) 
Windsor who presented awards and E. G. Brown, Executive Vice President, South- 


western Life Insurance Co. 


National Fish Week was celebrated by the Membership Committee at a recent 
meeting. Among those present were: (left to right) Mrs. Carr P. Collins, Jr., council- 
woman; Henry Boies of Commercial Fisheries; John Dyksterhuis, Worth Food Mart; 
Lou Taylor, Taylor Brokerage Co.; Julie Benell, Dallas Morning News and WFAA-TV; 
Nick Varcasi, Gulf Fish and Oyster; Ned Meyerson, committeeman receiving the 
“Fishiest Question Award"’ from Everitt Rosenberg, Rubenstein & Son, and Barbara 
Jagus, representative of Bureau of Commercial Fisheries, Washington, D. C. 


Chairman Marvin Davison greeted new Chamber members at the October Mem- 
bership Committee luncheon. Left to right, below are: Joe Wright, Oates Hardware 
Co.; William E. Benson, Architect; Ernest A. Emerson, Dallas Fire Fighters; E. E. Staf- 
ford, Associated Termite Control; Robert H. Norris, Architect; John Mead, Judge; 
John Fox Holt, Attorney; Beverly Frenkel, New Ideas, who is being welcomed by 


Chairman Marvin Davison. 





Bldg., Wallace Harmon, Dave Beggs, Bill 
Mapes, Michael Barns, Marty McCom- 
mon, (Jim Shipp, sponsor). 

East Texas Motor Freight Lines, Mar- 
vin Blakeney, Jr., 623 N. Washington, A. 
A. Smith, N. E. McMurry, R. L. Porter, 
Jr., (Senator George Parkhouse, sponsor). 

The Exline-Lowdon Co., 1818 S. Ervay, 
A. L. Exline, (Dawson Sterling, sponsor). 

Harman Electrical Construction, 4311 
Belmont, Harold Harman, (C. J. Barrett, 
sponsor). 

Walter Jetton, King of Barbecue, 1432 
W. Terrell, Fort Worth, Texas, Walter Jet- 
ton, (Dick Ingram, sponsor). 

Lou Lattimore, Inc., 4300 Lovers Lane, 
Albert Lidji, Lou Lattimore, (Asher Drey- 
fus, Jr., sponsor). 

Lone Star Co., P. O. Box 5808, M. C. 
Martin, H. C, Franklin, (Senator George 
Parkhouse, sponsor). 

Massachusetts Mutual Life Ins. Co., 
1900 N. Akard, Raymond Campbell, Jr., 
(Dawson Sterling, sponsor). 
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Mohr Chevrolet Company, N. Central 
Expressway at San Jacinto, E. B. Mohr, 
(Senator George Parkhouse, sponsor). 

Penland Distributors, Inc., 6614 Maple 
Ave., Buford Penland, J. D. Patterson, 
(Senator George Parkhouse, sponsor). 

Red Ball Motor Freight, Inc., 1210 S. 
Lamar, H. E. English, O. B. English, E. 
B. Bailey, Beeman Carrell, J. R. Moore, 
(Senator George Parkhouse, sponsor). 

Rob Roy Electric Co., 2914 N. Hender- 
son, Rob Roy, (C. J. Barrett, sponsor). 

Sanger Bros., Main at Lamar, S. T. 
Chandler, Henry X. Salsberger, Randolph 
J. Svoboda, Ray Cummins, Leon J. Ros- 
enberg, (Howard Brown, sponsor). 

Sidran Sportswear, 2013 S. Lamar, Jos- 
eph Sidran, (Don Kerr) sponsor). 

Sigel Liquor Stores, 2021 S. Lamar, 
Sidney Sigel, (Senator George Parkhouse, 
sponsor). 

Snap-On-Tools Corp., 9101 Diplomacy 
Row, R. C. Lapp, (Jack Hospers, 
sponsor). 








The 
telephone 


that calls 
you by name: 


Reheeasaeeencecccoowe 





The new DuKane Flexiphone calls you 
by name... your name! You know the 
call’s for you, whether you’re at your 
own desk, in a conference, or 

anywhere in the plant or office. 

To reach an associate, you simply pick 
up your own phone and say, 

“Mr. Smith, please.” No buttons, no 
dials, no tricks. Wherever Mr. Smith 
may be at the moment, he simply 
picks up the nearest Flexiphone, 

and you’re in immediate two-way, 
private telephone contact! The DuKane 
Flexiphone is truly the newest, most 
versatile internal communication 
system today. 

PRIVATE TELEPHONE: the Flexiphone provides instant 
communication for vital i inf tion, to speed 


up orders, answer customer inquiries, expedite materi- 
als flow, all without tying up your outside lines. 





PAGING: the Flexiphone is your tool for reaching key 
men when you need them, giving instructions, getting 
information fast. 


BACKGROUND MUSIC: music from FM radio or records 
can be easily and inexpensively distributed to all or 
any group of stati in the Flexip system. Lifting 
the receiver of any phone cuts off the music at that 
location. 





FOR LEASE OR OUTRIGHT SALE 


For Free Demonstration or 
Information — Call or Write 


MUSIC SUPPLY 
COMPANY 


2509 East 11th St., Dallas, 3 
Telephone WH 2-1289 
Authorized DuKane Distributors 


MUSIC SUPPLY COMPANY 
Authorized Dukane Distributors 
2509 East 11th, Dallas 3, Texas 


Please send me information on the new DuKane 
Flexiphone. 


Company_—____ ae 





Address. 
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.. AN HOW DID» 


YOU MAKE ALL 
= 10N5? 
, 


BY CARRYING 
A FULL SCHEDULE 


ADVERTISING & 


MARKET; wnt 


THROUGH SOUTHWEST ADVERTISING & MARKETING 
... You too can put your sales and promotion message 


in the hands of the men who make the “million dollar 













decisions” for their companies in the Southwest. SAM* is 
recognized as the one medium which can guarantee your 
advertising message to reach all your prospects in the 


Southwest advertising and marketing field. 


MORE AND MORE... media, graphic arts and service 
people are discovering the advantages of reaching these 
decision-makers with an advertising schedule in SOUTH- 
WEST ADVERTISING & MARKETING. 


SOUTHWEST-8u ats} — 


_ P. 0. BOX 6701 DALLAS 19, TEXAS 






PUBLISHED By ASSOCIATED PUBLISHERS, 
- DALLAS, TEXAS 
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Membership 


Texas-Oklahoma Express, Inc., 1005 
S. Lamar, P. L. Case, (John S. Smith, 
sponsor). 

Warehouse Cut Rate Liquors, 2013 
Elm St., Tex Jay Cole, F. T. Spitler, Sid- 
ney Goldman, Jr., (Senator George Park- 
house, sponsor). 

New members are: 


Professional 

Brown & Hightower, 122 Wynnewood 
Prof. Bldg.; Joe B. Brown, Jr. (Judge Joe 
B. Brown) 

Dan Goodrich Advertising, 731 Mead- 
ows Bldg. Dan Goodrich (Carl Read) 

Kirk & Nagler, 2720 West Mocking- 
bird Lane; Don W. Kirk (J. I. Jordan) 

William F. Billings, Meadows Bldg. 
(Judge Joe B. Brown) 

Jack Walton, Enterprises, 1605 North 
Haskell; Jack Walton and G. E. Trojack 
(W. C. Windsor, Jr.) 

James M. Anderson, Atty., 610 Wilson 
Bldg. (Howard Brown) 

Photography by Mac Jones, 2706 Car- 
lisle; Phillip M. Jones (Lyndon Parker) 

William E. Benson & Robert H. Nor- 
ris, 5738 North Central Expressway; Wil- 
liams E. Benson and Robert H. Norris 
(Leon Marshall) 

John J. Mead, Jr., Courthouse (Sena- 
tor George Parkhouse) 

Sam Passman, 405 Adolphus Tower 
(Judge Joe B. Brown) 

Robert C. Benavides, 610 Main St. (Bill 
Shaw) 

Brown & Chapman, 5526 Dyer St.; Jay 
Lowe Chapman (Leon Marshall) 


Retail 

Factory Uniform Supply, Inc., 2818 
Elm St.; John Davis (Judge Joe B. 
Brown) 

Harper Standard Novelty Co., 607 
South Ervay; L. D. McFarland (Paul 
White) 

Bert’s Service, 4443 Maple Avenue; 
Bert R. Boruff (Hubert Owens) 

Lyons’ Ceramic Center, 3104 Dawes; 
Mrs. Edith M. Lyons (James Cauthen) 

Oil 

Cheyenne Oil Corp., 211 North Ervay; 
A. B. Rothwell (Les Millison) 

Olmstead Oil Company, P. O. Box 
7932 - Fair Park Station; Ellis Olmstead 
(Jon White) 


Individuals 
Edward E. Smiley, 3709 Marquet 
(James Shipp & Lamar Hunt) 
W. P. Thayer, P. O. Box 5907 (John 
J. Hospers) 
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TOP HANDS... 


JOHN SMITH 


Ninth Award 








ELLIS WATKINS 
Fifth Award 





JOHN MITCHELL 
Fifth Award 





JAMES CAUTHEN 
Third Award 





HOWARD BROWN 


First Award 





otf 


Glenn P. Mauldin, 811 Knott Place 
(Roger Blackmar, Jr.) 

Dallas Building Owners & Managers 
Assoc., 412 Merchandise Mart; D. W. 
Hill, Jr. (Ellis Watkins) 

T. C. Stricklin, 210 Casa Linda Plaza 
(Ed Souza) 

Jay H. Thomas, 8805 Sovereign Row 
(Jack Hospers) 
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For office furniture, 
office supplies, 
printing, 
lithography, and 
business machines... 
all under one roof! 


watt Beant. 


1829 Corsicana, 
Dallas 
Riverside 1-3201 
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one requisition, one receiving, 
one invoice, one payment... 


A minimum of bookkeeping 
A maximum saving 


Plus large stocks always on hand 
... fast delivery . . . product in- 


formation . . . engineering serv- 
ice . . . quality products. 


Buy from 


Brigges-WwWeaver 


MACHINERY (¢ AN 





Industrial Supplies, Tools and Equipment 


Dallas — 5000 Hines Boulevard — LA 8-0311 
Fort Worth — 222 N. University Drive — ED 6-5621 
Houston — 300 S. 67th Street — WA 8-336] 
Beaumont — 1005 S. 4th Street — TE 8-5261 
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|| Committeeman of the Month 





GEORGE PARKHOUSE 


State Senator George Parkhouse 
of Dallas, a comparatively new 
comer to the Membership Commit- 
tee of the Dallas Chamber of Com- 
merce, won the October award as 
Committeeman-of-the-Month. Ap- 
pointed to the committee September 
first last, by the end of October the 
veteran senator had sponsored 47 
new memberships and in November 
is still running strong. 

This active support of the Dallas 
Chamber of Commerce is just one 
of many civic enterprises in which 
Senator Parkhouse has shown con- 
tinuing interest. For years past he 
has realized the vital importance of 
adequate water supply for both the 
State and the Dallas County area. 
He was author of the bill creating 
the North Texas Municipal Water 
District which allows 10 towns in 
the Dallas area, including Garland, 
Mesquite and Dallas, itself, to draw 
water from Lavon Lake. 

All through his public career... 
and he was elected five times to the 
House of Representatives before he 
was first elected State Senator in 
1950... he has sponsored most im- 
portant legislation at Austin. Legis- 
lation which is of great benefit to 
both the State and Dallas County. 





These laws include the Texas right- 
to-work law, a state water develop- 
ment program, laws to benefit the 
public schools and school teachers, 
to aid blind and deaf children in 
receiving special education, the bill 
which brought a branch of the 
Southwestern Medical School here, 
making Dallas the center of a great 
medical research program and many 
other important items of legislation. 


High honors have been heaped 
upon Senator Parkhouse during his 
legislative service. He was elected 
President pro-tem of the Texas Sen- 
ate during the 1959 regular term. 
On Thursday April 30, 1959 he 
served as Governor of Texas for a 
day, both the Governor and Lieu- 
tenant Governor being absent from 
the State. He has headed powerful 
committees of the legislature such 
as the Labor Committee, and has 
served with distinction on many 
others. 

Senator Parkhouse has been re- 
elected more times than any other 
State Senator from Dallas County. 
In the 1958 Democratic primary he 
was elected over 7 opponents with- 
out a run-off. He was born in Cisco, 
Texas, May 13, 1900, lives at 6336 
Norway Road. He is married and 
has two sons. He is a member of 
the Methodist Church. For many 
years he has been an executive of 
Middleton, Inc., a leading Dallas 
advertising firm. 

“When Dallas people so signally 
honored me at Austin on the occa- 
sion of being Governor of Texas for 
a day, it made me very grateful to 
my many friends,” Senator Park- 
house says. “Devotion to civic obli- 
gations like the Chamber of Com- 
merce Membership Campaign is 
just one way to express my humble 
thanks.” 








r 


those precious eyes. 





ONE OUT OF FIVE — is the statistical 
ratio of children who need visual cor- 
rection. Check with your Eye Doctor. 
Give them all the help they need to save 


. 
Bring Your Prescription 
to Us for Glasses 








THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS 


D. MARTIN THOMAS 
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Clothes 
MAKE 
the Man! 





As trite as that saying may 
be, it is an obvious fact 
that about all you see 
of the man himself is his 
face and hands! The rest 
of the man is his clothing. 


a— Suit Yourself with Deluxe Executive Services 





Now you can rent white broadcloth shirts 
and dress slacks for your employees. Ideal 
for any group of workers who meet the 
public or otherwise represent your com- 
pany, Deluxe Executive Service is an 
assured way of building employee morale 





and company prestige. Call us for 
an informative visit from one of our 
representatives. You'll see how prac- 
tical and inexpensive this service is 


— especially when employer and 
employee split the costs! 








SERVICES 


Laundry and cleaning consultants 
to industry. We rent wiping 
towels, uniforms, fender covers, 
shop aprons, dust control and 
other items. 


“IN DUSTRI 
(TOWEL & UNIFORM \ Ps 
UY DON Ap \ 


Witt 







we supply! 


y 
\ 


NS RI 


‘ \Ns SERVICE: ay 















XX ou: LITY. 
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2517 Commerce Street @ Dallas, Tex. @ RI 7-8981 
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THE ORTGIN OF AN ADVERTISEMENT 





Time: October 22nd, 


A TRUE STORY 


1959, 2:00 P.M. 


Place: Cowdin Bros.’ Office, 411 South Haskell 


Avenue. 


Telephone rings. 


Dave Cowdin: 


Voice on Phone: 


Dave Cowdin: 


Tom McHale: 


Hello. 


“Mr. Cowdin, this is Tom McHale 
speaking, Advertising Manager 
for the Dallas Magazine of the 
Dallas Chamber of Commerce.” 


“Oh, yes, Mr. McHale, that is an 
excellent publication and a credit 
to the City of Dallas. What can I 


do for you?” 


“Mr. Cowdin, I was one of those 
fortunate individuals who re- 
ceived an invitation to the formal 
dedication ceremonies of the new 


IBM Office Building at 2911 





Dave Cowdin: 


Tom McHale: 


Dave Cowdin: 


Tom McHale: 


Cedar Springs Road, which as 
you know, was held on October 
20th. ; 


“T had previously noted your sign 
in the lobby of the Building: 
‘CONSTRUCTION BY COWDIN 
BROS., GENERAL CONTRAC- 
TORS.’ 


“T also noted with interest that 
Mr. H. C. Wendler, Branch Man- 
ager for the IBM firm, announced 
that their building was completed 
some six weeks ahead of the Time 


Schedule by Cowdin Bros.” 


“Thank you, Mr. McHale. We 
were very fortunate to have had 
the cooperation of one of the City’s 
outstanding Architectural Firms: 
‘Harwood K. Smith & Partners.’ 
Also we had a fine group of Sub- 
Contractors and materials suppli- 
ers as well as the support and 
cooperation of Mr. Wendler and 


his staff at IBM.” 


“Mr. Cowdin, the Construction 
Issue of the Dallas Magazine is 
coming out in November, and we 
think that Cowdin Bros. should be 
in this Issue with the IBM Office 
Building.” 


“Say Mac! You may just have 
something there! Why just the 
other day, I was looking through 
some of the previous publications 
of the ‘Dallas Magazine’ and I ran 
across the July, 1955 Issue which 
you titled the ‘Oil and Gas Issue’ 
and on page twenty-three, you 
featured the ‘Meadows Building’ 
which our firm completed that 
same year.” 


“The thought has occurred to me 
that the IBM Office Building is a 
worthy suburban companion to 
our Meadows Building, and we 
want to buy a page in the Novem- 
ber Issue of the Dallas Magazine 
to tell the Dallas Folks about it.” 


“Very good, Mr. Cowdin, we 
think you have made an excellent 
decision and we will be out tomor- 
row to get your copy.” 


‘The Story Ends’ 


(ADVERTISEMENT) 
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Efficiency 


Keys Move 
Of Chamber 


The Dallas Chamber of Commerce will 
move from its present location at 1101 
Commerce to new and more efficient 
quarters in the Mayflower Building, Akard 
at Pacific, early next year. The announce- 
ment was made by Chamber President 
L. T. Potter after the Chamber’s Board 
of Directors approved the move. 

At the same time, the Board directed 
Mr. Potter to appoint a committee 
charged with a full-scale study of whether 
the Chamber should undertake at some 
future date to own a building for its 
occupancy. 

A major reason for the move, ac- 
cording to Mr. Potter, was to move the 
Chamber quarters into a more efficient 
layout. The new office arrangement will 
permit the location of all offices on a 
single floor instead of having them spread 
out over several floors as in the present 
building. Offices will also be arranged to 
provide the most functional arrangement 
in the location of the various departments. 

“This will provide a most efficient lay- 
out,” Mr. Potter said. “For the first time 
we will be able to group our offices to- 
gether on the basis of functional relation- 
ships. It will make for maximum utiliza- 
tion of the floor space available, as well as 
for maximum efficiency in operation.” 

The Chamber’s present building, which 
it has occupied since 1921, has been sold 
to S. P. Cimiotti, Trustee. A short-term 
lease was arranged so that the Chamber 
could remain there until the new quarters 
are completed. Plans now call for the 
move to be made by May 1. 

The Chamber will occupy almost all 
of the third floor of the new building and 
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will also have space in the lobby for an 
information desk. The lease negotiated 
with the Mayflower Corporation will per- 
mit appropriate identification of the 
Chamber on the exterior of the building, 
on both the Pacific and Akard sides. 


In announcing the move, Mr. Potter 
said, “The pressing need for a change in 
office quarters has been apparent for 
some time. A special Board of Directors 





Committee did considerable work, over 
a period of months, to study the matter 
and report to the Board.” 


This was the report that the Board ac- 
cepted, calling for the sale of present 
quarters, leasing of the Mayflower Build- 
ing space and the appointment of a special 
committee to make further study on the 
question of whether the Chamber should 
erect its own building eventually. 





New Baylor 
Hospital: 
Civic Symbol 


Baylor University Medical Center, on 
the completion of the new $4,500,000 
Women and Children’s Hospital, stands as 
a symbol of the great community spirit of 
Dallas citizens who supported the Build- 
ing Campaign to raise a portion of the 
funds needed to erect this vitally needed 
facility. And, it is a living tribute to the 
tireless efforts of countless men and wom- 
en who, through the years, have given 
of their means for the relief of human 
suffering. 

The new hospital contains 196,000 
square feet and has two wings of 7 stories 
each, plus a full basement and 2-story 
machinery penthouse. 

Planned by dedicated doctors, nurses, 
and administrators, in consultation with 
the architect, it is truly a hospital of to- 
morrow, available today. The hospital 
was planned with the patient’s comfort 


NEW bedside unit gives 
patients pushbutton con- 
trol of multiple patient 
services. 


SPECTACULAR rainbow 
fountain which changes 
water-effects every 20 
seconds, will be illumi- 
nated at night. 


THE HUGE $4,500,000 
Women and Children’s 
Hospital (below) was ded- 
icated on October 22. 


and welfare as the primary objective. Com- 
mittees of former patients were consulted 
and their suggestions incorporated in 
plans for the new hospital. The interior 
finishing of the building affords a pleasing 
variety of texture and interesting combi- 
nations. The great thought and study 
which went into color selections is re- 
flected in the subtle use of soft pastels 
and other muted tones throughout the 
building. It provides for the citizens of 
this community the most modern facilities 
available for patient care. 

The three hospitals of the Medical Cen- 
ter now provide a total bed capacity of 
825 and 150 bassinets. 

From an humble beginning in 1903, 
Baylor University Medical Center has be- 
come the largest Baptist hospital in the 
world and one of the outstanding hospitals 
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in the nation. On a warm summer evening, 
May 23, 1903, a group of prominent Dal- 
las citizens gathered at a banquet at the 
Oriental Hotel to honor Dr. Adolph Lo- 
renz of Vienna, Austria, internationally 
known as “The Bloodless Surgeon of 
Vienna.” Dr. George W. Truett, pastor 
of the First Baptist Church in Dallas, then 
only 36, was the principal speaker. His 
stirring call to action was concluded with 
the challenge... “Is it not now time to 
begin the erection of a great humanitarian 
hospital, one to which men of all creeds 
and those of none may come with equal 
confidence?” The following year Colonel 
C. C. Slaughter turned the first spade of 
earth at the building site for the Texas 
Baptist Memorial Sanitarium. 

On October 14, 1909 the new Texas 
Baptist Memorial Sanitarium (later to 
become Baylor University Medical Cen- 
ter) received its first patient. Few persons 
present on that summer evening in 1903 
could then envision that the net value of 
Baylor’s properties in her fifty-sixth year 
would amount to over 18 million dollars. 

One after another, additional buildings 
have been added. A Nurses Home and 
Training School Building was completed 
in March, 1918; soon afterward a $750,- 
000 Women’s and Children’s Building was 
built. In 1937, through the generosity of 
Mr. and Mrs. E. R. Brown, the Florence 
Nightingale Maternity Hospital was 
erected. Thirteen years later, to accom- 
modate the constant large waiting list of 
patients, the $5,550,000 7-floor, com- 
pletely air-conditioned George W. Truett 
Memorial Unit was built and dedicated 
in November, 1950. 

In 1953 it became apparent that the 
Florence Nightingale Hospital, once more 
than adequate for Baylor’s maternity 
needs, would either have to be greatly 
renovated and enlarged or completely re- 
placed. As the birth rate at Baylor con- 
tinued to increase, the trustees were faced 
with the problem of providing more ade- 
quate facilities. After much study it was 
decided that the only logical solution was 
to demolish the old Florence Nightingale 
Unit and build a new Women’s and Chil- 
dren’s Hospital on the site. The decision 
was a sound one, in 1959 Baylor, out of 
1200 church operated hospitals in the 
nation, ranked first in number of births. 

The new building’s unusual features in- 
clude fingertip control of patient services, 
personal wardrobe space, Norwegian rose 
marble columns, and music in elevators. 
A bedside unit developed at Baylor will 
provide the patient with multiple services 
at his fingertips. 
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Dallas Tops 


Southwest in 


Jet Service 


Dallas’ importance as one of the major 
air traffic hubs of the United States was 
re-emphasized during November, when 
Delta Air Lines inaugurated DC-8 jet 
service between Dallas and Atlanta, and 
Braniff Airways announced that its 707- 
227 jet service between Dallas and Chi- 
cago and New York will begin on Decem- 
ber 20. 

American Airlines inaugurated jet serv- 
ice at Dallas last July, and by November 
its pattern of schedules with Boeing 707 
jet aircraft had been expanded to provide 
two daily round trips with Los Angeles, 
one with New York and one with Chicago. 

The Official Airline Guide for Novem- 
ber revealed that only 15 cities in the 
United States were receiving scheduled 
airline service with jet equipment. Of the 
15 cities, only New York, Chicago, Los 
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JET INTERIORS feature spaciousness and CURRENT AMERICAN Airlines schedules 
luxury appointments. 





ABILITY of Delta’s DC-8 to cut flying time 
in half is shown by Mayors W. B. Harts- 
field of Atlanta and R. L. Thornton, Sr. 


Angeles, San Francisco, Atlanta and 
Miami were receiving as many daily 
schedules with jet aircraft as Dallas had. 

Dallas was still the only city between 
Atlanta and Los Angeles south of St. 
Louis and Kansas City at which sched- 
uled jet air service was being offered. No 
airline has announced plans to inaugurate 
jet service at any other city in the 
Southwest. 

The Dallas airline airport, Dallas Love 
Field, was made ready for the jet age with 
a series of improvements to its facilities, 
beginning in 1953. A new jet age terminal 
was put in service in January, 1958. Minor 
improvements — primarily the laying of 
an asphalt binder on taxiway shoulders — 
were completed early in 1959. 


The November Airline Guide listed 24 
daily jet aircraft departures and 22 arri- 
vals at New York, exclusive of overseas 
flights. Chicago had 24 daily departures 
and 24 arrivals; Los Angeles 31 depart- 
ures and 33 arrivals; San Francisco 17 
departures and 13 arrivals; Miami 10 de- 
partures and 10 arrivals; Dallas 5 depart- 


é ge 





are all with Boeing 707's. 


BRANIFF’S new luxury Boeing 707-227 
(above right), 636 m.p.h. exclusive, will 
begin jet services for Dallas on Decem- 
ber 20. 


ures and 5 arrivals; and Atlanta 5 depart- 
ures and 5 arrivals. 

Other cities receiving scheduled jet air- 
craft service, and the number of depart- 
ures and arrivals, respectively, at each 
were as follows: Baltimore, 3 and 3; St. 
Louis 3 and 3; Kansas City, 2 and 3; Bos- 
ton, 2 and 2; Denver, 2 and 4; Detroit, 1 
and 1; Philadelphia, 1 and 1; and Pitts- 
burgh, 1 and 1. 

Inauguration of the Braniff jet services 
on December 20 will add two daily de- 
partures and two daily arrivals to the Dal- 
las pattern of jet schedules. These sched- 
ules will also add one daily arrival and 
departure each to the jet service patterns 
at New York and Chicago. 

Impact of the faster air transportation 
services is already being reflected in the 
attitude of industrial prospects toward lo- 
cation of their branch operations. The fact 
that Dallas is one of the key centers in the 
country’s jet air service pattern is an ad- 
vantage of which the Chamber’s Indus- 
trial Department has already had tangible 


evidence. 
(Continued on page 80) 
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A GREAT MEDICAL MAN, attending a national meeting in Dallas some time 
ago, made this interesting observation: 


"In my fifty years of medicine, covering intimate knowledge of conditions 
here and abroad, | have never been so astounded as by what | find to be 
true here in Dallas. You have such progressive and efficient hospitals; a great 
medical and dental teaching center unequaled anywhere; and as to medical 
skill and experience, you are certainly most fortunate in having men in prac- 
tically every field, who rank among the highest." 


He went on to say that in his attendance at medical meetings of international 
importance, he found Dallas medical men in great demand as lecturers and 
authorities, on the most difficult and obscure medical subjects. ‘Why, in my 
library," he said, "Il have medical books written by Dallas physicians that are 
invaluable to me. | knew that | often find in the Journals of Medicine some of 
the most illuminating articles from Dallas men, but am frank to say that you 
astound me with the kind and QUALITY of medical talent you have." 


A very high percentage of these nationally and internationally 
known Dallas medical and dental specialists, statesmen, authors 
and lecturers maintain offices in the MEDICAL ARTS BUILDING. 


They find here an address of great professional prestige, accessibility, con- 
venience and efficiency, with 500 parking spaces under the same roof, and 
500 more within a short block, in the Medical Arts Parking Building. Some 
of the reasons why the demand for suites in the Medical Arts Building is 
unabated, the year ‘round. 
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for Distinctive Dining 


it’s 


Ope DG 


Serving the Finest in 


For the gourmet, Cafe D’Or 
is just this side of paradise. 
Happy is the sophisticate 
who finds he may order 
authentic dishes from 
a dozen European countries! 
And the cuisine is matched by 
by the finest wine cellar 
in the Southwest. 
Tonight, by candlelight 
and soft music, find luxurious 
adventure at Cafe D’Or. 


for those who prefer the 
incomparable 


Chrultu Dalles 


HOTEL 
LOCATED IN EXCLUSIVE SOUTHLAND CENTER 
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MEDICINE 








NOV. 29-DEC. 6 


DALLAS MEMORIAL AUDITORIUM 


SPONSORED BY DALLAS COUNTY MEDICAL SOCIETY 


ADMISSION FREE! 


Health Fair Will Answer 
Current Medical Questions 


What kind of food will space men eat? 

Who is most likely to get diabetes? 

How is open heart surgery performed? 

What are the seven cancer danger 
signals? 

Dallasites will be able to get the answers 
to these and many other health questions 
during the largest Health Fair in history 
which will be held Nov. 29 - Dec. 6 in 
Dallas Memorial Auditorium. 

Jointly sponsored as a public service 
by the Dallas County Medical Society 
and the American Medical Association 
the Fair will be open to the public without 
charge. It will be held during the clinical 
session of the A.M.A. which will draw 
more than 6,000 medical people to Dal- 
las and will focus national attention on 
Dallas as a medical center. 


The A.M.A. sessions will be technical 
in nature and not open to the public. 
Through the Health Fair, however, the 
public will be able to “look in” on the 
big medical meeting. 

Only once before has a Health Fair been 
held during an A.M.A. meeting. That was 
in 1954 in Miami and it attracted thou- 
sands of visitors. 

The Fair will present health information 
to the public in an interesting, dramatic 
and easily understood manner. It will do 
this through more than 100 scientifically 
authentic exhibits, most of which will be 
brought to Dallas from all sections of the 
country. Some 21,000 square feet of floor 
space in the main arena of the auditorium 
will be required for this purpose. 

Visitors will be able to animate exhibits 
by pushing buttons and will twirl dials for 
the answers to scores of health questions. 
Only displays which are educational will 
be included; no exhibits of a commercial 
nature or those soliciting funds will be 
permitted. 

Many organizations, firms and _ indi- 
viduals have cooperated in assembling the 
exhibits. Among them are the American 
Medical Association, which will ship 29 
exhibits from Chicago; the Armed Forces; 
the U. S. Government; the Dallas Hospital 
Council, plus many local and _ national 
health groups. 

A special guest at the Fair will be Miss 
Kay Schuele, 15, a sophomore at Tread- 
well High School, Memphis, Tenn. Her 
exhibit on the development of a food for 
future use by space men was picked as 
one of the two best from more than 
200,000 original research projects of high 
school science club members. 

Kay was a winner of the American 
Medical Association Award Citation at 
the 1959 National Science Fair. She was 
personally congratulated by President 
Eisenhower for her work at the AMA 
convention last June in Atlantic City. 

The Fair will offer the most varied se- 
lection of health education exhibits ever 
assembled for the lay public. While the 
majority of the displays will deal with 
bodily functions, there will also be ex- 
hibits on space medicine research con- 
ducted by the U. S. Air Force, a display 
by the Dallas Police Department depicting 
the dangers of narcotics and many more. 

The largest exhibit will be that spon- 
sored by the Dallas Hospital Council. It 
will have 15 different sections which will 
show various phases of hospital functions. 
Among these will be a simulated operating 
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Medicine 


room during open heart surgery with man- 
nequins realistically representing the sur- 
geons, nurses and the patient. A feature 
of this particular display will be an actual 
Heart-Lung Oxygenator, the device which 
short circuits the heart and serves the 
same function as that vital organ during 
the operation. A surgeon and an operating 
room nurse will be on hand to answer 
questions. 

Other sections will show the interior 
of a hospital laboratory, an X-Ray room, 
an intensive care unit, a nurses’ station 
and a private room with the latter three 
linked by closed circuit TV. A motion 
picture room will provide continuous 
showing of health education films. Else- 
where free chest X-Rays will be provided. 

Members of the Dallas County Medical 
Society will be present to explain exhibits 
and to answer questions. Also staffing the 
many exhibits will be representatives of 
the various health agencies and organiza- 
tions which are cooperating in presenting 
the displays. 

Dr. Charles Max Cole, vice president 
of the Dallas County Medical Society, is 
chairman of the Fair. 

“In sponsoring this Fair the Society has 
three major objectives,” Dr. Cole pointed 
out. “They are to present health education 
for the lay public in an educational and 
informative manner; to inspire more 
young people to train themselves for a 
vocation in medicine and allied health 
fields; to attract more persons into the 
fields of medicine, health research and 
science.” 

The two sponsoring medical associa- 
tions are underwriting the cost of the 
project, Dr. Cole pointed out. No fees 
are being charged either the exhibitors or 
the general public. 

“It is our hope to have possibly 200,000 
visitors, including many special school 
groups, see the exhibits at the Health Fair. 
We want these visitors to become ac- 
quainted with the tremendous advances 
in medicine and patient care which have 
been made in recent years so that they 
may have a better understanding of the 
high quality of medical care available 
today to the American people. 

“The exhibits are designed to educate 
the lay public and we feel that this will 
be a most effective means of getting across 
to thousands of Dallasites many essential 
health facts,” Dr. Cole declared. 

The Health Fair will be open from Sun- 
day, Nov. 29, through Sunday, Dec. 6. 
Hours will be from 3 - 9 p.m. on weekdays 
and from 1-9 p.m. on Saturday and 
Sunday. 


DALLAS « NOVEMBER, 1959 











BY A LANDSLIDE! 


Carrier and the Carrier-Bock Company have helped make 
Dallas one of the nation’s most completely air conditioned 
cities! You’ll find authentic Carrier Weathermaker equip- 
ment in 9 out of 10 major downtown buildings... in more 
homes, offices, stores and factories than any other make! 
The fine equipment from Carrier-Bock . .. the custom engi- 
neered installation by experienced Carrier dealers makes 
the big difference! A guarantee of the best climate in town 


... all year ’round! 


DISTRIBUTORS - ENGINEERS © 2133 CEDAR SPRINGS ° DALLAS 


Carrier-Bock Company 
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ASSOCIATED FEDERAL HOTELS 


IMMEDIATE 
RESERVATIONS 


—Immediate 
Confirmations 


NOW, THROUGH OUR EXECU- 
TIVE OFFICES IN DALLAS, or 
through any Associated Federal 
Hotel, you may make reservations 
by TWX without cost or delay. Con- 


firmations will be immediate, too. 
Dallas Phone RI 1-9581 


IN ARIZONA 


THE WESTWARD HO at Phoenix 
THE VALLEY HO at Scottsdale 


SUPERSTITION HO at Apache Junction 
(under construction) 


IN OKLAHOMA 
THE ADAMS at Tulsa 


IN PUERTO RICO 
HOTEL LA CONCHA at San Juan 


IN TEXAS 


ROBERT DRISCOLL HOTEL 
at Corpus Christi 


CLIFF TOWERS at Dallas 

HOTEL MIRAMAR at Dallas 

THE CENTURY MOTEL at Fort Worth 
THE WILLIAM PENN at Houston 
HOTEL BRANDON at Pecos 

HOTEL LINCOLN at Odessa 

THE GUNTER at San Antonio 


IN NEW MEXICO 
WESTERN SKIES HOTEL at Albuquerque 


IN COLORADO 


PARK ALLEN MOTOR HOTEL 
at Boulder (Opening in 1960) 


ASSOCIATED 
FEDERAL 
HOTELS 


John B. Mills 
Chairman of the Board 


Cecil Mills, President 
Mercantile Securities Building 
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National Finals Rodeo Tickets Go On Sale 


Mail orders are now being accepted for 
the first National Finals Rodeo, the “world 
series of rodeo,” which will be staged here 
Dec. 26-30 in the State Fair Livestock 
Coliseum. 

Rodeo, the cowboy contest that has 
grown from an Old West pastime to one 
of America’s leading spectator sports, 
will for the first time wind up its com- 
petitive season with the championship 
playoff in Dallas. 

There will be two go-rounds at 2 and 
8 p.m. each day of the rodeo, for a total 
of ten go-rounds, with a complete section 
of competition at each performance. 
Ticket orders for all ten performances 
will be given top priority. Ticket prices 
are $4 per performance for reserved seats 
and $6 per performance for box seats. 
Orders for only one performance should 
also specify an alternate date preference. 

Checks and money orders should be 
made payable to State Fair of Texas and 
ticket orders should be mailed to National 
Finals Rodeo, care of State Fair of Texas, 
P. O. Box 7755, Dallas 26. 

Competing in the National Finals 
Rodeo will be the top fifteen contenders 
for the world championships in each of 
the five standard rodeo events — bare- 
back and saddle bronc riding, brahma bull 
riding, bulldogging and calf roping. 

The competing cowboys will qualify 
for the National Finals on the basis of 
their total winnings during the entire year 
at some 500 rodeos approved throughout 
the U. S. and Canada by the Rodeo Cow- 
boys Association. 

In the riding events they will pit their 
skills against the toughest string of buck- 
ing broncs and bulls ever assembled in one 
building, handpicked, on the basis of each 
animal’s record for the year, from all the 
fifty-odd strings of RCA livestock con- 
tractors. 

In this king-making climax to a whole 
year of rodeo, the cowboys will compete 
for a record purse of $57,500, the largest 
ever offered for a five-day rodeo. 

The two complete go-rounds each day 
and the total of ten go-rounds in five days 
will make the National Finals the most 
grueling man-killer of all the year’s ro- 
deos. At the end of the National Finals 
the Rodeo Cowboys Association will pro- 
claim the World’s Champion Cowboys 
in each event for 1959. 

The new $2,000,000 State Fair Live- 
stock Coliseum, where the rodeo will be 


held, seats over 7,100. The National 
Finals will be held here both this year 
and in December, 1960. 





KIM NASH, returning letterman, counts 
on poise and coolness at crucial moments 
to sweep the SMU team to victory. 


SMU Team Ranks Dark Horse 
Favorite for Conference 


With five returning lettermen and three 
of the Southwest Conference’s top 20 
scorers, the Southern Methodist Univer- 
sity team ranks as a dark horse in the 
1959-1960 Southwest Conference basket- 
ball race. 

Returning letterman Max Williams 
ranked twelfth in the conference in scor- 
ing last season; Wilbur Marsh, thirteenth, 
and Steve Strange, nineteenth. Other let- 
termen back are Kim Nash and Carter 
Creech. Several outstanding freshmen, in- 
cluding Jan Loudermilk and Jon Larson, 
are expected to help Coach Doc Hayes’ 
Ponies. 

At 6 feet 7 inches, Strange is the tallest 
player on the squad. Loudermilk is 6 
feet 6 inches and Marsh and sophomore 
Steve Jordan are an inch shorter. If SMU 
starts a team consisting of five lettermen, 
the unit will average slightly less than 6 
feet 3 inches in height. 

Williams, Nash and Marsh have each 
earned two varsity letters at SMU. Recog- 
nized as one of the finest ball-handlers 
in Conference history, Williams is an ex- 
cellent playmaker. If he can score 150 
points in Conference competition this 
season, Williams will become the second 
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STEVE STRANGE, 6 feet 7 inches, ranked 
nineteenth in conference scoring last 
season. 


player in SMU history to achieve the feat 
in each of his three varsity seasons. 

Last season, Nash more than doubled 
his scoring power, as he accounted for 
223 points compared to 109 his first year 
as a Mustang. Nash’s poise is one of his 
greatest assets and his coolness at crucial 
moments has been a determining factor 
in several triumphs. 


HOME GAMES FOR 1959-60 


Dec. 8 — Oklahoma City 
Dec. 12 — Vanderbilt 
Dec. 21 — Georgia Tech 
Jan. 9— Texas Tech 
Jan. 15 — Baylor 


Feb. 9— Rice 
Feb. 13 — Texas 
Feb. 20 — TCU 


Feb. 23 — Texas A&M 
Mar. 2— Arkansas 








Wood’s Party Pantry 


CATERS THE 
SMARTEST 
PARTIES 
IN TOWN 
Weddings— 
Receptions—Dinners 
Cocktail Parties 
Banquets 
Fancy Sandwiches 
Hors d'Oeuvres 
Any Occasion— 
Anywhere 


FOR 
INFORMATION 
CALL 


WH 1-4290 


214 Jeff. Davis Shopping Ctr. 
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Keep Up With 
Recent Developments 
at the 


2nd Southwest 


HEATING & AIR-CONDITIONING 
EXPOSITION 


(under the auspices of ASHRAE) 


DALLAS, TEXAS 
Feb. 1-4, 1960 


Memorial Auditorium 


WHEREVER your interest lies ... 

industrial ... commercial .. . insti- 
tutional... domestic ... you'll find 

this informative exposition packed with new prod- 

ucts, new facts, and new ideas that can be put to 

work for you. 

SEE more than 200 fact-filled displays covering 

recent progress in air handling and treating equip- 

ment, as well as refrigeration. 

MEET more than 1000 technical representatives 

of the leading manufacturers in your industry. 

DISCUSS with them how their new products can 

lead to bigger profits for you. 

COMPARE and judge at first-hand the relative 

merits of competitive products. 

DECIDE which of them can best suit your needs. 


@ 2200 
2nd Southwest 


HEATING & AIR-CONDITIONING EXPOSITION 
Management: International Exposition Company, Inc. 
480 Lexington Ave., New York 17, N. Y. 
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Is your money unemployed 
or working part-time? 


fe 


Put it to work ona full 
time basis with safety and 
convenience. 





4 y mB 


EACH ACCOUNT INSURED UP TO $10,000 





American Savings {J Grand Prairie Savings 


1700 COMMERCE AT ERVAY + RI1-4191 + DALLAS 106 €. MAIN @ AN2-/815 @ GRAND PRAIRIE 
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DISHONES 2 
OuR COMPANY? 


NEVER! WE WATCH 
THINGS TOO CAREFULLY! 


DISHONESTY CAN STRIKE ANY 
BUSINESS... ANYTIME... WITH 
DEVASTATING EFFECT! 


One of the most valuable policies in your 


insurance program is your HONESTY 






"INSURANCE... designed to relieve you a 
UR ndependent 
of the danger of large losses from PRA Tr: AGENT 
internal thievery and embezzlement. -ohandl eam inks 


Don’t be caught without coverage! 


ASK YOUR ELLIS-SMITH REPRESENTATIVE TOEXPLAIN | 
IMPORTANT HONESTY INSURANCE, AND AT THE SAME 
TIME, REVIEW YOUR ENTIRE INSURANCE PROGRAM. 








Clubs and Associations 





WALLACE 


Wallace Named YMCA Member- 
ship Enrollment Chairman. Travis T. 
Wallace, president of Great American 
Reserve Insurance Company, will serve as 
chairman of the Dallas County YMCA’s 
1960 membership enrollment which be- 
gins January eleventh. 

Serving as branch chairmen under Mr. 
Wallace will be Milton C. Elms, Jr.; Wil- 
liam A. McKenzie, Warren A. Gilbert, 
Jr., W. C. Hardman, Robert Nelson, C. 
Jack Clark, W. S. Carter, Arthur L. 
Smith, Ralph A. Geddie, H. C. Maiden, 
Ed D. Miller, Jr., and T. C. Stricklin. 


CORGAN 





Corgan to Lead Texas Architects. 
Jack Corgan has been elected new presi- 


| dent of the Texas Society of Architects. 






Porter Ellis, 
Willard Crotty! 
f 


ha Smith Co. 


SINCE 1921 | 





RI 2-8427 e CORNER AKARD and WOOD, DOWNTOWN | 


Mr. Corgan served the Dallas Chapter 
A.LA. as president in 1950. Previous ap- 
pointments with T.S.A. have been as sec- 
retary-treasurer in 1952, and vice-presi- 


| dent in 1958. 
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Clubs and Associations 





HARRIS 


Harris Elected President of Paper 
Manufacturers Association. Tom A. 
Harris of Dallas has been named president 
of the Paper Stationery and Tablet Manu- 
facturers Association. 

This will be Mr. Harris’ third consecu- 
tive term in this office. He has been active 
in the association for 25 years, and has 
been on its board of directors for 10 
years. 

A lifetime resident of Dallas, Mr. 
Harris holds a B.B.A. degree from the 
University of Texas. He has been asso- 
ciated with the Southwest Tablet Manu- 
facturing Company, Dallas, for the last 
35 years and has been managing partner 
since 1945, 





UNDERWOOD 


Underwood Named Head of Build- 
ers Association of Dallas County. 

George M. Underwood, Jr. has been 
elected president of the Home Builders 
Association of Dallas County. 

Other new officers are Leland G. Lee, 
Jr., vice-president; James W. Smith, treas- 
urer, and Gregory Wood, secretary. 
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and Company 
REALTORS fice: 
PROPERTIES 
SOCIETY OF FORMER SPECIAL AGENTS OF F&I 
MEMBER | DALLAS REAL ESTATE BOARD 
LIFETIME MEMBER DALLAS CHAMBER OF COMMERCE 


211 N. ERVAY BLDG. ¢ DALLAS, TEXAS 


aye SAMS 


M Ole eee 


A LEADER IN THOUGHTFULNESS SINCE 18 











Riverside 88-3033 























JOUR OFFICE FURMTURE 


Save Working “ot ese Piss you can 
Capital for 
Your OTHER 
Needs! 





completely redecorate your office now and 

pay on a monthly basis to suit your pocketbook. 
Furnishings may be purchased for a 

nominal sum at the end of the lease period; or 


lease may be renewed. Check with us for details. 
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OFFICE FURNITURE CoO. 

2214 MAIN e DALLAS e— RI1-9322 
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o gift 
goes to 
a man’s a like 


a Cavanagh fat 


Cavanaugh Gift Certificates exclusively at Jas. K. Wilson, 
$15 $100. Elegantly packaged in miniature hat box. Dial 
Riverside 2-4323 and let one of our hat experts help you : 
with these thoughtful and memorable Christmas gifts. ‘ 


Jas. K. Wilson 


1515 Main — Highland Park Village 
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Health e Accident e Hospitalization « Medical 
and ALL Forms of Life Insurance 


RELIANCE LIFE AND ACCIDENT 


Insurance Company of America 


Maurice I. Carlson, President 
Reliance Life Bldg. 7 DALLAS, TEXAS 


| Offering a Complete Line of Policies 
| 
| 
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D\ Serving the Building Industry Since 1924 | 
TELEPHONE HA 8-1331 2722 Logan Street Dallas 15, Texas 




















CARTER ENGINEERING 
Now Offers 


THE NEW 
ULTRA MODERN » We, 


AEROTRON 





Two-Way Mobile Radio System 
FINEST IN QUALITY 


Highest standards of receiver selectivity 
performance. Meets new FCC requirements 
for split-channel operation. 


e MOST FLEXIBLE 


Operates from 6, 12 or 115 volts without 
modification — simply remove from vehicle 
and plug into home, office or camp electrical 
system. 


... bringing to Texas, New Mexico and e 
Louisiana users of two-way Radio Com- 
munications the finest and most flexible 
installation available. 


Distributed exclusively by 


Canter 


ENGINEERING COMPANY 
EM 8-1471 





6727 Greenville Avenue e Call for Demonstration 


Complete Electronic Communications Service 
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DALLAS WORLD 
TRADE NEWS 








UBICO 


Ubico Named Colombian Consul in 
Dallas. Dr. Alberto Lieras Camaigo, Pres- 
dent of the Republic of Colombia, has 
appointed Mario G. Ubico as Consul of 
Colombia in Dallas. 

Since 1944, Mr. Ubico has been co- 
ordinator of international sales to promote 
passenger travel between the Americas for 
Braniff International Airways. He has 
traveled in all of the twenty countries to 
the south of the United States. 

Born in Guatemala City of Spanish 
descent, Mr. Ubico became an American 
citizen in 1949. 

*« 
Sell Your Business Abroad 
Through U. S. Trade Missions 

United States Trade Missions will be 
operating in a number of countries in the 
next several months. Take advantage of 
these trade missions to bring your trade 
proposals before them. You can expand 
your trade if you will investigate this pro- 
cedure. A trades mission is generally com- 
posed of a member of the Department of 
Commerce and several businessmen se- 
lected on the basis of the relation of their 
specialties to the economies of the par- 
ticular country being visited. 

These trade representatives will be 
meeting individually with thousands of 
local businessmen during their stay in the 
country in which they will be conducting 
the trade missions. Members tour the key 
industries and commercial centers, and 
they usually maintain a trade information 
center at a Trade Fair or a specially estab- 
lished location. These businessmen-to- 
businessmen discussions range from gen- 
eral meetings and special group sessions 
to individual consultations. Mission mem- 
bers discuss all phases of commercial re- 
lations between the two countries — 


DALLAS e¢ NOVEMBER, 1959 





-onsul in 
1igo, Pres- 
mbia, has 
Consul of 


been co- 
) promote 
ericas for 
He has 
untries to 


- Spanish 
American 


oad 

issions 
; will be 
es in the 
ntage of 
ur trade 
| expand 
this pro- 
lly com- 
tment of 
men se- 
of their 
the par- 


will be 
ands of 
y in the 
iducting 
the key 
rs, and 
rmation 
y estab- 
nen-to- 
mm gen- 
sessions 
n mem- 
cial re- 
tries — 


IR, 1959 











World Trade News 


sources of supply, United States markets, 
licensing, and investment opportunities, 
as well as agency contact inquiries and 
other subjects with their local counter- 
parts. These discussions place the team 
members in a position to act as a media 
for dissemination of information about 
any proposal your firm has to “sell.” This 
is accomplished by the use of what is 
known as a business proposal. 

The business proposal that you may 
wish to make should contain a description 
of your arrangements about products, 
services, investment, import and export 
opportunities, plant establishment or li- 
censing with local businessmen of the par- 
ticular country or a given area in such 
country. These business proposals, with 
only a number for identification (your 
firm name not disclosed) are publicized 
through pamphlets, special press releases 
and by word of mouth to all businessmen 
in the country the Trade Mission may be 
visiting. Whenever a local businessman 
expresses a bona-fide interest in the pro- 
posal that you set forth, he is then given 
your firm name and address and requested 
to make direct contact with you. 

In order that you may know just how 
to get your business proposal before these 
trade groups, you will find below eight 
questions. Send answers in triplicate to 
the Dallas Field Office of the United States 
Department of Commerce, Room 3-104 
Merchandise Mart, Dallas, Texas. You 
should also furnish in addition to the 
answers to these questions, descriptive lit- 
erature such as catalogs, brochures, etc. 
wherever possible. 


1. What is (are) the type(s) of busi- 
ness or product(s) you wish to sell or 
purchase in the country of interest? 
2. Will you consider a joint venture, 
such as providing machinery, know- 
how, or capital, with a qualified firm? 
3. What type of company will be quali- 
fied to handle your business? 

4. Do you prefer to export direct or 
through an agent? 

5. Are you interested in licensing a 
qualified company to produce your 
products abroad? If so, give pertinent 
facts about the nature of the licensing. 
6. To what extent are you prepared to 
(a) sell on long term credit or (b) ac- 
cept payment in foreign currency, if 
dollar exchange is not available? 

7. Are you hunting sources of supply 
for particular products, materials, or 
services, either (a) for direct importa- 
tion or (b) as an agent of a foreign firm? 
8. Have you had previous experience 
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Stewart-planned for beauty and utility, the Dallas Teacher’s 
Credit Union is designed around natural ledge stone and brick 
walls. The custom-built coffee table of walnut and Botticino 
marble is accented by Turquoise and Socorro Coral Gunlocke 
chairs in a Danish modern theme; in the background, the warm 
tones of a Leopold’s Document desk. 


The Board Room, at right, is a showcase for the light walnut 
conference table, custom made by Stewart’s, with beautifully 
grained banded ends. Saddle tan chairs and a textured turquoise 
carpet complete the scene. Include Stewart-planned offices in your 
future. Call Stewart’s today. 











, STORE AND FURNITURE DISPLAY / 1523 COMMERCE 


GEN. OFFICE AND DUPLICATOR DIV. / 400 S. AUSTIN 
RI 7-8581 


STATIONERS © OFFICE OUTFITTERS 























DALLAS UNION SECURITIES Co., INC. 
1001 Adolphus Tower 
1412 Main St., Dallas 


Members 
New York Stock Exchange 
Midwest Stock Exchange 
American Stock Exchange (Associate) 


your insured savings earn 
current rate 


compounded 
semi-annually 











1400 Main Street ¢ Dallas 

















SHIPPING 
CONTAINERS 


he 





Designers & Manufacturers Of Engineered Pre-Tested 
Corrugated Boxes — Wood Boxes & Special Containers For 
Domestic — Export — & Air Shipments 





CH 7-7101 


TWX - DL - 318 








11180 DENTON DR. DALLAS, TEXAS 
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or business connections in the country 

of interest. 

The countries that are scheduled for 
trade missions overseas early in 1960 in- 
clude: 

Western India 
Pakistan 

United Arab Republic 
Liberia 

Ghana 

Guinea 

Sierra Leon 

The Philippines 
Federation of Rhodesia 
Nyasaland 

Kenya 

Uganda 

Tanganyika 

Japan 

Brazil 


A Dallas businessman will be a member 
of one of the first trade teams to go out 
in 1960. He will be the first Ambasador 
ex-officio from this area to serve as a 
member of one of these trade missions. 
The Dallas office of the United States De- 
partment of Commerce has been working 
closely with the World Trade Committee 
of the Dallas Chamber of Commerce for 
several months to find Dallas businessmen 
who are qualified and willing to partici- 
pate in these trade missions. If you are 
interested in learning more about par- 
ticipating in one of these trade missions 
as an advisor, you should contact the 
Dallas office of the Commerce Depart- 
ment at the address mentioned above. 


As an example of world trade leads 
and investment opportunities afforded by 
these trade missions, the November 9, 
issue of “Foreign Commerce Weekly” re- 
ported that more than 200 trade opportun- 
ities were submitted through the Depart- 
ment of Commerce Trade Mission which 
toured the Madras area of India, and ap- 
proximately the same number of invest- 
ment opportunities were reported by the 
trade mission that has just returned from 
Southern India. These inquiries reflect a 
growing interest on the part of business- 
men in this part of the world to further 
business ties with the United States. 

Among the types of business specialists 
required for these teams are persons thor- 
oughly acquainted in the following fields: 
investment and finance, machinery, gen- 
eral international trader or consumer 
goods specialists, engineering, machine 
tools, general manufacturing, banking, 
foreign investments, merchandising. This 
is not a complete list needed for these 
types of missions, but will serve as an 
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example to show you the broad fields for 
which qualified men are needed. 





WORLD TRADE OPPORTUNITIES 
(Editor’s Note: Statements under this 
heading are based on information received 
by the Dallas Chamber of Commerce, but 
are not guaranteed by the Chamber or by 
DALLAS. Details may be obtained from 
the Foreign Department, Dallas Chamber 
of Commerce.) 





GERMANY — Interplastic, Hermann- 
strasse 40, Hamburg 1, Germany. Aus- 
trian manufacturers of plastic refrigera- 
tors and PVC floor coverings, foils, etc., 
seeking distributors and dealers to stock 
merchandise who have sale force of active 
salesmen and branch offices. 1/598 

JAPAN — White Trading Co., P. O. 
Box Semba #60, Osaka, Japan. Seeking 
importers to handle straw beach hats. Also 
interested in serving as buying agent for 
other merchandise. WTC/598 

HONGKONG — Paulin & Company, 
70 Hennessy Road, Hong Kong. Seeking 
manufacturer’s or commission agents to 
import imitation jewelry; fluorescent lamp 
ballasts; rattan furniture; rubber beach 
sandals; and teakwood carved chests and 
furniture. PC/598. 

JAPAN — D. Nagata Co., Ltd., No. 1, 
Sumiyoshi-Dori, 1-Chome, Hyogo-Ku, 
Kobe, Japan. Supplier of Japanese bam- 
boo rakes as well as manufacturer and 
exporter seeking outlets. DNC/5910 

SWEDEN — E. Lexen Trading Co., 
Glasmalarvagen 5, Enskede, Stockholm, 
Sweden. Exclusive exporters of high Swed- 
ish quality hunting and sheath knives seek- 
ing outlets. ELT/5910 

JAPAN — Akatsuki Trading Co., Ltd., 
P. O. Box No. 15, Minami, Osaka, Japan. 
Manufacturer and exporter of 8 Piece 
Small Wrench Set seeking agent, and to 
sell same in this area. ATC/5910 

MEXICO — Hierro Y Lamina, S. A., 
Cuauhtemoc Norte 2425, Monterrey, N. 
L. Mexico. Steel distributors in Monterrey 
for large Mexican steel concern and man- 
ufacturer can supply corrugated steel rods 
of various qualities and specifications with 
samples for analysis upon request. 
HL/5910 


OTHER OPPORTUNITIES 


MEXICO — Jorge Picazo M., Angel 
Urraza 623, Dept. 12, Mexico 1, D. F., 
Mexico. Seeking agent in Dallas to serve 
on commission basis for sale of Mexican 
hand-made housewares or personal ar- 
ticles, 
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Designed with the specific needs 
of the efficient secretary in mind, 
this desk of thoughtfully superior 
styling allows for maximum floor 
space usage, a minimum of care. 


EQUIPMENT CO., INC. 


2107 Main St. Dallas, Texas 
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Fleetwood 7-4674 
. 2728 MOCKINGBIRD LANE @ DALLAS 
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...and get more 
than you bargain for! 


BOSCO’S BONUS BUY is just one way of describing the 
extra quality ...added variety ... preferred packaging... 
and speedier service you can bank on when you buy fas- 
teners from the most dependable single source of supply 


in the Southwest! 


These plus values actually add up to a real bargain... 


the kind that means “money in the bank” to you! 


FOR OVERNIGHT SHIPMENTS IN THE SOUTHWEST 
Phone RI 7-5171 Dallas, or CR 5-1011 Fort Worth. 
In Houston . . . Dial 110 and ask for Enterprise 1981 


BOSCO 


BOLT + NUT: SCREW CoO. 


Manufacturers & Distributors 
2215 YOUNG STREET DALLAS 1, TEXAS 
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MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


DALLAS e¢ Phone RI 1-1793 
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BOOKS 
FOR BUSINESSMEN 


A need has existed for a guide on gift 
wrapping as a store service. Harold G. 
Cole, a Dallas gent, has come forth with 
the first work on the subject: For Gra- 
cious Giving, a Textbook on Gift Wrap- 
ping for Retailers. That Mr. Cole is a 
Dallasite is appropriate, for our tall town 
was the place where the gift wrapping 
industry found its beginning. The book 
tells how to establish, manage, and pro- 
mote a self-supporting gift wrap bar. And, 
of course, a how-to section is included. 
The retail manager may find this the 
perfect gift for himself. 

Old nautical pro Sam Crowther gives us 
the comprehensive poop on the poop deck 
and everything else having to do with 
small inboards and outboards in The 
Small Boat Guide. Covers selecting, buy- 
ing, outfitting, maintenance, piloting and 
navigation. Has checklists, charts, illustra- 
tions, glossary — everything but a life 
jacket. Will probably become a bible for 
the salty set. 

Columnist Donald I. Rogers’ Financial 
Facts of Life will enable the novice in- 
vestor to examine and understand a cor- 
porate financial statement. In addition to 
explaining the breakdowns normally 
found in a financial statement, Rogers 
demonstrates several techniques useful in 
the evaluation of stocks. Excellent for the 
layman (but it won’t tell you how to read 
the wife’s budget). 

Memo to office women: you may accel- 
erate that long rise from the steongraphic 
pool to the private pool with Marilyn C. 
Burke’s The Executive Secretary. This 
book is brimming over with the kind of 
information you never get in business 
school — tips on office etiquette, business 
protocol, procedures, and personal ap- 
pearance. Mrs. Dale Carnegie, who is the 
author’s boss, gives the book a glowing 
reception in the introduction. 














TEMPORARY OFFICE HELP 
Call for a "Kelly Girl" 


Riverside 2-3981 


No payroll bother — we bill you weekly. All ‘Kelly 
Girls" are tested, experienced, bonded and guar- 
anteed. Call ys and describe the job you want 


done. 
Kelly Girl 
Service 
1209 Simons Building 


Dallas, Texas 
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Books for Business Men 


The just-graduated or the business 
newcomer with his finger still in his 
mouth, will welcome Opportunity Unlim- 
ited: What Management is Looking for 
in You. Mark Clifton, long-experienced 
personnel director and labor-management 
relations expert, talks straight across the 
desk about business customs and attitudes. 
As he explains in the introduction, Clifton 
js a man interested not in the way people 
ought to act, but in the way they do act. 
As he demonstrates in the writing, he is 
a man interested in the practical. Tells 
how business functions, what kind of per- 
son gets ahead, and how to build a sound 
career. 

Resultant of a heads-up collaboration 
between Earle Shultz and Walter Sim- 
mons is Offices in the Sky, which offers 
the story of the American skyscraper. The 
authors detail the problems encountered 
in constructing such buildings as the 
Empire State and Rockefeller Center; tell 
about the architects, real estate men and 
building managers involved, and relate 
the skyscraper to the growth of the city. 
The prose is compact and intelligent. 

Fringe Benefits, by Francis M. Wisert, 
compiles general information and prac- 
tices on all types of fringe benefits. Well- 
referenced. 

Authored by Arthur Bellaire, TV 
Advertising is an advertiser’s guide to the 
medium. Discusses networks, local pro- 
grams, audiences, ratings, and cost-cutting 
ideas. Designed to educate the advertiser 
as to how he may get the maximum re- 
sponse from his effort. 

Construction Management and Super- 
intendance, by Walter C. Voss, is recom- 
mended heavily for those in the industry. 
The first half of the book concentrates on 
management, with emphasis on records 
and contracts; while the last half acts as 
a superintendance handbook to the thir- 
teen building trades. This one is weak on 
plot, but great for getting the job done. 


by Wyman Jones 


Science and Industry Department 
Dallas Public Library 
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FRANK PRATT 
1919 RECORD CROSSING ROAD FL 2-9753 


MOVING? 


In Dallas, in Texas, to anywhere in the 
U.S., Canada, Mexico, Europe, Alaska, 
Hawaii, Japan, the Philippines . . . call 
us for the cleanest, safest, most effi- 
cient personalized service. 


UNITED VAN LINES 


AHART 
MOVING & STORAGE CO. BILL MILLS 
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‘FLOYD'S ALWAYS READY 
WHEN YOU NEED HIM...” 





LARGEST MOTOR CRANE SERVICE IN THE SOUTHWEST! 







LDT company: 
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SALLY B SWEET SHOPPE... 
Another of the many firms 

that have preferred and chosen 
General Electric 

air conditioning equipment 

and the experienced 
engineering, installation 

and service facilities of 


TEXAS DISTRIBUTORS, INC. 
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Jack Tynes 





Fourteen years ago, Jack Tynes had 
just put aside his paratrooper wings, with 
every intention of becoming an attorney. 

He did; although he is a lawyer who has 
never practiced. 

But there is scant reason for regret on 
the part of this 36-year old executive. He 
comprises one-half of the firm of Tynes 
and Burch, which in the last eight years 
has become one of the largest home build- 
ers in Dallas county. 

Early in November, Jack Tynes and his 
partner, Riley Burch, held the formal 
opening of their latest project — Won- 
derama, a development of 275 homes on 
Gus Thomasson Road. 

Behind them, they had the record of 
building 1,000 homes in the compara- 
tively brief history of Tynes and Burch. 

From its 1951 beginning of two part- 
ners and a small crew, the company now 
employs more than 70 persons. And plans 
on the board call for the construction of 
at least 500 homes a year. 

So there has been little time for Jack 
Tynes to reflect that his lot is not one of 
clutching an attorney’s briefcase. In a 
sense, his is a case of a sideline becoming 
the main line. 

When Jack entered the SMU Law 
School in 1946, his objective was a law 
degree — and a civilian career as a prac- 
ticing attorney. 

He already had one degree to his credit 
— one in Economics from Texas A. & M. 
But shortly after he received it, World 
War II intervened. 

Four years later, he came out of the 
Army with a Captain’s bars on his 
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shoulder — and overseas duty with the 
11th Airborne Division on his service 
record. 

Taking up civilian life again as a law 
student, Jack decided that the sensible 
thing to do was make money at the same 
time. So while he attended law classes at 
night, he sold houses in the daytime. 

“Real estate,” says Jack, “seemed the 
best field at that time to earn money — 
and possibly to get into business for one- 
self.” 

The truth is, he was never able to get 
out of real estate; not that he actually 
wanted to by the time he received his law 
degree and passed the bar in 1949. Jack 
had settled on real estate as his field — 
and decided to stay in it. 

The firm of Tynes and Burch was 
organized two years later. Jack and Riley 
Burch had worked together for some time, 
mulled over the idea of forming their own 
company — and finally struck out on 
their own. 

The new firm hardly made a ripple in 
the Dallas housing boom, when it was 
launched. It was started on the smallest 
possible scale — one house at a time. 

Growth was unspectacular but consis- 
tent. Tynes and Burch houses sold well; 
their insistance on quality and value paid 
off, from the first. 

Both brought excellent backgrounds to 
the enterprise. Jack’s training in eco- 
nomics and law proved valuable, as well 
as his practical experience in real estate. 

Riley had this last, in addition to ex- 
perience with the FHA in Washington and 





by Elory Chen 


Dallas and the Veterans’ Administration 
in Waco. 

It all added up to a solid foundation of 
know-how — the knack of knowing what 
the customer wanted and how to provide 
it. 

“The essence of our business,” says 
Jack Tyn«*, “has been to give the home- 
owners what they want — and quality ir 
what they want, at a good value in me- 
dium-priced homes.” 


A native of Mabank, where his father 
was a country banker, Jack maintains the 
quality of level-headedness so often 
characteristic of smaller towns. 

Rugged, yet quite-spoken, he engenders 
a feeling of genuine integrity. This is both 
a credit to him — and an asset in an in- 
dustry where at times it unfortunately has 
been lacking. 

Jack is a director of the Texas Home 
Builders’ Association; Vice President of 
the Mesquite Home Builders Association 
and a member of the Dallas County and 
Garland Home Builders’ Associations. 

A hard worker and a stickler for detail, 
Jack’s principal relaxation comes with his 
family — his wife and year-old daughter. 

Once in a while, he manages to get 
away from the business, for some hunting 
or fishing. In the fall particularly, he keeps 
his paratrooper-developed shooting eye in 
with an occasional hunting trip — deer in 
the Hill Country or elk in Wyoming. 

But his breather over, Jack Tynes will 
be back on the job — to keep on calling 
the shots in the Dallas County home build- 
ing industry. And it’s a safe bet he will 
continue to score — consistently and well. 
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Realtors — Insurors 
Specializing in by Tom McHale 

e Property Management 

e Business Property — 
Sales & Leases 


2108 Main St. e¢ Phone RI 2-4366 
ELGIN B. ROBERTSON, 
SR., front, Mayor Pro-Tem, 
and James K. Wilson Jr., 
Vice-President of Dallas 
Chamber of Commerce, 
check fact sheet on De- 
troit Tour. 
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you call on Dallas Business Men See Revival Of Central City 
Transfer & Terminal a 
{ Warehouse Company. Under Action Program on Master Plan 
| We make a specialty 
ni Dae wa eh ro 4 A delegation of some 50 Dallas busi- The Dallas group, 48 strong, traveling 
r ness leaders, city and county officials, in a chartered DC-6 Airliner, also touched 


least possible 
i fuss, bother, and 
‘waste of valuable 


| visited Detroit early this month and made down at Toledo to inspect its temporary 
| a first hand survey of what that city is downtown shoppers mall. The inspection 





/ time. Every detail i doing to revitalize its central business program featured a round of talks by 
planned for quick, district, build expressways and meet its Detroit officials climaxed by an afternoon 
painless moving. } parking problems. tour of key projects built and underway 





That goes for stor- 
ing office records 
and supplies, too. 
Always ready when 
you need them, but 
out of the way ina 
safe, convenient 
place. We special- 
ize in this service 
to Dallas business 
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SPECIALISTS IN OFFICE MOVING AND STORING 
Agents: Allied Van Lines, Inc. 2nd Unit Santa Fe Building 
Dallas, Texas—Phone: Riverside 2-7111 
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in the Central District. 

In Detroit, an extensive expressway 
and urban renewal program has finally 
begun to reverse an 11.1 per cent drop in 
downtown retail trade sustained between 
1948 and 1954. A key to this was last 
Hale year’s completion of a 1,000 car under- 
ground garage beneath Grand Circus 
Park, capable of serving 750,000 cars per 
year, which has brought increasing num- 
bers of people downtown for shopping 
and business. 

Detroit is engaged in a crash program 


xs * to get its house in order—overhauling its 
ee ‘ street system by condemning narrow 
all ie downtown streets and widening them into 


erce, broad boulevards, bull-dozing hundreds 
n De- of acres of “skid-row” and blighted struc- 
tures to make way for spaciously land- 
scaped new residential, industrial, insti- 
tutional and commercial areas; and creat- 

ing within walking distance of downtown 
>) T hotels, immense centers devoted to medi- 
cal, cultural and civic activities. 

Detroit has been at it for ten years re- 
y building the central city on the basis of 
a Master Plan and zoning ordinances 
completed in 1950 at a cost of $3,000,- 
000. While other cities have been debat- 








traveling 
touched ing various phases of urban renewal such 

as condemnation and Federal aid, Detroit PI f 
poe has moved ahead taking full advantage = D y Ai A M i C In 1958 — More new industrial 
talks by of Federal, State and County subsidies plants came to Dallas than to the 
fternoon largely for road programs and for central combined areas.of New York, De- 
nderway area suburban renewal projects. Local D A L L A § | troit, Washington, Buffalo and San 


Diego. 


Men of vision — planned our in- 
dustrial districts, our skyscrapers, 
our schools, our universities and our 


beautiful homes and churches. 


Dallas-Southwest — with its 35 mil- 

lion consumers, responsive workers, 

abundant power, fuel and water, 

jet age transportation and unex- 

celled communications makes Dal- 

las a fine place for your plant or 
SINCE 1920 your family. 






MODEL OF DETROIT Civic Center, shown 
above, shows scope of massive urban 


fete ofthiseener.” | INMCCRIGHT INDUSTRIES, INC. 


LIFE OF AMERICA BUILDING 





DALLAS 


THIS PENN-CHESSE development, shown 
on left, will involve the expenditure of BUILDER INVESTMENTS REAL ESTATE 


$150 Million and will replace old rail 
Yrge ond “kihrow" erucures, | 
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Come to Towne for Clarklift 


From cotton bales to concrete pipe, 
Towne Industrial Equipment Co. can 
supply you with the proper Clark 
materials handling equipment for the 
individual job. And for those who 
prefer rental, the entire Clark line is 
immediately available from TIECO at 
an attractive price which many Dallas- 
area companies are finding favorable 
to their operations. 


Either way ... purchase or rental... 
Towne provides the Southwest's most 
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complete service facility. More than 
35,000 square feet of floor space is 
devoted to Clark maintenance by fac- 
tory trained technicians, ranging from 
minor adjustments to complete over- 
hauls. Come to Towne today for the 
professional solution to your material 
handling problems. 


TOWNE INDUSTRIAL 


EQUIPMENT CO. 


1410 South Akard « Dallas « RI 8-5055 





financing has been handled mostly through 
revenue bonds. 

They assert that downtown Detroit 
now has no traffic congestion and that 
there is a surplus of convenient parking 
in the heart of the central business dis- 
trict. More than $860,000,000 worth of 
major city-wide public improvements 
have been completed during the past ten 
years. These expenditures have included 
$500,000,000 for expressways and $188,- 
000,000 for downtown improvements. 

This type of financing, it is claimed, 
will not cost the city one cent of interest. 
Attracted by the central area’s new look, 
business is spending in excess of $300,- 
000,000 in new and projected tax bearing 
structures. The increased valuations are 
expected to exceed the cost of financing 
the public improvements. Detroit officials 
admit there is an element of gamble in 
its extensive financing. They add that this 
gamble is necessary if Detroit’s population 
climbs to an expected 6,000,000 by 1970. 
Without a strong and virile central core, 
the metropolitan area cannot be expected 
to grow soundly. 

Parking is viewed in Detroit as part of 
their street system. Street parking is per- 
mitted only when it does not interfere 
with traffic flow. Garage locations are 
planned and located on the basis of need. 
After the city has determined a location, 
private enterprise is given the first oppor- 
tunity to build the facility. The new Grey- 
hound Bus Terminal in the heart of De- 
troit provides an illustration of private 
enterprise providing parking at the direc- 
tion of the city. The terminal was con- 
structed with two decks for auto parking. 

By far, most garages are owned by 
the Municipal Parking Authority. They 
are on a paying basis with the profitable 
operations offsetting the losses. They are 
financed through revenue bonds to which 
parking meter and municipal garage re- 
ceipts for the entire city are pledged. The 
garages are located with strategic freeway 
access ramps. The motorist enters and 
leaves these garages without obstructing 
traffic, parks and locks his or her vehicle, 
and fares are paid on a similar system to 
Love Field. The system is said to be highly 
successful. 

The Detroit system of freeways, now 
built and under construction, will virtually 
eliminate through traffic on its downtown 
streets. Traffic will move around the city 
and ramps will provide easy access for 
entering and leaving at peak periods. The 
Master Plan also provides that key down- 
town streets in the older part of the 
central area, close to the Detroit River, 
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tly through be widened. These boulevards will also = al 
serve to relieve traffic congestion, increase 
m Detroit traffic capacity and create a more esthetic 
. and that scene for planting trees and installing 
nt parking mall areas. Under study now is a plan to 
siness dis. convert Woodward Avenue, comparable 
. worth of to Dallas’ Main Street, into a Shopper’s 
ovements Mall. 
e past ten The Central Area Master Plan, gen- 
2 included erally speaking, embraces the Civic Cen- 
and $188,- ter on the south on the Detroit River. 
ments. Fingering out in all directions are the 
s claimed, strong radial boulevards which reach up 
of interest. to a vast cultural center on the North 
new look, housing a new modern Wayne University 
et and a similarly vast $100,000,000 medi- 
ax beari . . 
wang wi cal center. On the peripheries of down- pe), ae Pics i SREP &, 
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, ' reclaimed with a ,000, edera V hh M | | C 
ae a urban renewal program. These areas, ance l er ompany 
1 that this within walking distance of downtown, are 1916 Main Street Riverside 2-9091 
opulation being redeveloped into middle income, Complete Lines of Office Furniture and Office Supplies 
) by 1970. low and high income housing and con- = — SS 
1tral core, mercial, industrial parks and institutional 
- expected areas. 
Detroil is also building an Exhibit Hall, 
as part of the size of seven football fields and with 
ng is per- a seating capacity of 70,000. It has an 
interfere expressway ramp spiraling directly to the 
tions are roof with 1,000 car parking spaces. De- 
; of need. Be os 
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ystem to Our new Preston Center Branch office building 
pe RE At Berkshire Lane, Ames, and Northwest Highway our new building features a drive-in 
savings window, a special savings window for Junior Savers, a community service 
lys, NOW room seating over 200, and many other new conveniences. Why not drop by and let 
virtually us show you through? 
ywntown 
a Dallas Fed i s 4 
cess for e e i qgQvings 
nye AND LOAN ASSOCIATION 
of the | Home Office: Dallas Federal Savings Building, Elm and Akard 
it River, 
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Sessions Fabulous 4 Acres... 
MERCHANDISE OF EVERY DESCRIPTION 


Complete New Lines of Top Quality Items 
Free Easy Parking... 


SessionS 


HOURS: 
DAILY MON. thru FRI. 


9 to 9 p.m. 
SATURDAYS 
9 to 6 p.m. 
SUNDAYS 

1 to 6 p.m. 


WHERE YOU SAVE EVERY DAY 4 ¢ 





DALLAS, TEXAS 


1800 GOOD-LATIMER EXPRESSWAY e 








troit’s Civic Center is as complete as any 
in the nation. It includes a 3,000 seat 
auditorium, a Veteran’s Memorial Build- 
ing, a City-County Building and ample 
underground parking garages. Altogether 
the center will cost $108,000,000. Eleven 
million dollars represent personal gifts 
and corporate donations. If these projects 
had not been on paper on the Master Plan, 
these gifts would not have been forth- 
coming. 

Detroit is well embarked on a Master 
Plan to remake itself. The new look is a 
direct appeal to industries seeking new 
location and a reflection for the need of 
industrial diversification that will provide 
employment for thousands in automotive 
plants that may be displaced through auto- 
mation. Detroit is seeking to revitalize its 








every model of Beechcraft” .. 


J.R. GRAY 





Call or write for free copy of: 
“Dollars and Sense of Business Flying” 





Number 8 in a Series — ‘‘Beechcrafts in Business"’ 





"In the last 9 years we’ve owned 


says Russell A. Girestone, Jr. Mh 


“‘As independent oil producers, we must be able to go where we need to go when we need 
to go,’’ Mr. Firestone added. ‘‘We know about the speed, comfort and dependability of 
Beechcraft airplanes because we've owned and flown every model from the 4-place Bonanza 


to the 8-place Super 18 in the last nine years,’’ Mr. Firestone said. 


Let a J. R. Gray representative make a free travel analysis for your company and show 
you how a Beechcraft will work profitably for your business. 


Sales — Leasing — Financing — Service — Charter 


Beechcraft Distributor-Dealer 


Love Field, Dallas — FL 7-3971 ¢ Addison Airport, Addison — AD 9-2562 
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central area and hold and build its tax 
values for the needs of future area 
development. 

Arrangements for the Detroit trip were 
made by the Dallas Central Business Dis- 
trict Association. Those who made the 
tour included: Turner Baxter, vice-presi- 
dent, Rio Grande Life Insurance Co.; L. 
A. Bickel, vice-president, Lone Star Gas 
Company; Lloyd M. Braff, executive di- 
rector CBDA; J. D. Brewer, Ring & 
Brewer; Fred Brown, Adolphus Hotel; 
Vincent A. Carrozza, assistant director, 
CBDA; W. D. “Dub” Hill, secretary, 
Building Owners & Managers Association; 
James Crawford, Dallas Chamber of Com- 
merce; George L. Dahl, architect; Henry 
English, Red Ball Motor Freight; Ted R. 
Ewart, secretary, Downtown Improve- 
ment and Property Owners Association; 
O. J. Finney, Southwestern Life Insurance 
Co.; T. Carr Forrest, Forrest & Cotton; J. 
D. Francis, executive vice-president, Mer- 
cantile National Bank; Cecil Higgin- 
botham, president, Higginbotham-Bailey 
Co.; Bart Holden, vice-president, Dallas 
Federal Savings & Loan Association; Al- 
bert Jackson, vice-president, Dallas Times- 
Herald; Edmund J. Kahn, chairman, Dal- 
las City Plan Commission; DeWitt L. 
Knapp, Knapp-Rowan Co. Inc.; Henry 
P. Kucera, City attorney; A. J. Layden, 
vice-president, Allright Parking System; 
Marvin Love, Dallas Power & Light Com- 
pany; John E. Mangrum, vice-president, 
Southland Life Insurance Co.; Avery 
Mays, Avery Mays Co.; Tom McHale, 
Dallas Chamber of Commerce; N. E. Mc- 
Kinney, Dallas City Council; George F. 
Mixon, Dallas City Council; Donald S. 
Nelson, Broad & Nelson; W. T. Overton, 
W. W. Overton & Co.; George Parkhouse, 
State Senator; Llewellyn Powell, Powell 
& Powell; James Pratt, Pratt & Box; Fran- 
cis Raffetto, Dallas Morning News; Elgin 
B. Robertson Sr., Mayor Pro Tem; J. 
Woodall Rodgers, president, Greater Dal- 
las Planning Council; Gus Rollins, Rollins 
& Mahoney; Robert A. Ross, senior vice- 
president, Neiman-Marcus; James M. 
Schroeder Jr., assistant director of plan- 
ning, City of Dallas; Ken Smart, Dallas 
Times-Herald; Saxon Snow, vice-presi- 
dent, First National Bank; Storey L. Stem- 
mons, chairman-general manager, Indus- 
trial Properties Corporation; Judge W. L. 
Sterett, County Judge; A. B. Swank, Jr., 
architect; Wilson Driggs, vice-president, 
Dallas Transit Co.; Cy Wagner, director 
of advertising, Dallas Morning News; 
Howell N. Watson, Watson & Watson, and 
James K. Wilson Jr., vice-president, Dal- 
las Chamber of Commerce. 
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SKILLED HANDS FOR VERSATILE OFFSET. 


An advertising piece is produced to get and keep business. The versa- 
tility of offset printing and the skilled hands of the craftsmen at Johnston 
Printing produce faithful reproductions. Getting perfect results is fore- 
most... we print offset or letterpress — whichever best fits the job. 


All operations under one roof for the complete printing job° 


Johnston 


2700 NORTH HASKELL, DALLAS 


TA 3-6191 
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| in BUSINESS 


By Larry Grove 





Nellie Jo George 





The telephone jangled softly in the 
efficiently-feminine pastel-and-paneled of- 
fice of Nellie Jo George at the Dallas 
Auto Club, 4425 North Central Express- 
way. 

An anxious caller had left his camera 
in an AAA-approved motel on the left 
hand side of the highway, somewhere be- 
tween Dallas and Ardmore, Oklahoma. 
He couldn’t recall the name of the town, 
or the motel. 

Would Nellie Jo try to find the missing 
Leica? 

She would — and did — with an ease 
that comes from performing miracles like 
it for almost 30 years. From an almost 
unbelievable supply of data, the Auto 
Club’s executive secretary sifted the possi- 
bilities and pinpointed the motel. A tele- 
phone call had the camera on its way to 
a grateful owner in Nebraska. 

More than 16,000 Dallas Auto Club 
members—and thousands more motorists 
across the nation—rely on her to make 
their trip by car pleasant and worry-free. 

The auto club’s veteran executive sec- 
retary is a Texas girl. One of five children 
of a determined and religious mother and 
a Baptist minister father, she was born in 
Belton, a quiet college town. She learned 
to swim at age five, when — as customary 
in the time and place — she was thrown 
into a creek and told to paddle hard. 

Her father’s death, when she was only 
six months old, had left her mother with 
a family to raise by sewing dresses for 
students at Mary Hardin Baylor college. 
Something of the mother’s determination 
is reflected in one achievement: Wich her 
sewing, she saw all five children through 
high school and colleze. 
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Nellie Jo George, in her svelte and prim 
appearance and in other ways, bears a 
daughter’s similarity to her late mother. 

“She was strict —I might say she was 
very strict. The teacher was always right, 
never us if we came home from school 
pouting or complaining. 

“And I’m a little bit of the Old School 
myself,” she says, resorting to her oc- 
casional businesslike pose, “I know my 
mother was right.” 

A regular church-goer, she attends Park 
Cities Baptist Church. At home, 7208 Col- 
gate in University Park, she enjoys her 
kitchen (“I’m the happiest when I’m cook- 
ing,” she says), and raising flowers. Her 
reading tastes run mostly to biographies, 
with an occasional turn at poetry. She 
sandwiches in time to attend regular meet- 
ings of the Libris Book Review Club, to 
keep in tone. 

From early Texas pioneer stock, she 
claims a grandfather who left his home 
in Texas to fight for the Confederate 
States during the War Between the States. 
And her face lights up and her blue eyes 
flash when she recounts how an uncle, 
Will Jones, fought Indians in the 1860's 
and 70’s, made cattle drives to Dodge City, 
and later raised sheep in Wyoming. 

She was a secretary in the Dallas branch 
of an automobile firm — Graham Page — 
until the depression forced its closing on 
March 1, 1930. 

That’s when romance played a part in 
bringing the Auto Club and Nellie Jo 
George together. 

Ernest Thornton, who now heads the 
Dallas County Retirement Fund, was 
working at the time as auditor for the 
Auto Club. He brought his fiancee around 


to see C. E. Swalwell — then the club’s 
secretary-treasurer. 

Next day, Nellie Jo George was “run- 
ning the entire Auto Club office” — as 
Swalwell is fond of telling it today — in 
the Adolphus Hotel lobby. 

By the time the marriage had changed 
her name to Mrs. Ernest Thornton, many 
Auto Club members were so accustomed 
to asking for Nellie Jo George that the 
name still sticks today. 

Mrs. Thornton’s job — like the times 
— has changed in a hundred ways. 

One of the Auto Club’s expenditures 
during her first years was a $1,000 ap- 
propriation for signs, with arrows pointing 
simply to “Dallas.” 

C. E. Swalwell, the man who hired Nel- 
lie Jo George 29 years ago, now is director 
of the 16,000 member Dallas Auto Club. 
And he continues to admire her part in 
the club’s success. 

“We get visitors from all over the coun- 
try who feel that she and the Auto Club 
are a sort of Chamber of Commerce. 

“It works this way: the club has a good 
reputation with other clubs throughout 
the country. A high percentage of trip 
maps marked in other parts of the coun- 
try are routed through Dallas. This brings 
thousands of tourists here who might have 
by-passed it. 

“And when they arrive, oftentimes they 
pick up mail that has been forwarded to 
them at the Auto Club here. They ask 
for recommendations on hotel accommo- 
dations, for stores where they might pur- 
chase this-or-that. And oftentimes they’re 
influenced to stay here an extra day. 

“That brings thousands of extra tour- 
ist dollars into the city.” 
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A Complete 
Trade Litho Plate 
Service 
under one roof 





NEGATIVES 


a POSITIVES 
N y) Now... get superior quality and fast service by calling 


Roberts on your next litho plate making job. Roberts 












provides a complete service — from artwork to finished 
plates or any portion in between —with streamlined 
STRIPPING operations in one modern plant to serve the increasing 
requirements of the rapidly expanding Southwest. 

Let up-to-date equipment, skilled personnel and 
efficient, trade plant production methods save you 


time and money with no sacrifice in quality. 


PLATE MAKING 


Pre-Sensitized, Deep etch, Albumin, Aller, 
Lithengrave, Lithure, and Tri-Metal 


STEP AND REPEAT 





Call Roberts on your 
next litho plate job and 
see the difference! 






14 bee sey 





ROBERTS LITHO COLOR PLATE CO. - 1335 CONANT STREET + DALLAS 7, TEXAS 
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Money may be made of paper, but if it is professionally handled it will 
support an awfully heavy load. Like an insurance program. 

An insurance program, any insurance program, is only as strong as 
the company behind it. Perhaps that is why employers in Texas buy more 
workmen’s compensation from Texas Employers’ Insurance Association 
than from any other insurance company ... financial strength and stability 
are TEIA’s hallmark*. 


*Surplus for the protection of policyholders as of June 30, 1959. 
$9,200,217.78. 


TEXAS EMPLOYERS’ INSURANCE ASSOCIATION 


ICE OFFICES IN TEXAS | AUSTIN F. ALLEN, CHAIRMAN OF THE BOARD | BEN H. MITCHELL, PRESIDEAT 
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ARTS AND MUSIC 





New Brilliance Promised for Symphony Season 


wa” 


KLETZKI 





New brilliance was apparent when 
Maestro Paul Kletzki raised his baton on 
the formal opening concert of the Dallas 
Symphony Orchestra’s 1959-60 season 
November 24 at State Fair Music Hall — 
occasion of the symphony’s diamond an- 
niversary year. 

During the current season, programs 
featuring the talents of the world’s most 
eminent concert stars will be presented in 
company with the Dallas Symphony 
Orchestra’s 80-piece organization of new 
vitality and promise. 

In the second of its series of regular 
Monday evening subscription concerts 
Nov. 30 at the Music Hall following open- 
ing, the orchestra will present Robert Cas- 
adesus, guest pianist in a welcome return 
to his Dallas audiences. 

Featured as December artists with the 
symphony will be lauded pianist Gesa 
Anda and incomparable violist William 
Primrose. 

In addition to its subscription series, the 


Dallas Symphony Orchestra has program- 
med a new, special series of Sunday mat- 
inee concerts, conducted by Associate 
Conductor Donald Johanos, also at the 
Music Hall and designed to offer a varied 
program for Sunday afternoon listening 
in which the majority of the selections will 
be a premiere presentation to Dallas audi- 
ences. 

A full program of Youth concert series, 
special concerts for social, business, con- 
vention and school groups, and an eight- 
state midwestern tour will round out the 
orchestra’s current and lively program of 
activity. 

Such internationally-acclaimed artists 
as Rudolf Firkisny, Aaron Copland, Isaac 
Stern, Beatrice Krebs, Richard Lewis, Zino 
Francescatti, Witold Malcuzynski, Joseph 
Schuster, Berl Senofsky, John Browning, 
Frances Yeend and Jon Crain will be pre- 
sented to Dallas Symphony Orchestra pa- 
trons during the ensuing concert season. 

Maestro Kletzki, ranked one of Eu- 
rope’s best-known and sought-after con- 
ductors, begins his second year in Dallas, 
assisted by an enlarged orchestra, each 
musician a distinguished artist in his own 
right. 

And on the 60th anniversary of its in- 
ception, the Dallas Symphony Orchestra 
is hailed as a necessary facet to the growth 
and culture of the thriving community it 
serves. 

Season tickets to regular subscription 
concerts and Sunday matinee concerts are 
available by mail or phone order to the 
Dallas Symphony Orchestra office, 3409 
Oak Lawn. Single tickets are available 
through mail or phone order to the State 
Fair Box Office, 1315 Elm St. 





SUCCESSFUL 
DALLAS BUSINESS 
USES ROGERSNAP 


Carbon Second Sheets and Business 
Forms in the exclusive *Flip-Out 
Dispenser Box for greater office 
efficiency and cleaner, faster copies. 
Ask your stationer for the 
Comparative Cost Analysis 
which shows how your 
office costs and time 
can be 
3) streamlined. 
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LOW COST-LOW UPKEEP 


Get all the working space you pay for! Delta’s Free-Span design features 
low maintenance and the strength of modern steel construction. 


Choose Delta Steel Buildings for: 


@ Minimum Maintenance 


® Low Heating and Cooling Costs 
© Custom-Designs for Your Purposes 
@ Protection against Weather, Stress 


and Strain 


Delta Steel Buildings are adaptable for offices, 
warehouses, factories, garages and stores... 


almost every business use! 
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ANNIVERSARIES 





Tax Sheltered 
Real Estate Investments 





The judicious selection of real estate 


tobin investments to take advantage of your 
l t omnes tax ete is our prime 
concern. Depending on your 
rea y taxable income, we a of wad 
opportunities for tax sheltered investments. 
company A phone call or letter will provide full 
suite 1113 details—without obligation, of course. 
211 north ervay building 
Riverside 8-8126 























SACKS 


Sacks Celebrates Fortieth Anniver- 
sary. Sacks Employers Service of Dallas, 
301 Wilson Building, celebrated its fortieth 
anniversary in November. 

Dave Sacks, the owner, started his 
agency in 1919 in the old Santa Fe Build- 
ing, and the Service is now in its fourth 
location. Mr. Sacks is president of the 
Employment Board of Dallas and he was 
a founder and president of the Southwest 
Employment Board. 





*« 
Dallas Tops Southwest 
(Continued from page 54) 

American’s schedules are all with Boe- 
ing 707 equipment; Delta’s with the Doug- 
las DC-8; and Braniff’s will be offered with 
the Boeing 707-227, which is equipped 
with Pratt & Whitney JT4 engines, which 


S WE CAN 


Over 16 Miles of PAVING Su DO FOR 
)> YOU 


@] n t h e S t e m m @] n S E X p r e Ss § W a y Rutherford sulin Service temporary em- 


ployees are at your disposal seven days a 
week to veel you with any overload or peak 
. . , season problem. 
From near Commerce Street to the Hines Boulevard intersection, . 

© Inventory extension - Bookkeeping 


Stemmons Expressway has 3.1 miles of Texas Bitulithic Company © Typing - Stenographic & secretarial 
Freeway paving, and 5 miles of service lanes going north | © Business Machine Operation 
: ‘ : © Key-punching - | 
and south. We also built 5 grade separation bridges and 2 nd enti Rehr ens 
‘ ‘ e Figuring service of any kind 
railroad bridges. e Available for any length of time 


RI 2-3787 - RI 8-6848 
BITULITHIC Cavicaciout 


SERVING DALLAS FOR OVER 30 YEARS 
2121 Irving Blvd. Riverside 1-3531 BUSINESSY SERVICE =; 
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Dallas Tops Southwest 
(Continued from page 80) 

are larger and more powerful than the 
engines in the earlier models of the jet 
transports. 

Jet service has placed Dallas within 3 
hours and 8 minutes of New York; one 
hour and 40 minutes of Atlanta; 1 hour 
and 55 minutes Chicago; and within 3 
hours of Los Angeles. 

Both American and Delta have an- 
nounced that they plan to expand their 
patterns of jet service at Dallas within the 
immediate future. 

Braniff’s 1960 international! sales meet- 
ing, held in Dallas at the Sheraton Hotel 
Jast month, was the occasion for an- 
nouncement of that airline’s plans to in- 
augurate jet services at Dallas. 

Braniff vice president Rex Brack told 
350 key personnel from throughout the 
Americas that the Boeing 707-227 is a 636 
mile per hour jetliner exclusive with 
Braniff. 

Christened the El Dorado Super Jet, the 
plane will allow flight times to be cut to 
two hours and 35 minutes from Dallas to 
New York and one hour and 45 minutes 
from Dallas to Chicago. 

The luxuriously appointed new version 
of the 707 will have a seating capacity of 
112, including 38 seats in first class and 
74 in tourist. 

Mr. Brack also revealed that expanded 
domestic schedules will be added in Janu- 
ary and that Braniff will inaugurate the El 
Dorado Super Jet in Latin America early 
next year. 

The more powerful engines in the new 
version of the Boeing 707 eliminate the 
need for water injection, which produces 
heavy smoke on some jet aircraft takeoffs. 
Classified as a Mach .9 plane, with Mach 
1 being the speed of sound, the Super Jet’s 
four engines each develop 15,800 pounds 
of thrust at takeoff and 11,450 pounds of 
thrust at cruising speed. 

The Super Jet can climb with a full load 
at the rate of a mile a minute and cruise at 
altitudes between 25,000 and 40,000 feet 
to get above virtually all weather distur- 
bances. 


The jet service will leave New York 
daily at 9 a.m. est and arrive in Dallas at 
11:10 a.m. cst. The Dallas to New York 
flight will leave at 6 p.m. and arrive at 
9:35 p.m. 

The daily schedule on the Dallas-Chi- 
cago service includes a departure from 
Dallas at 12:15 p.m. arriving at 2 p.m. 
and a flight leaving Chicago at 3:15 p.m. 
arriving in Dallas at 5:05 p.m. 
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EMPTY CHAIRS 


Produce NO Income! 


Nothing can replace YOU with your 
family; but Life Insurance can help carry 
on your business or provide for your 
loved ones. See Your SwL Representative. 


(1) Southwestern Life "um 


James Ralph Wood, President Home Office, Dallas 
FAMILY PROTECTION e BUSINESS LIFE INSURANCE e ANNUITIES e PENSION PLANS e GROUP LIFE INSURANCE 











A. Devaney 


HOW TO MAKE A BRAND (NAME) 
STAY WHERE YOU PUT IT 


We don’t know a thing about branding calves, but we've had lots 
of experience producing good advertising literature. Carefully prepared, well-printed 
and properly timed advertising literature will aid in winning acceptance for your 
brand name, and help put your products and services where you want them. 


OCnrothers 


3116 Commerce Street + DALLAS 
LETTERPRESS-OFFSET PRINTERS 





















A 


friendly 
efficient 


service in 
every phase 


of a 


complete 
banking 


facility 





FRIENDLIEST BANK 






...1N TOWN 





YUPC 


STATE BANK 


MEMBER FDIC 
FEDERAL 
RESERVE 
SYSTEM 


1808 MAIN ST 
DALLAS, TEXAS 








NEW AND EXPANDING BUSINESS 





The 21story addition to be built to Southwesetrn Bell Telephone Company's 






















downtown building at 308 South Akard Street will triple the size of the present 
structure (outlined with broken line) at a cost of approximately nine million dollars. 


Southwestern Bell Expands Dallas 
Headquarters. A 21-story addition to 
the present 13-story headquarters of the 
Southwestern Bell Telephone Company 
will be erected on the corner of Jackson 
and Akard Streets. 

Eight stories will be added on top of 
the present building to bring it to 21 
stories. 

The new building will have two levels 
below ground and four penthouse floors 
on top, providing approximately 200,000 
square feet of space for offices and equip- 
ment. When completed it will house com- 
pany offices for its district, division and 
area organizations, and telephone equip- 
ment that will serve downtown telephones. 

Thomas, Jameson and Merrill are the 
architects. Plans for the building will be 
completed while preliminary work of re- 


moving equipment in the old four-story 
building occupied by the telephone com- 
pany and wrecking the structure is in 
progress. Completion of the new addition 
is set for 1963. 

+ 


> Fisher and Roebuck, Consulting Actu- 
aries, a new firm with offices in the Re- 
liance Life Building, has been formed by 
Miss Mary C. Fisher and Robert L. Roe- 
buck. Miss Fisher, a consulting actuary, 
has been serving the pension trust and 
insurance industry in the Southwest and 
Alaska for more than ten years. Mr. Roe- 
buck, a University of Texas graduate, for 
the past four years has been on the staff 
of the State Board of Insurance in Austin, 
most recently as managing actuary. 
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a a a a a a a a a a a a a a a a a a 
New and Expanding Business— ' 
> Cottingham Bearings & Service, Inc. | 4 A BIT OLD FASHIONED? ‘ 
will open a new warehouse and sales out- 4 In certain things we’re proud to be “‘old fashioned.’’ For instance, we're proud of the pid } 
let to service the Trinity Industrial Dis- | J]|  {asbloned eraftemanship chat, goes inte our work — the old fashioned pride our workers feel i 
“9 oer eapesopre pepe wei , ee yi pial penees =~ anything but old fashioned. Be sure to see how modern and , 
acility will be 1n a 4, -square-foot stee 
and masonry building now under construc- Rust Piclure Framing 
tion at 2739 Irving Boulevard in the } E. J. (ED) RUST, JR. ; 
Trinity Industrial District. It will include 3320 KINGS ROAD : DALLAS, TEXAS 
100 square feet of office space, paved | 4 ernie nig ee See oe } 
off-street parking, and a paved truck- ‘ ee Sete d 
loading apron. Frank Woerner Associates RS BNI ER 
are the architects. Marvin L. Gassman is 
the general contractor and real estate ne- PRINTING 
gotiations were handled by Dave Echols FOR FR 
of Campbell & Campbell, Realtors. THE @ \ iT F orn oa 
. a F ADVERTISER FF ______ 
> The Marietta Manufacturing Company, ides A Mutval — Fund 
manufacturers of football helmets, has 
; ( United INCOME Fund 
joined the Marietta Safety Mask Com- birt 
pany, originators of face mask protectors saint United SCIENCE Fund 
for football players, in a new headquar- QUALITY 
ters building in the Trinity Industrial CONTROL United ea 
District. The two companies are now op- IN United ACCUMULATIVE 
erating in a 4,000-square-foot building at DIRECT Fund 
2620 Farrington. Bob Lynn of Campbell MAIL ~~ 
& Campbell, Realtors, handled real estate anutedeinc. leecatere, withoue obi even, ie 
negotiations on the new building and Wil- MENT. 
liams & Wagner Construction Company CALL RI 8-5266 WADDELL & REED, INC. 
was the builder. ‘ gr Principal Underwriters 
“Offices From Coast To Coast” 
: S) 
> Clarke, Dunagan & Huffhines, Inc., OUTHWEST CALL Riverside 1-5325 
Dallas Advertising Agency, has moved es 
its offices to the 12th floor of the Rio NTING JIM M BRIDE 
Grande Building. The new quarters in- Cc c 
clude complete office and production fa- OMEaNY S88 0. SEEAT —~ BOREAS 
cilities for the firm’s staff of twenty-six. 
> Vick’s cafeteria and private club will 
serve Northlake Shopping Center area C O C H R A N & H O U S E M A N 
when the Center opens next spring. The JI 
new cafeteria will have over 12,000 square nsurance 
feet of space and will serve approximately 
450 diners at a time from two high speed FIRE * CASUALTY © SURETY 
serving lines. Design of the restaurant ex- 
terior blends with the overall architecture 1505 FEDERAL STREET — DALLAS 
of the shopping center conceived by Wil- RI 2-4566 
liams & Reeves, architects. The private 
club will have room for about 500 mem- 
bers. MEMBER 
D. H. Houseman OF THE Don M. Houseman 
49 Years Insurance "sy 14 Years Insurance 
be i Experience oN F Ye Experience 
Presbyterian “a 
2 Book 
=) Boo 
1814 Main St. 
sn S. B. Burt Wm. M. Board 
- 5. Sur m,. . ir 
Phone RI 1-5546 > om "oe 
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BUSINESS PROPERTY 




















A RESORT IN THE 
FINE TRADITION 


There’s something different about 
the Vinoy — something which at- 
tracts those who really appreciate 
the finest. The connoisseur’s stand- 
ards in food and accommodations 
— the suverb location overlooking 
Tampa Bay and beautiful Vinoy 
Park — the Par Three golf course, 
putting green, shuffleboard, and 
swimming pool on the grounds — 
guest privileges at the exclusive 
Bath Club and Sunset Countrv 
Club. Write for brochure and 
reservations, 


Open December 4 


STERLING B. BOTTOME 
Managing Director 


St. Petersburg, Florida 











New and Expanding Business 








The new Preston Center Branch Building of the Dallas Federal Savings and Loan 


Association has been opened at the corner of Berkshire, Ames and Northwest Highway. 


Dallas Federal Opens Preston Cen- 
ter Branch. A modern two-story build- 
ing, with a total floor space of approxi- 
mately 23,000 square feet, now houses the 
Preston Center Branch office of the Dal- 
las Federal Savings and Loan Associa- 
tion, along with other tenant occupants. 

Designed by George L. Dahl, Dallas 
architect, the new branch has year around 
air conditioning and ultra modern light- 
ing for added comfort. A precast terrazzo 
screen, the full height of the second floor 
level, has colorful exterior illumination. 

The general contractor was J. E. Mor- 
gan & Sons, and Mrs. J. Harold Cude was 
the interior decorator. 

* 

> The Alton Manufacturing Company of 
Dallas, manufacturers of air conditioning 
units for commercial and industrial ap- 
plications, has taken an additional 11,000 
square feet of factory space at 1109 Pat- 
terson, near its present plant location. 
The new facilities will be utilized to as- 





semble the company’s air-washer cooling 
equipment for laundries, dry cleaning 
plants, factories and other commercial 
applications. 
. a 
> Sessions Discount Center has opened 
enlarged facilities at 1800 Good-Latimer 
Expressway, Dallas. The expansion in- 
creases the firm’s sales and warehouse 
space by 45,000 square feet, providing a 
total of nearly 80,000 square feet avail- 
able for sales and stock in the new build- 
ing. 
+ 

>» Chance Vought Aircraft, Incorporated, 
through stock purchases, has acquired a 
majority interest in National Data Proc- 
essing Corporation of Dallas. National 
Data will maintain its autonomy. Herman 
L. Philipson Jr., founder of the company, 
will continue as president, with Gordon 
Perry remaining as president of National 
Data Processing Engineering Company. 
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New and Expanding Business 








This new headquarters, manufacturing, research and engineering facility will 
be built by Otis Engineerig Corporation of Dallas on a 68-acre tract in Carrollton. 


Otis Engineering Plans Huge Plant. 
The new Otis facilities to be built on the 
east edge of Carrollton will include a two- 
story office building with 55,000 square 
feet of floor space, a 144,000-square-foot 
manufacturing plant, a research and engi- 
neering building with 18,000 square feet 
and an 8,000-square-foot fleet depot. 


G. Mallory Collins and Horace E. 
Dryden & Associates designed the facility. 
The architecture will be contemporary in 
concept with allowances made for any 
future expansion. 


Groundbreaking is scheduled for De- 
cember first when construction of the fleet 
depot begins. When completed, the entire 
project will have about five and one-half 
acres under roof, with all buildings air 
conditioned. 

Some 600 persons will be employed in 
the new plant. Founded in 1928, Otis 
Engineering Corporation recently became 
a subsidiary of Halliburton Oil Well Ce- 
menting Company of Duncan, Oklahoma. 





> Cabell’s Inc. has been reorganized into 
two divisions to facilitate faster expan- 
sion by the company in the dairy and 
drive-in food store fields. Heading the 
divisions are Earle Cabell and Joe De- 
Pasqual. Both men have been associated 
with the company since the founding of 
Cabell’s twenty-seven years ago. Mr. Ca- 
bell, who with his brothers founded the 
company in 1932, will continue to be in 
charge of the Cabell dairy operations. Mr. 
DePasqual, head of the Minit Markets 
Division, has served as vice-president of 
Cabell’s for the past ten years, and has 
been in charge of the stores. 
* 

Addison Airport Has Operations 
Gain. During the first six months of 1959 
operations at Addison Airport increased 
18 per cent over those of the last six 
months of 1958. 

In addition to increases in landings and 
take-offs, the number of airplanes based 
on Addison gained some 17 per cent dur- 
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Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1719 Southland Center 


PHONE RI 1-9349 — DALLAS 


Alex D. Hudson, Jr. James S. Hudson 























SHIP IT ON THE FRI C0 
PIGGYBACK 









Terr 


Door-to-door Service! 
Fast, dependable rail- 
highway transportation— 
in any kind of weather— 
Saves handling .. . 


Ask your FRISCO representative for full 
facts on FRISCO Trailer-On- 
Flat-Car service. 


FRISCO ( 





5,000 MILES SERVING: 


MISSOURI ¢ KANSAS *ARKANSAS * OKLAHOMA? TEXAS 
TENNESSEE © MISSISSIPPI * ALABAMA © FLORIDA 
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Fiow ao your envelopes rate 


as salesmen for you? 


(| Xa} <a EY 


ENVELOPE COMPANY 


©. 0-8) O.@: @-Cxr2z 


There are over a HUNDRED interesting ways to use envelopes 
more “‘sellingly.”” Call HESSE for full details without obligation. 
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PALLET 
DOLLIES / 






TRUCKS 


7045 Empire Freeway 
DALLAS 
4101 San Jacinto 
HOUSTON 












Materials Handling Equipment 





Alpha Corporation Starts Construction on New Building 


Alpha Corporation, technical systems management subsidiary of Collins Radio 


HAND PALLET Company, has begun the construction of a one-story masonry structure at Richard- 


son to house about 650 executive, engineering and administrative personnel, 
Located on East Arapaho adjacent to the Texas Division of the Collins Radio Com- 
pany, the facility will provide nearly 50,000 square feet of office space. Completion 
is expected early in January, 1960. Mullen and Powell of Dallas are the architects. 











W. A. T AYLOE CO. > Indiana Lumbermen’s Mutual Insurance _ office in Indianapolis. Harwood K. Smith 


Company has purchased a site for a new __is the architect for the new facility and 
20,000-square-foot Southwest regional Peter W. Baldwin of Hudson & Hudson, 
office building in Empire Central in Dal- Realtors, handled the real estate negotia- 
las. Sixty employees will be officed in the _ tions. R. F. Skinner, field supervisor, is in 
two-story building, and twenty families charge of the Dallas office, and R. W. 
will be moved to Dallas from the home _ Ellis is manager of the lumber department. 


FL 7-7315 


JA 2-4647 
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MANAGEMENT REPORTS 


Let us help you in the careful preparation of your 
annual report. Complete facilities under one roof. 


THE DORSEY COMPANY 


PRINTERS e@ STATIONERS e LITHOGRAPHERS e@ OFFICE FURNITURE 


DALLAS, TEXAS 
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Efron Manufacturing Company Forms Texas Subsidiary 





Theodore Efron Manufacturing Company of Chicago, makers of both tub enclo- 
sures, shower doors and shower stall enclosures, has formed a Texas subsidiary and 
has occupied a new warehouse and office building at 9124 Diplomacy Row in 
Brook Hollow Industrial District. Bob Lynn of Campbell and Campbell, Realtors, 
handled lease negotiations on the 7,500-square-foot building for Charles Freeman, 
investment builder. The facility provides 1,300 square feet of office space and an 
architects’ showroom, both completely air conditioned. The Texas organization is 
to be known as Theodore Efron Manufacturing Company of Texas. 








> Construction is nearing completion on 
the 140,000 square-foot masonry and 
steel addition to the Dallas assembly plant 
of Ford Division. Underway since last 
spring, the building will be nearly twice 





the size orginally planned. Expansion also 
includes a 30,000 square foot freight-car 
unloading area and extensive relocation 
of railroad tracks. O’Rourke Construc- 
tion Company is general contractor. 
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OFFICE MACHINES 


“In Dallas Since 1902" 


S. L. EWING CO., INC. 


2805 Gaston — Call TA 1-2358 











A NEW LOCATION 


We are now better equipped 
than ever to serve you in our 
new location at 4309 Avondale. 
This modern plant also houses 
our files of a Half-Million Nega- 
tives of Old Dallas pictures, in- 
dexed by firms. 

Call us for Old Pictures — and 
for prompt and dependable 
photographic service on today's 
requirements. 


Call LA 8-4211 
Since 1911 


| rank [Yovers. 


PHOTOGRAPHERS 
4309 Avondale + 
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PARTS BINS 


COUNTER 
SECTIONS 





Dallas Phone CH 7-614] 





call, wire or write for complete catalogue. 
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Carrollton, Texas 
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| New and Expanding Business 


SAM Ross MCELREATH Co. 





World's No. 1 Dictating Machine 


Dictaphore ag 
CORPORATION 





4030 H. Hines Dallas 19 LAkeside 6-6626 
FRED L. HAYNES, District Manager 





Sanders Advertising Moves to New Offices 


Sanders Advertising Agency, formerly located downtown in the Interurban 
Building, has occupied this two-story office building at 5531 Yale Boulevard. The 
new facility, designed by Architect Jess S. Epps, provides executive offices, account- 
ing and general offices, radio-TV department, plus a complete production and 
photography department. The entire property purchased includes three buildings with 
a total of more than 8,000 square feet of space, and is part of a recent expansion 
which includes the J-Bar-A ranch at Weatherford and Radio Station KXLR in Little 




















MOSLER Safes 


For Protection of Vital Records or 
Valuables Against Fire or Burglary 
in Home or Office 


Money Safes; Wall Safes; 
Floor Safes; Vault Doors 


A. C. ANDREWS (C0. 


2125 Main Street 
Riverside 2-4361 — Dallas 














Rock, Arkansas. 


> The Tompkins Company, a firm of ball 
and roller bearing manufacturers’ repre- 
sentatives, will expand its Southwestern 
branch operations with occupancy of a 
4,000-square-foot office and warehouse at 
2737 Irving Boulevard in the Trinity In- 
dustrial District about December fifteenth. 
From this new location, the company will 
serve industries and distributors in Texas, 
Oklahoma, New Mexico, Arkansas, Lou- 
isiana and Mississippi. Marvin L. Gass- 
man was the builder, with Frank J. Woer- 
ner Associates as architects. 
* 


B & M Equipment Company is the new 
name of Rusk Construction Corporation 


d.b.a. Customcraft Manufacturing Com- 
pany, presently located at 5353 West Illi- 
nois and engaged in the manufacture, sales 
and repair of commercial truck-trailers 
and van-type bodies. Leonard B. Brown is 
president of the firm, and C. D. (Monty) 
Montgomery has joined the organization 
as vice-president and general manager. 
Mr. Montgomery formerly was branch 
manager of the motor truck division of 
International Harvester Company, Dallas. 
B & M plans to move early in 1960 to a 
twelve-acre location on Loop 12 between 
Irving Boulevard and Highway 183. 
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TEXAS DELIVERY SERVICE 
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At CLARKE & COURTS 





New equipment increases facilities for production 
of carbon-interleaved forms 


This new Schriber web collator gives Clarke & Courts 
new facilities for providing better customer service on carbon- 
interleaved forms and other types of business printing re- CLARKE & COURTS 
quiring precision collating. 

Whatever vour business printing needs, from carbon- 3946 North Central Expressway 
interleaved forms to letterheads, for the finest in lithography, TAylor 3-8183 
letterpress and engraving, call Clarke & Courts, of course. 


We guarantee everything we sell- 








fine printing, office supplies, office furniture CLARKE & COURTS 
Houston . Dallas * Galveston © Harlingen ° Lafayette, La. 
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= Specializing in custom DESIGNING and MANUFACTURING © APPOINTMENTS 
of quality store, office and bank fixtures since 1922. and PROMOTIONS 


dleta Show Case & Fixture | 
Manufacturing Co. | 


Phone RI 1-3152 








1914 Cedar Springs — Dallas 1, Texas 





You'll be satisfied if it’s an Adleta installation 














AUSTIN BRIDGE CO. | G.M. pacman been 


appointed industrial relations manager of 
mw the Ford Division Dallas assembly plant. 
Mr. Crittenden, labor relations supervisor 


AUSTIN ROAD CO. | 82. SenaTan 














McKEE who recently was. named re- 
gional civic and governmental affairs 
manager for Ford Motor Company. 


4 


KIRBY M. POST has been named co- 
operative advertising manager in Dr Pep- 
per Company’s national headquarters in 
Dallas. A native Texan, Mr. Post received 
his B.A. degree from the University of 
Texas, and for the past year he has been 
attending the University’s Law School. In 
his new position he has been assigned to 
the offices of the national advertising 





E itini Wie: 


on 
manager for the soft drink firm. 
si : 
f emmons JOHN FOX HOLT has been named vice- 


president and associate general counsel 
of the Republic National Life Insurance 


ow P resswa Y Company of Dallas. Mr. Holt, a native 





Dallasite, received his B.A. degree from 
the University of Texas and an L.L.B. de- 
gree from Southern Methodist Univer- 
sity. He served as assistant district attor- 
ney of Dallas County, and later entered 
private practice as a member of a law 
firm specializing in insurance law. 
oe 

BRIDGES MAJOR GENERAL LOUIS RUMAGGI 
(Ret.), U. S. Army Corps of Engineers, 
has joined Texas Instruments Incorporated 


PAVING as manager, Central Service Section, in 


the Central Marketing Division. General 
GRADING Rumaggi, who comes to Texas Instru- 
ments after a distinguished career of 37 
years with the Army Engineers, will be 
responsible for office services, plant serv- 
ices, and new facilities. 
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Appointments and Promotions— 





VIRGIL SEWELL has been elected a 
vice-president of Texas Industries, Inc. 
Mr. Sewell, previously North Texas pro- 
duction manager for the company, has 
had 17 years of experience in the cement 
business. He was general mill foreman of 
a national cement company before join- 
ing Texas Industries in 1953 as general 
superintendent of all Haydite lightweight 
aggregate facilities. 

4 
JERE L. COX, bureau chief of United 
Press International in Kansas City, has 
been appointed head of Braniff Interna- 
tional Airways’ domestic news bureau and 
promotions manager, with headquarters 
in Dallas. A native of Dallas and a North 
Texas State journalism graduate, Mr. Cox 
served as night bureau manager in St. 
Louis before his promotion 18 months ago 
to the helm of the wire service organiza- 
tion’s Kansas City bureau. 

*« 
ROBERT C. DAWSON has been 
appointed advertising director for the 
Neiman-Marcus Company. Mr. Dawson, 
a graduate of the University of Missouri 
School of Journalism, prior to his new 
post was advertising director of Hart 
Schaffner & Marx in Chicago. His Nie- 
man-Marcus appointment becomes effec- 
tive on December first. 








For the Best 
in Pest Control Services 





SINCE 1901 
RI 7-9491 
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L U M 8 E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TA 11-5194 














Telephone FL 7-9416 


2680 Soneumed: Sueae 
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Wdvertising 
personnel 


AND RELATED POSITIONS 


A specialized recruiting, counseling and placing 
service, backed by over 25 years experience in 
advertising. 


STEVEN A. BOX 
1125 KIRBY BUILDING e DALLAS e 









RI 7-0842 













solid, successful ¢ 


For more than 31 years, a growing 
organization with going career people! 


life + group insurance + accident and sickness - hospitalization 


GREAT NATIONAL LIFE INSURANCE 


HOME OFFICE — DALLAS 








NCR* or Carbon Interleaved 


BUSINESS FORMS 


Voucher Checks Carbon Second Sheets 





Invoices Purchase Orders Insurance Policies 





*No Carbon Required 


No Quantity Limit — Prompt Delivery 


THE EXLINE-LOWDON CO. 


LITHOGRAPHERS - PRINTERS - ROTARY BUSINESS FORMS 
BANK STATIONERS 


1818 SOUTH ERVAY ST. 1 HA 11-2177 + DALLAS, TEXAS 
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| Appointments and Promotions— 





H. L. (RED) JOHNSON has been pro- 
moted to vice-president-operations of East 
Texas Motor Freight. Mr. Johnson joined 
East Texas Motor Freight in 1953 as super- 
intendent of terminals and had a major 
part in the company’s multi-million dollar 
terminal construction program. His new 
post climaxes a career of twenty-five years 
in motor freight transportation in the 
Southwest. He is presently serving as a 
member of the board of directors of the 
Operations Council of the American 
Trucking Associations. 


Sa 


WILLIAM A. ROTH has been elected 
president of Space Corporation, Dallas. 
An executive who has advanced from ap- 
prentice machinist to some of the top pro- 
duction assignments in the industry, Mr. 
Roth began his career with the Keystone 
Aircraft Corporation, Bristol, Pennsyl- 
vania, in 1927. He was for 14 years vice- 
president and factory manager of McDon- 
nel Aircraft Corporation in St. Louis, and 
vice-president and general manager, and 
a director of Cleveland Pneumatic Tool 
Company for four years. He joined Space 
Corporation as executive vice-president in 
May, 1959. 
a 


WYATT WOOD has been appointed ad- 
vertising manager of Titche-Goettinger 
Company. Mr. Wood has operated his 
own advertising agency and art studio in 
Dallas for the last eleven years. Prior to 
that he served as art director for some 
of the country’s leading stores. 








World’s Largest Janitor 


AMERICAN BUILDING 
MAINTENANCE CO. 
1805 Industrial e RI1-5149 
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APPOINTMENTS 
and PROMOTIONS 











RALPH T. MacKENZIE of Dallas has 
been named president and director of the 
Binyon-O’Keefe Storage Company. Mr. 
MacKenzie is a former vice-president in 
charge of the Texas Division of United 
States Cold Storage Corporation. He has 
been active in the warehouse cold storage 
business and trade association work for 
more than 30 years. 


* 


THOMAS H. SMITH has joined Dan 
Goodrich, Advertising, a Dallas agency 
specializing in petroleum industry ac- 
counts. Mr. Smith, former oil editor of 
The Odessa American and editor and co- 
publisher of Drill Bit oil news magazine 
in Odessa, was director of public and 
industrial relations for Sivalls Tanks, Inc., 
in Odessa, prior to moving to Dallas. 


4 


FRED LINN has been named art direc- 
tor-production manager of Sanders Ad- 
vertising Agency, Inc., Dallas. A gradu- 
ate of the Art Institute of Chicago, Mr. 
Linn also studied at the Chicago Academy 
of Art and the Frederic Mizen Academy. 
Before joining Sanders, he was associated 
with Thornton Studios, Inc. of Chicago. 
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JANITOR SERVICE * WINDOW CLEANING ° RESIDENCE 


ACME BUILDING MAINTENANCE (CO. 


FRANK C. JONES PHONE RI 2-7660 
STEAM CLEANING e SIDEWALK WASHING 


1901-15 LAWS STREET 
SAND BLASTING ° 








real estate loans 


MURRAY) INVESTMENT COMPANY, 
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OUR Sist YEAR 
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1315 PACIFIC AVENUE 
DALLAS, TEXAS 




























Future 
All-American 


That boy of yours ...someday 
when he goes to college, he may 
become an All-American. But 
whether he does or not, he’ll 
always be the All-American boy 
to you and you'll be the All- 
American dad to him. Don’t let 
him down. 


Make sure that your plans for 
him will be carried out regard- 
less of what happens to you or 
your income. Ask your local 
Southland Life representative to 
help you. 


Over... 
$230,000,000 IN ASSETS 
$1,300,000,000 
INSURANCE IN FORCE 
65 Field Offices 


Southland <.,,, Life 
insurance) faRicompany 






Home Office @ South!and Center @ Dallas 


LIFE e ACCIDENT e HEALTH e HOSPITALIZATION e GROUP 

















KENNETH MURCHISON & CO. 


“ina nee? Bonds 


133:2 COMMERCE ST: 


Ins 


a <> @ On Ole ~ 5 an OR CE . e RI8-6611 











Fabulous 
(ijsenmne pines INN 


The Talk of Two Cities! 


* Only 17 minutes from downtown Dallas! 














* Sunday Buffet — 12 Noon to 8:30 P.M. 
Adults . . . $3.00. Children. . . $1.75. 
A treat for the whole family. 





% On Night Menu: 8 oz. Rib Eye Steak, Baked Potato, Bread, Butter, Salad, 
Drink... $2.65. What a feast... at what a bargain! 





Reservations: AN4-1525 Guests Phone: L.D. BUtler 3-1531 








BETWEEN DALLAS AND FORT WORTH 
HIGHWAY 183 AT EULESS, TEXAS 











metal and photographic typography, camera craft, mats, stereotypes, plastic plates, engravings 


522 browder street » telephone riverside 1-5501 
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Appointments and Promotions— 


CHARLES MURPHY, formerly mer- 
chandising manager of The Frito Com- 
pony, has been named advertising and 
merchandising manager of the Southwest- 
ern Division. WILLIAM H. PRINCE, 
JR., former account director for the 
Campbell-Mithun Advertising Agency in 
Minneapolis, has joined Frito as mer- 
chandise manager. Mr. Murphy, a gradu- 
ate of Southern Methodist University, has 
been with Frito for four years. He will 
direct all advertising and merchandising 
activities in the company’s largest sales 
division, - covering eight southwestern 
states. Mr. Prince, also a Texas University 
graduate, at one time was advertising and 
business manager of the National Future 
Farmer Magazine. 

+ 
CALVIN R. E. (REX) STONE has been 
promoted to vice-president and loan offi- 
cer and administrator of the credit depart- 
ment of Texas Bank & Trust Company. 
Mr. Stone, who holds a B.S. degree from 
Oklahoma A & M, has been with Texas 
Bank and Trust for six years. 

+ 
ROBERT H. STEWART III and HOW- 
ARD T. TELLEPSEN have been elected 
directors of Southwestern Life Insurance 
Company. Mr. Stewart is senior vice-pres- 
ident of the First National Bank in Dallas, 
and Mr. Tellepsen is president of Tellepsen 
Construction Company in Houston. 

4 


ROSS MADOLE, formerly an assistant 
general attorney with Magnolia Petroleum 
Company, has been appointed general at- 
torney for the Magnolia Pipe Line Com- 
pany. A native of Madisonville, Texas, 
Mr. Madole received his L.L.B. degree 
from the University of Texas in 1934 and 


| entered Magnolia’s legal department in 


1939, He became a Pipe Line Company 
director in 1958. 


a 

JOHN B. ROGERS has been elected vice- 
president of Southwestern Financial Cor- 
poration, Dallas. Mr. Rogers has served 
as assistant to the general manager of 
Southwestern since joining the company 
in May, 1958. Services of the firm include 
equipment leasing, oil financing, real estate 
development and receivables financing. 
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APPOINTMENTS AND PROMOTIONS 











Name Company Position Pewinotn ; 
Henry Richard Ash......Bevel Ass0c................00...:0::.000 Copy Writer Route 
John W. Baker.............. TE GR aos iac sco cetesecets Legal Advisor | 
Bill Hurley.................... Clarke, Dunagan & Huffhines.... Accountant 
Charles A. Hurst.......... POPROO  o Biercn ae tee General Manager 
Mike Lucas.................... Geo. D. McClure Agency.......... Life Insurance Manager 


Way of the ZEPHYRS 


Do you know you can travel by 


Robert McGuirk .......... Sanders Advertising.................... Account Executive 


Virginia Nash................ EPS Adivertiging................:.<..00.s00 Media Director train in a reclining-seat chair with 
foam rubber seats and footrests 
Rudy Norris.................. SIE i ssccsciescca sens siusacetonveiod Account Executive cheaper than by any other mode of 
transportation? Compare rates! 
Daniel A. Painter.......... Delhi-Taylor Oil................0...0... Staff Geologist : P 
' | Diesel FREIGHT Service 
 _@ 2. ane eereere WPACYAISOCMOS” wc5c2..5c6. bass casiecstveiets Writer ; 
Smart shippers use our scheduled 
Ree St. Louis Southwestern diesel-powered freight trains for de- 
Railway (Cotton Belt) Industrial Agent pendeble, on-time delivery.. vate ~ 
ae good way to speed up your business. 
Johnnie Valdez.............. eS. nn enreee Sales Representative FORT WORTH AN D 
Dean Wilson................ Red Arrow Laboratories .............. Territory Manager 
Se CC Aree Dallas: Transit“ Cis. 30.0602. 260035000 Purchasing Agent DENVER RAILWAY 




















... want it "9s but with award-winning 
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printing house of Padgett’s ‘Ca 


& OFFSET CAMERA AND LAYOUT DEPARTMENT... OFFSET AND LETTERPRESS PRINTING DEPARTMENTS 
... COMPOSING ROOM AND BINDERY—ALL BACKED UP BY EXPERIENCED CRAFTSMEN AND SALESMEN 
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Advertising in DALLAS 


Produces Prestige Plus Results! 
ASK YOUR AGENCY or Call TOM McHALE at RI 7-8451 
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Established 


1852 cus 


Real Estate Investments 


1869 fe 


Manufacturers and 
Wholesale Distributors 


6 


Leather Goods — 
Wholesale and Retail 


Bet trey 


City Bus Transportation 


1874 Wc ou ite 


Real Estate and [nsurance 


1874 Wrchouse ce 


“Moving, Household Goods, and 
Commercial Warehousing” 


187 National Bank 
of Commerce 
Banking 
| 88 4 The Dorsey 
Company 
Printers — Lithographers 
Stationers — Office Furniture 


| 6 6 q Mosher Steel 
Company 
Structural Reinforcing 
Steel and Machinery Repairs 


| Bog Austin Brothers 
Steel Co. 
Steel for Structures of Every Kind 
| 890) William S. 
Henson, Inc. 
Advertising Prinitng 
1893 Fleming & 
Sons, Inc. 
Manufacturers — Paper 
and Paper Products 











WEN'Y years before this 1872 photograph of Elm Street looking 

West from Murphy, was taken, William Caruth, grandfather of 
W. W. Caruth Jr., started Dallas’ first residential sub-division in an 
area slightly to the North. The Caruth Tract was bounded by Ross 
Avenue, McKinney, Lamar and Orange (now Field). William Caruth 
arrived in Dallas in 1848 with a watch, $100 and his pony. He was 
joined a year later by his brother, Walter, and they opened a general 
merchandise store ‘on the river bank.” This expanded and later moved 
to the Northeast Corner of Main and Record. William Caruth began 
acquiring land for cotton farming North and East of the town and 
at one time his holding were estimated at 100,000 acres. The Caruth 
acquisitions continued under William Caruth’s son, W. W. Caruth Sr., 
and now a third generation Caruth, W. W. Caruth Jr., who spear- 
headed the primary development of this land, has become internation- 
ally known as a land planner and developer. Munger Place in Dallas 
was once Caruth cotton land and was sold in 1905 to R. S. Munger 
by Mrs. William Caruth. The Caruths once owned practically all the 
land in what is now University Park. W. W. Caruth Sr. gave 1,000 
acres of land to SMU when Fort Worth was bidding for the school. 
The Caruths also made other school gifts including a sizeable tract 
for the Vickery School. W. W. Caruth Jr. achieved his prominence as 
a land developer in the short span of about a dozen years. Now direct- 
ing head or director of a dozen or more corporations, he has done 
much to further the residential and commercial development of the 
vast North Dallas Area. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends" 
by thousands of satisfied customers in the Dallas Southwest. 


Established 


1393 Sparkman-Brand 
Inc. Morticians 
Originally, Loudermilk, 
Broussard and Miller 


1890 wcchinery co 


Industrial Machinery 
and Supplies 


1902 Cullum & 
Boren 

Red Fox Athletic Uniforms 
Wholesale and Retail Sporting Goods 


189 Praetorian Mutual 
Life Ins. Co. 
(Formerly The Praetorians) 


ay 


Burglar Alarm, Fire Alarm 
Radio Patrol Service 


| Qi) 4 T. A. Manning 
& Sons 
Insurance Managers 
Fire — Casualty 


1907 Company 


Commercial and Structural 
Sheet Metal 


1908 Serge co. 


Cold Storage 


| 


Investments 
1912 sy compe 
Stationers — Office Outfitters 
1914 nsrece arn, 
Workmen's Compensation 








GET YOUR TICKETS NOW! 
for Rodeo’s first “WORLD SERIES” 





NATIONAL FINALS RODEG 








Tickets to the National Finals Rodeo are now on sale at 
the State Fair Downtown Box Office, 1315 Elm Street. 
Mail orders should be sent to State Fair of Texas, P. O. Box 
7755, Dallas 26, Texas. There will be two performances 
daily, Dec. 26 through 30. Ticket prices are $4.00 for 


reserved seats and $6.00 for box seats. Ticket orders 


DECEMBER 26-30 


The World’s Greatest 


Lowboys_ 

The top fifteen champion- 
ship contenders in each of 
rodeo’s five standard 
events—qualified through 
their consistent (total) 
winnings through the 
whole year at some 500 
rodeos approved by the 
R. C. A. — will compete in 
this final “championship 
playoff.” 


on the world’s toughest stock 

The bucking stock, hand picked from 
every major rodeo string in the nation, 
based on the consistent performance of 
each animal throughout the 1959 season, 
will bring together the toughest broncs 
and rankest bulls ever assembled in one 
place at one time for one rodeo contest. 


for a record 5-day purse 

The prize money total of $50,000, plus 
entry fees — the largest ever put up for 
a five-day rodeo — will make it possible 
for a contestant to win as much as $4,600 
in one single event, changing the course 
of a year-long championship race almost 
overnight. 


for the world’s championships 














There will be ten go-rounds, two each day, with a com- 
plete section (go-round) of competition every perform- 

ance. At the end, depending on the outcome of this finals 
rodeo, the Rodeo Cowboys’ Association will proclaim 

a World’s Champion Cowboys in each standard event 
or 1959. 


should specify date or dates desired and whether for 
night or matinee performances. Orders for all ten per- 
formances will be given top priority. Checks should be 


made payable to State Fair of Texas. 
Get Your Tickets Now for Rodeo’s First 
‘‘World Series!’’ 


DALLAS e¢ NOVEMBER, 1959 





P4DOg O44 4O UDWIDYD 'SNOWWALS AZYOLS “1 +42P1S84g "SNOWW3LS ‘WN NHOr 


LOVELSIG TVIMLSNGNI ALINIML 


ayy 4O Suadojaacg 


NOILVYOdYOD S3ILYadOdd TWINLSNGNI 


juady ayvysa qvas anok aa 


‘nod JO} sain} 
-1oddo Mau ‘sasjadosd mou ‘svista mou dn suado J 


"YIMOIS [LITISNPUT SEITE JO pIoIaq UKTI ay) UI 
yaideyd Mou v sudsdo kemaaay suowuisig sy] 








“ae 


SS we 


pe 











__. gee 








Mileage... 
Markets 


and 


MERCANTILE 
FINANCING 


J. D. Francis, right, and Frank Wolfe of the Mercantile survey the newly 
completed Dallas Trade Mart, served by the New Stemmons Expressway. 


Veto: confidence in its future and substantial 
sums of money have made the new Dallas Trade Mart a reality 
... one of the nation’s fast growing regional markets for 
gifts and home furnishings, assembled here by 
leading manufacturers. Helping Dallas business men 
translate their plans into sound and profitable 
business ventures has long been a habit with Mercantile Men 
who provided needed interim financing for this 
fast growing Trade Mart. Modern highways and easy 
access are one of the reasons why more and more 
manufacturers and buyers will meet in the new Dallas Trade 
Mart... one of many privately financed Dallas real 
estate developments in which we are proud to have had a part 


| MERCANTILE | 
NATIONAL BANK | 


Dallas, Texas 


Member Federal Deposit Insurance Corporation 
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